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T he Art Of LivingTCOOKIE FIRM DELIVERS 
NUTRITION AND GREAT TASTE

Story by Phil Gravelle    Photos by Jon Borgstrom

In the cookie business, ingredients that are not in your products can be just 
as important as the ones that are — especially if they are for sale in Ontario 
schools.

The Terra Cotta Cookie Company of Georgetown has built a strong reputa-
tion over the last 28 years for providing nutritious, high-quality snacks. But 
they faced a challenge recently when the Ontario government set new ingre-
dient standards for food sold in schools.

"We keep feeding the generations, but the cookies have to change," said 
owner Pat Coe. "Not all cookies are created equal."

The Terra Cotta Cookie Company
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