
T
h

e 
IF

P
 *

 H
al

to
n

 H
ill

s 
*W

H
E

E
L

S
 M

ar
ch

 2
2 

20
12

10

THEY’RE NOT USED.
THEY’RE HYUNDAI
CERTIFIED PRE-OWNED.

INDOOR
PRE-OWNED SALE!!
FRI. MARCH 23RD AND SAT. MARCH 24TH

1285 Steeles Avenue1285 Steeles Avenue
(Corner of James Snow Pkwy. & Steeles Ave.)(Corner of James Snow Pkwy. & Steeles Ave.)

905-875-1120905-875-1120
miltonhyundai.commiltonhyundai.com

TMThe Hyundai names, logos, product names, feature names, images and slogans are trademarks owned by Hyundai Auto Canada Corp.

2008 HYUNDAI ACCENT

STK#78313STK#78313

$9,988

2012 HYUNDAI ELANTRA

STK#089501ASTK#089501A

$20,988
2012 HYUNDAI ACCENT

STK#002804ASTK#002804A

$16,488

2008 HYUNDAI SANTE FE

STK#160103STK#160103

$18,788
2010 HYUNDAI ACCENT

STK#495465STK#495465

$11,288

2012 HYUNDAI SONATA

STK#326677STK#326677

$22,288
2012 HYUNDAI SONATA

STK#332513STK#332513

$22,288

SPECIALSPECIAL
PRICES THISPRICES THIS
WEEKENDWEEKEND
ONLY!ONLY!

BBQ & PRIZESBBQ & PRIZES

PLUS HST
& LICENSING

PLUS HST
& LICENSING

PLUS HST
& LICENSING

PLUS HST
& LICENSING

PLUS HST
& LICENSING

PLUS HST
& LICENSING

PLUS HST
& LICENSING

354 Guelph Street, Georgetown
905-873-1655

• Truck Accessories • Truck Accessories 
• Upholstery• Upholstery

 • Heavy Equipment Glass • Heavy Equipment Glass
•Window Tinting•Window Tinting

We handle all insurance work.

Hyundai has unveiled exterior teaser 
images of the all-new Santa Fe, which 
had been known by its code name DM 
in Korea. 

The all-new Santa Fe will have its 
world premiere at the New York Inter-
national Auto Show in early April.

The all-new Santa Fe, which is en-
tering its third generation, has reached 
worldwide cumulative sales of about 
2.56 million units since its 2000 de-
but.†

Based on Hyundai’s design philoso-
phy, Fluidic Sculpture, the new San-
ta Fe adopts its own design concept 
called ‘Storm Edge,’ which captures 
the strong and dynamic images cre-
ated by nature during the formation of 
a storm.

The third-generation Santa Fe fea-

tures sophisticated and refi ned lines, 
which are in harmony with bold and 
voluminous surfaces, completing a 
more aggressive and classic look than 
its predecessor.

The design adopts the hexagonal 
grille— a key design cue of the Hyun-
dai family look— a two-tone volumi-
nous bottom car body and wider front 
and rear bumpers, creating a futuristic 
and urban-style SUV image.

Dynamic side character lines give a 
more aerodynamic feeling, while emo-
tional details expressed on the exte-
rior design deliver a premium image, 
suggesting a new design direction for 
Hyundai’s next-generation SUVs.

—Metroland Media
Carguide Magazine

This is a sketch of the next generation Hyundai Santa Fe CUV that will be unveiled at the 
upcoming New York Auto Show.

Hyundai Sante Fe to premiere in April


