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Many work-at-home offers aren’t legitimate

“Work at home - iugke money,

money, money:'' “For.only $29.99
you can receive a work-at-home
investment kit that'il make vou
rich, “You ftoo can be a
millionaire.”’ o2

Out of work consumers may
find these newspaper ads very at-
tractive, but many of the offers
aren't legitimate, say experts at
Ontario’s Consumer Ministry.

“By promising large, quick
profits through work-at-home
plans, many scam artists hope to
take advantage of those trymg to
find jobs,'' says Marilyn Gurey-
sky of the Ministry of Consumer
and Commercial Relations
(MCCR).

*“Job-hunters should be
suspicious of any job that asks for
money."”

Typically, work-at-home
scams involve envelope stuffing
or making crafts that the
employer will sell. Though
details differ, all schemes of this
type are really selling something.

Here's how two types work. A
carefully worded newspaper ad
suggests that job-hunters write to
a post-office-box number or
telephone for information on how
to get rich quick. .

Those who respond wusually
receive a kit containing
testimonials and photos of people
posed with yachts- and mansions
promoters say were earned
through the program,

The consumer is then asked to
send more money for their in-
structional kit.

In the case of the envelope-
stuffing scam, the kit usually con-
tains only an explanation of how
to duplicate the procedure to ex-
ploit other innocent job-hunters.

The craft-making scheme
generally offers” employment
making dolls, place-mats or some
other decorative item. Con-
sumers are told they must pay for
materials up front, but the firm
will buy the completed items for
resale.

Kits and-instructions are usual-
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ly. priced from $5 to $30, and _a
registration fez may also be re-
quested. The materials may be
guite adequate to make  attrac-
tive articles, Problems ' arise
when the consumer tries to sell
finished articles back to the com-
pany, and the promoters refuse to

accept them.

The reasons given may vary
with the conditions listed in the
fine print of the promotional kit.
A standard line is that the com-
pleted articles aren't of ‘‘accep-
table quality."

Bolder promoters may ask for
a credit-card number, claiming it

is needed as a security deposit on
the materials being sent. But
Gurevsky wams that, frequently,
materials sent will be worth only

‘a fraction of the amount charged.

“It may be difficult or impossi-
ble to reverse charges on a credit

card once they've been made," .

she cautions, .

Ontario’s consumer ministry
suggests consumers should only
give credit-card numbers over
the telephone when they know the
firm’s reputation and have plac-
ed the call themselves.

Whether the deal is struck over
the telephone or through the
mail, it's often impossible to get

any money back from work-at-
home scam artists. The careful
wording of their advertising and
promotional kits {requently
keeps them just within the letter
of the law. S

Gurevsky says the only way to
avoid losing money to these peo-
ple is to do your research before
sending money.

Anyone who has information
about a work-at-home scam is
asked to contact their local police
department or the nearest MCCR
Consumer Services Bureau of-
fice, listed in the telephone direc-

- tory Blue Pages.

Income 1inequality remains
despite income tax changes

By TOM MITHOELL
Communications Division,
Statistics Canada
Ottawa - Redistribution of per-
sonal incomne is one of the aims of
the federal government system of
taxation and transfer payments

to people.

Statistics <Canada recently
released figures on 1989 income
before and after tax and
transfers. They can provide a
measure of the system’s efficien-
cy in this regard.

The income study divided the
population into quintiles, five sec-
tions ranging from the lowest
one-fifth of all incomes to the
highest one-fifth. Then it looked
at how taxes and transfer
payments programs such as
family allowance, old age pen-
sions and wunemployment in-
surance - shifted the shares of in-
come among these quintiles.

The study showed that, before
any tax was assessed or any
transfer payments were made,
the lowest one-fifth of the popula-
tion had just 1.2 per cent of all the

income and the highest had 47.2
per cent. After the transfer
payments were added in and tax-

ation was taken into account, the

lowest quintile’s share of the total
income pie moved up to 56 per
cent and the top quintile's share
was trimmed to 40.7 per cent. The
second lowest quintile moved
‘from 8.7 per cent before any tax-
or-transfer adjustment to 11.6 per
cent afterward, .

Since the tendency is toward
equality when incomes at the low
end are increased and those at
the high end are reduced, the
figures show
moved things in the direction of
income equality,

The changes made through
taxes and transfers were natural-
ly largest at the upper and lower
income extremes, where the dif-
ferences were greatest. At the ex-
act middie quintile, for example,
the change was quite small, from
169 per cent of the income pie
before any taxes or transfers to
17.5 per cent afterward,

Both the money transfers and

that the system

taxation played their part in the
equalization process. In that
lowest quintile where the income
share was just 1.2 per cent based
on income alone, adding in the
transfers raised this share to 4.8
per cent. After taxation was
taken into account, it moved up
another nofch to the 5.6 per cent

level mentioned earlier. Similar-

ly, the top quintile’s share went
from 47.2 per cent down to 43.2
per cent with transfer payments
in the picture and dropped the
next step down to 40.7 per cent
after income tax was applied.

Which of the two, income taxes
or transfers, was more important
in terms of equalization?

The study, Income after tax,
distributions by size in Canada
(Catalogue 13-210), locked at the
tax-and-transfer record from
1971 to 1989. Over those 18 years,
government transfer payments
played an increasingly more im-
portant role in equalization, it
said, and there was “‘little change
in {he impact of income taxes in
reducing income inequality.”
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3 Insertions Just *3.50 (repaic)
b InsertiﬂnS'JUStr$4.50 (prepaid) :

Clean out your closets and earn some ex-
tra CASH when you place an Easy Sell
Classified Ad in The Halton Hills Herald.
Our Easy Sell Special applies to private
party For Sale Ads, on single items only,
and this offer is good only when your ad is
prepaid.

CLASSIFIED DEADLINES

Monday at 4:30 p.m. for Wednesday Publication
Wednesday at 4:30 p.m. for Friday Publication

The Halton Hills
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- 877-8822

L7G 3Z6

"HALTON HILLS -
" HOTLINE

A Direclory ,
- of OHered
- Services
In Qur
Community

877-2201

ACCOUNTING

STARRET & STARRET
Chartered Accountants |

129 Main St. South
Georgetown, Ontario

0ff. {416) 873-1601
Jor. (416} 846-2561

ALUMINUM

MAR-DON ALUMINUM

® S5iding

® Softit

* Trough

* Windows
®* Doors

CALLDON
(s19) 833-7444

ALUMINUM INSTALLATION B

=

“

SPECIALIZING-

* Replacement Windows « Doors |
* Palig Doors » Soffit» Fascia . |
* Eavastrough * Roofing

“25 YEARS EXPERIENCE™

MEL TAYLOR
ALUMIKUM LTD.

877-6772

Stanley
Domestic Doors

Authonzed Doaler

ALUMINUM PRODUCTS

ATLANTIC
ALUMINUM INC.

* Aluminum & Vinyl Siding
® “olfit *» Fascla -
“* Eavesirough * Shutters
* Thermal Windows & Doors

9 Yo. Warranty On All Work Done-
20 Yis. On Material

Quick Service FREE Eslimales
15 Years Experience '

877-8163 or 1-333-877%

ASPHALT SEALING

B

t GOLDEN TOUCH '

* Protaclive Asphall Sealng
* Foundahon Seahng
* Farm Fence Sealing
* Line Pantng * Palchwork

Kesldential * Commerciol * fo.

Avold The Fus,
CallonUs =24 s

873-0847

.‘

AUTO BODY

“If you maﬂﬁ;; Accident”
i CALL

us?

WE'LL GET THE JOB DONE RIGHT!
NOW FEATURING QUR NEW
HIGH TECH PAINT SYSTEM

- 873-1607
53 MOUNTAINVIEW RD. N. GEORGETOWN

WINDSHIELD REPAIRS
"WE HANDLE ALL INSURANCE CLAIMS"

* AUTD UPHOLSTERY = SUNRDDFS
« VINYL TOPS
~ NOEXTAA CHARGE FOR MOBILE SERVICE |

873-1655

354 GUELPH ST, UNIT 27, GEORGETOWN
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improve the look of your
home or business

ANY SIZE - ANY SHAPE

8770955




