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TMThe Hyundai names, logos, product names, feature names, images and slogans are trademarks owned by Hyundai Auto Canada Corp.
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5-YEAR/100,000 KM COMPREHENSIVE LIMITED WARRANTY
5-YEAR/100,000 KM POWERTRAIN WARRANTY
5-YEAR/100,000 KM EMISSION WARRANTY

DRIVETHE

PAY LATER FINANCING MONTHS
0% 84FOR

UP TO 0 90FOR
UP TOAND

SELLING PRICE:
$17,380◊

ELANTRA L 6-SPEED.
DELIVERY, DESTINATION

& FEES INCLUDED. PLUS HST.

HIGHWAY
4.9L/100 KM
58 MPG

OWN IT

BI-WEEKLY
PAYMENT

$118†
WITH

FINANCING FOR
72 MONTHS

1.9%
WITH

DOWN
PAYMENT

$0
PAY

FOR UP TO
90 DYAS

$0
SELLING PRICE:

$15,130◊

ACCENT L 5DR 6-SPEED.
DELIVERY, DESTINATION

& FEES INCLUDED. PLUS HST.

HIGHWAY
4.9L/100 KM
58 MPG

OWN IT

BI-WEEKLY
PAYMENT

$92†
WITH

FINANCING FOR
84 MONTHS

2.65%
WITH

DOWN
PAYMENT

$0
PAY

FOR UP TO
90 DYAS

$0
SELLING PRICE:

$21,895◊

TUCSON L 5-SPEED.
DELIVERY, DESTINATION

& FEES INCLUDED. PLUS HST.

HIGHWAY
7.4L/100 KM
38 MPG

OWN IT

BI-WEEKLY
PAYMENT

$125†
WITH

FINANCING FOR
84 MONTHS

0.9%
WITH

DOWN
PAYMENT

$0
PAY

FOR UP TO
90 DYAS

$0

LIMITED MODEL SHOWN GLS MODEL SHOWN
LIMITED MODEL SHOWN

Best-in-class fuel economy

THE BEST-SELLING PASSENGER CAR BRAND IN CANADA FOR 2011.

Stylish cross-over utility vehicle

Auto Rewards that could
save you thousands on
your next purchase!

This is a sketch of Kia’s fl agship sedan codenamed KH. It is the fi rst rear-drive from Kia.

Kia’s fl agship sedan eagerly anticipated
Kia Motors has revealed the fi rst offi -

cial sketches of its all-new fl agship sedan, 
which is expected to establish new stan-
dards for design fl air in the large sedan 
segment.

Codenamed KH, the new model is 
Kia’s fi rst ever rear-wheel drive sedan and 
combines innovative design with high-
tech features.  

KH is among the company’s most ea-
gerly anticipated new models and will be 
launched in Kia’s domestic market in the 
fi rst half of 2012.

The design concept behind KH is ’dis-
tinctive, modern and classic’, which is 
expressed through sophisticated, techni-
cally advanced elements combined with 
Kia’s existing dynamic design language 
to create a vehicle that truly stands out 

from its competitors.
The new model features a bold front-

end design appropriate to a luxury car. 
Kia’s signature grille is fl anked by mod-
ern headlamps that reinforce the brand’s 
innovative challenger image, and the 
proportions of the unique hood design 
give KH a classic car-like feel.

KH’s profi le, which was a key focus for 
Kia’s designers during development, fea-
tures a simple side character line to give 
a feeling of spaciousness while empha-
sizing the new model’s bold and dynamic 
image.  

The high-tech rear combination lamp 
clusters, plus the luxurious, bold chrome 
accent give KH a sophisticated and sta-
ble rear view.

—Metroland Media/Carguide Magazine


