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. Halton Hills.

Halton re3|dents |ncreasmg|y aware of recycling |mportance

Halton-area residents are
recycling more and more used
glass.

Colour-sorted Blue Box glass
bought by Consumers Glass from
Halton region's recyclers during
the first six months of 1991 is up
71 percent over the last six mon-
ths of 1990, to 2468 tons from 1445.
It's projected that 4936 tons will
be accepted in 1991.

Consumers Glass is the major
purchaser of Ontario's Blue Box
glass, which it uses to make new
glass containers. More glass
recycled produces increased

revenues for recycling programs -

in ‘the region,
Burlington,

which includes
Oakville, Milton and

The trend to greater recycling
of- used glass containers by
householders is a province-wide
phenomenon. Consumers Glass

figures show that from January
to June, 1990, 22,857 tons of glass
‘were accepted for recycling in
Ontario. In July to December,

, the amount was 43,201 tons.

Fm' the first six mnn!hs of this .

year, the total was 45,596 tons. If
recycling - continues at the cur-
rent rate, 91, 192 tons of Blue Box
glass will be recycled in 1991 - 38
percent more than in the previous
year, This amount would be suffi-
cient to cover a football field to a
height of 187 feet, or 19 storeys
tall. In 1290, the comparable
height would be 137 feet.

“While some of the increase
can be attributd to expansion of
the Blue Box system and new
communities coming  on line,
most of it is due to increased par-
ticipation by Blue Box users,”

says Jim Bacon, President, Con-

sumers Glass,

“As Canada's major recycler
of glass, we would like to say,
‘cangratulations’.
householders using the Blue Box
deserve a pat on the back.”

Mr. Bacon also commends
employees of Tecycling
operators, who have become ex-

Ontario:

perienced at sorting glass and
dascardmg items that cannot
Jmelt’ in the glass- making fur-
“paces - ceramics such as cups
and china, heat resistant glass
cockware; and non-container

'glass such as window and drink-

ing glasses. Cwrently, 98.7 per
cent of glass brought in for
recycling by Consumers Glass is
rated acceptable for recycling, as
compared to 96.4 per cent one
year ago.

Consumers Glass has assisted
recyclers to become more
knowledgeable about glass
recyclmg through seminars con-
ducted across the province by its
Recycling Coordinator for On-
tario, Joe Paradiso. “From our

_familiarity with recycling prac-

tices in Canada and the U.S,,
there is no doubt that Ontario is
currently the leader in glass
recycling,”’ says Joe Paradiso.
“While the guantity of glass
collected should increase, quality
now is about as close to perfect as

- ings.

it is every likely to be. One result
of the higher quality is that in
1991, the average price per ton
pair.l to recyclers for their glass
increased b;.r $6 per ton to -over
$59n

Glass is a major source of
revenues for Ontario’s fledgling
recycling ‘industry. Approximate-
ly 88 per cent of Blue Box glass is
now color-sorted. Consumers
Glass pays $60 per ton for color-
sorted glass, the same amount as
for raw materials.
Company another $7 per ton, on
average, to prepare .the glass for
the furnaces. This additional cost
is partially offset by energy sav-

Studies compiled by Con-
sumers Glass, as well as indepen-
dent consultants and other ac-
credited organizations, show -that
Blue Box glass consists ' of
roughly equal amounts of food
container glass and wine and li-
quor bottles. One of the most re-
cent of these, a 1991 study of Blue

it costs the -

glass perfurmed by the
anuntu firm of RIS Consultants
in the Barrie arca, showed that
wine and -liquor bottles compris-
ed 46 per cent of Blue Box glass
by weight,
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Custom Made Verticals, Drapes
And Bedspreads

FREE SHOP-AT-HOME SERVICE| .

NORVAL 877-56086

FREE
DAY PASS

Drop by and receive

a brea tour of pur club
artd a ComplmenLany
Day Pass for he use /
af ;II out lacillties!

e LAST WEEI( T0 SAVE

M Quality car stereo from the most frusted name
in automotive audio, now at specnal savings
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. WORK THAT 8HEY"
12 QUELPH STREET, QEORGETOWH

B77-0771

In-dash AM/FM/cassette ste'reo

save 249

® 12 watis tniui power, with four speaker nuipuis |
= Aulc-reverse cassette for continuous play

m Dolbyt B noise reduction, separate bass and
treble controls, digital readout. 12-8900

Buy speakers too-and save more

x Carsterec above with a pulr of 2-way speukers
(left, 12-870%. Reg. 119.95 pr.)

70 3497,

>70
I!erns 4419

12-8900/12-8709

WARD 3
SURVEY
ANALYSIS
FROM
MAY 1997
60 Taxpayers Responed To Tell Me:

S TLPINE
2-way stereo
speakers with 90-watis
power handling capacity

Council highest priority
items should be:

»94%, concerned about landlill
and related issues

*78% concemed about road
safety, road needs and truck
trafiic

AM/FM cassette portable
with in-ear headphones

save 199

*400

» SCP 43 has digltal tuning, with 10 presets
| andauio samch bass boost swilnh
= Auto-reverse, Dqlhvi NR. 14-1082

By priority, taxpayers say
the most needed services

are:
eroads maintenance Car stereo IR e G
echildren’s services Ssﬂve 6995 B |
slibrary services 30 09-9% : T e e
shy-law enforcement s AM/FM/cassetie Hm‘“"’”“”m“‘ |
with auto-reverse
12-1928 .
Taxpayers indicated they
don’t want tax increases
but will accept increases SPECIAL PURCHASE
to maintain: Rechargeable
Y krypton lamp

echildren’s services
eacquisition of parkland

18-range multimeter Two- line ielephone

4495

olibrary services sfsg/? 1995 ssaz\ée . 49 -~
orrecharging. Turns
46:95 : 4935 onin awgrfgilum.

= 3" metor, mirrored scale. 22-:201 = One-touch redial. 43-8708 41-8903

Thanks for your phone calls
and for cnmpletmg the SUI\'E)"

APPLY TODAY? OIVISION ¢ INTERTAN CANMADA I.TD
Make shopping at Radio - c;nﬂda?
PAM JOHNSTON | S s a Io ae iy =
ck Bencharge credi P ‘_r.t . 1.: W s ™
card. It's accepled at all Ra- ot m’ m
. e Shack siores and par- i E L.__Ia

877-8877

ticipating dealers acioss

Canada. _ Check the white pages for the Radlo Shack store nearest you Sale ends September 30, 1991
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