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Some hints for the cost-conscious shopper

Convenience, special prices,
nutrition, bulk buying, waste,
unit pricing, perishable dates -
shoppers are asked to weigh the
value of thousands of products on
a dozen different scales every
time they go to the grocery store.

How do most of us decide which
items we'll buy?

"If it's attractive and suits our
self-image, we'll often buy it on
impulse,”” says Marilyn Gurev-
sky, of Ontario’s Ministry of Con-
sumer and Commercial Rela-
tions.

Experts say that, traditionally,
seven out of ten grocery-store
décisions are spur-of-the-
moment. The key to big sales is
giving a lot of people the feeling
the product is especially good.
Being aware of this makes con-
sumers smarter shoppers.

But to the discerning buyer of
the 1990s, looking “‘especially
good'’ means more than having
the fanciest package. A store
may sell loads of its plain-
packaged laundry detergent if
it’s priced a few cents lower than
the favorite national brand. But,
at the same time, sales of
phosphate-free soap may knock
sales of competitors out of the
water if the public is
environment-conscious.

It's difficult to carefully weigh
the consequences of every pur-
chase. But, Gurevsky says, keep-
ing a few basic rules in mind can
help make sure the larder's full
while giving you leeway to
splurge on this week's spinach-
soufile special.

1. Always carry a grocery list -
not in your coat pocket but in
your hand, and stick to it. Stores
stock the most commonly-needed
ftems such as milk, meat and
margarine along the outside

wails, To reach basglec items,
you'll have to walk past Iots of
aisles of goodies that may tempt
you to overspend.

2. Plan a weekly menu and
develop your shopping list from
that, Don't leave the menu until
the night before your shopping
trip; add to it over the week, us-
ing inspiration and advertised
specials as your guide.

3. Wait to shop until you need at
least 15 items. The fewer trips
you make, the lesser the tempta-
tton to buy on impulse.

4. Never shop on an emply
stomach. If you're hungry, the
displays may make you want
three varieties of chips, plus dips,
spreads and some pop to wash
them down with before you reach
Alsle 2.

5. Whenr shopping for
necessities, try to go alone if
possible. Kids are, of course, the
most notorious cookie-culling
culprits. But couples taking a
leisurely stroll down lamb-chop
lane are also likely to make more
impulse buys than either in-
dividual would purchase ajone. If
you enjoy taking the odd trip to
the grocery store together, allow
enough time to be able to com-
pare products and.search out new
bramnis.

6. Plan a route through the
grocery store when you enter. If
you only need a few items,
visiting one or two aisles may suf-
fice. Don't look at the aisle-end
specials until you've picked up all
the items you came for. Many
stores carefully place commonly
used items at the end of the rows,
but the prices may not be
bargains.

Also, when locking for a can of
peas or any other items in the
centre aisles. remember to check
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What It Means To You

* Your books or records will not be

removed from your premises.

* You recwive oll reports or finoncial

stataments immediotely.

* Qur profesyional industrial
accountant is at your preamises

What It Con Do For You

* Payroll Pieporotion

* Soles ond Accounts receivable
Reports

* Bookkaeping Sarvices

* or Full Accounting ond
Manogement Consoltation
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both the top and bottom shelves
before you make your choice.
Merchandise stocked on the eye-
level sheli is what the grocer
wants you to buy, and may be
there for a number of reasons.
The store could be promoting
their own or a new label, or they

may be trying to get rid of an ex-
pensive line that has been
overstocked. -

Whatever the reason, the most
popular brands or the [owest
prices are rarely found on the
mjddle shelf.
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To receive the titles of ministry
bookleis on a variety of consumer
issues, ask for a copy of the
listing brochure Shop Smart. It
Pays, by writing to the Consumer
Information Centre, 555 Yonge
St., ist Floor, Toronto, Ontario
M7A 2HS.
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et What You Have
Coming To You

This year, let our expérienced, chartered accountants
show you how to get the most out of what you make.

As professionals, we're pulling for you and we're
committed to helping you to develop new and better
ways to sustain and improve your financial situation.
We strive to provide a more efficient source of
assistance tor your tinancial needs by offering
services to help you manage your business and
personal finances.

STARRET & STARRET

CHARTERED ACCOUNTANTS
129 Main St. S., Georgetown

873-1601

846-2561

Toronto Line

/-

b

R L --'n':'-'-:-:-:’ -f:

to review ony questions or problems.

“it's the next best thing to hoving o fulltima
controller and an in-house computer”

' Gndala_ig

Computer Deta Services

37 MAIN &*BEOHGEIEHH
877-6565
18 REGAN RD.

UNIT 34
SRAMPTON

840-5517

HOURS
Monday-Friday:
9:00 a.m.-5:00 p.m.




