ONE MORE CHANCE TO WIN!!
Draw to be held Mon,, Apsil 29, 1991

How To Win: Find the mystery word or symbol in the ads in today’s
Homaestyle section. This week’s mystery word is LISTING. Fill out

the ballot below and drop it off ot any of these participating
locations:

Knechtel's - Moore Park Plaza
NRS - 45 Mountainview Rd. N.
Re/Max - 360 Guelph St.

The Herald - 45 Guelph St.

——f}c——————————————-————
Mystery Word:
Number of times Mystery Word appeared:
Name:

Address:
City: : Postal Code:

Phone Number: Day_( )
Date of Publication: |EvEning ()
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National Consumer Week,
Apcil 22-28, is the time for con-
sumers and businesses to think
about teaming up for a stronger
marketplace, say organizers of
the annual event.

The “team up’ theme was
chosen to promote consumer-
week celebrations because it
highlights the important partner-
ship between consumers,
business and government,

Consumer week is supported by

~ federal, provincial and territorial

governments. Ontario's par-
w;mtiun is co-ordinated by the

inistry of Consumer and Com-
mercial Relations.

This year; Consumer Minister
Marilyn Churley will proclaim
Aprill 2228 as National Con-
sumer Week in the provincial

legislature, and present awards .

to recipients of the ministry’s
1990 Consumer Educator of the
Year Awards.

“These awards were establish-
ed to reward excellence by con-
sumer educators. They are par-
ticularly appreciated because
recipients are nominated by their
peers,”’ says the Minister.

To help get people thinking of
ways they can get invoived in Na-
tional Consumer Week, the
ministry has also distributed a kit

!
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~ Consumers and business must team up

of -suggested activities to
business associations, labor
organizations, community
groups, libraries, teachers and
municipalities acress the pro-
vince. Consumer-affairs and

‘credit-counselling organizations

have also received the packages.

Included in the kit are some
ideas’ for classroom activities.
One suggestion is to have
students develop a computer pro-

to compare several pro-
duets’ features and prices.
Another idea is to discuss how en-
vironmentalism  affelts con-
sumer decisions.

Activities suggested. in the kit
aren't limited to students. The
ideas for business associations,
community groups and
municipalities include setting up
a "consumer corner'’’ in public
buildings, and promoting ser-
vices that help consumers com-

pare products and resolve com-
plaints,

Along with the kits, the cen-
sumer ministry has sent “Team
up"’ posters across the province.

In keeping with this year’s
theme, the ministry has also join-
ed with consumers, labor and
business groups to form a part-
nerships committee.  Members
are meeting to encourage par-
ticipation in consumer week.
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Some of the activities planned in-
clude the fDllDwing.- | i
eA province-wide Ilabor
organization and an Ontarlo utili-
ty . company are including
consumer-protection articles in
their newsletters. '

e A major industrial association
ig distributing the consumer-
week kit nationally.

e An annual survey of consumer
grocery preferences will be
distributed and promoted.

®A segment about National
Consumer Week will appear on 16
{El;vislun stations across - On-

0.

“We're also producing a series
of interviews with Consumer
Minister Marilyn Churley, for use
by Ontario radio statidns,’' says
Annh Rowan, ministry co-
ordinator of National Consumer
Week.

The broadcasts talk about the
10 top consumer complaints,
telemarketing and proposed ap-
proaches tc consuiger prolection
that will help reduce problems in
the marketplace.

‘Promoting a fair marketplace
is important at any time, of
course, but it's vital everyone
know more about their rights and
responsibilities as consumers
when times are tough,”’ says Ms.
Churley.

We Covet The Town!

Our Homestyles Real Estate section gets results! Our attention
to detail and superior service has ensured the finest service
available to our advertisers and has resulted in increased sales!
Our real estate section also boasts the largest home delivery of
any local paper with a distribution of over 17,300, including
Georgetown, Acton, Erin plus surrounding rural routes and
communities. If you are looking for resuits in the sale ot your
home or property, make sure you're being seen in the Herald's

Real Estate Tabloid!

FOR MORE INFORMATION ORTO PLACE YOUR AD CALL

KIM HARYOTT at 877-2201




