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BRIDES 2012

Heather Burke of Elizabeth’s Fashions at 77 Main St. South, Georgetown, 
displays one of the many bridal dresses available at the shop downtown. 
For all your wedding needs, drop by or call 905-873-1470 for more info. 
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Let Elizabeth’s help
with your wedding

Elizabeth’s Fashions and 
Bridal Boutique has been 
helping brides fi nd the perfect 
gown for their big day for al-
most 30 years.  

The boutique is located in 
quaint and historic downtown 
Georgetown.  

Owner Elizabeth McNeil-
ly and her daughters Cheryl 
Donoghue and Heather Burke 
offer you more than 50 years 
of combined experience in the 
bridal and fashion industry. 

The atmosphere at Eliza-
beth’s is very relaxed— the 
main goal is to make the shop-
ping experience fun and enjoy-
able for all involved. High-pres-
sure sales tactics are not what 
you will receive when dealing 
with Elizabeth’s. Bridal parties 
are invited to drop in and take 
a look around the shop, with 
or without an appointment. 
All brides are welcomed with a 
quick tour of the salon before 
getting down to the important 
business of selecting the per-
fect gown.  

Elizabeth’s does like to re-
mind its customers that eve-
nings and Saturdays from 
January to March are the busi-

est times. Appointments are 
encouraged so they can ensure 
all their clients receive the best 
possible service.

Purchasing your bridal 
gown is an experience that 
should be simple yet memo-
rable and fun.   

The shopping day is an inti-
mate time shared by mothers 
and/or fathers and their daugh-
ters. Sometimes it is the sisters 
or bridesmaids with the excit-
ed bride-to-be. The boutique 
you choose to shop in should 
be an atmosphere where you 
feel welcome and at home, 
places where you are at ease 
to express your feelings about 
what you like and dislike in a 
particular style or gown. Eliza-
beth’s has worked hard to cre-
ate this kind of environment 
for all of their clients...brides, 
bridesmaids and mothers of 
the bride and groom.

Reality-style wedding shows 
have made it big on North 
American television.  We watch 
as brides laugh and cry— try-
ing to make a decision while 
under pressure from sales 
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