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Consumers warned about dlrect-marketlng glmlcks

Direct-marketing - companies
don't sell their products in stores.
They "contact customers directly
by mail or telephone, or by radio
and televigsion broadcasts - and
sometimes they make offers that
soumd pretty good. 'Ihey mAay say
holidays in the diamond
bracelets or ex;msive sets of lug-
gage are available for free. But

shoppers ordering products they

the deal. Butifthevnlueufthe
gift seems too high for the cost of
the article being purchased, the
consumer should be wary.

Experts say rule number one
for buying through direct-
marketing is to ask yourself i

you've ever thought of buying the

ftem before. If wvou haven't,
ps you should wonder what
makesitsoa
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is, and the goods turn out to be
lower quality than expected, con-
sider that it may be difficult or
impossible to return them,

If similar goods are available

.at retail stores, you can call to

compare prices. And, often,
friends, relatives or neighbors
may be able to vouch for the
reputation of the product and

read the fine print on the contract
closely. Does it oblige you to buy
more merchandise at a later
date? .
Be wary of negativ'e-optim sell-
ing deals, which mean you'll have
to return a form to the company

every time you don’t want to .

receive any goods, These are
common among contracts for

books and records, and may be.

don't want.

Consumeys who want to have
their names pemoved from major
maliling lists can write to the
Canadian Direct Marketing
Association, 1 Concarde Galte,
Saoite 607, Don Millls, Ontario,
M3C 3NG8. There is no charge for
the service. For general informa-
tion on many counsumer jssues,
contact the Minlstry of Consumer
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seller. The Better Business
Bureau can also tell yuou of any
complaints they have on file

regardmgaparlicularﬂrm |
- Eefure you order, be sure to
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panies should send a letter ex- v '_ | " o
plaining the problem to his | | _ S AV
assoctation’s office, where stafi ' : 0
will help iron out the dispute. @
‘“Unfortunately,”’ stlillf Says, | _ M
“many consumers aren't ' . Des:gner‘ 4 ’a
aare we can't help when they deal : s ._
with companies from other cowr- | GELLED CEILING LATEX

Ontario's Consumer Ministry is After Sale Price $33.92
also concerned about people who

have problems when they buy
from other provinces. Consumer
protection legislation varies from
¢ne province to another, and it
may be impossible to enforce On-
tario laws if a good or service is
?pplied from another jurisdic-
on

“ln recent months MCCR has
received complaints from people
who - ordered expensive water-
puril‘ication systems,’”' says
Gurevsky. ‘“‘Many found they
were unsuitable for their plumb-
ing systems, but couldn't be
returned to another province."

The common factor is many of
these cases is that some buyers
may have been more interested
in the *‘free gift" offered with the
itern than the article itself.

Offering free promotional gﬁts
is a practice used by many
ethical marketers; compétnies
may sell more magazines if they
add a give-away radio to sweeten

Let COMPASS
be your guide

- It's officlal.

Metro Toronto commuters are
now using their COMPASS to
make travelling Highway 401
easier.

COMPASS, a new high-tech
tool for managing traffic on ur-
ban highways, keeps them in-
formed on what conditions they
can expect on a 16 km section of
Canada’s busiest freeway.

Designed by the Ontario
Ministry of Transportation,
COMPASS monitors traffic flow
through the use of vehicle sensors
in the road and television
cameras mounted high above

don’t want just to get a terrific Once Dpod g ren.

don't ; you've decided you really
3IthY wﬁﬁm‘;ﬁ% o want the article, make sure the

price is -reasonable. Does the of-
engaged in direct marketing pro-  fer sound too good to be true? If it
vide quality products at - _ :

reasonable cost to ‘the con-
sumer,”’ says Marilyn Gurevsky,
expert at Ontario’s Ministery of
Consumer and Commercial Rela-’
tioms (MCCR). “And the conve-
nience of at home can
be a bonus for busy working
families,  as well as for many
geniors and others who may be
less mobile during the winter
months."

But, Gurevsky wams, a small’
minority of direct-marketers
may not be ethical, and she ad-
vises consumers. to check oﬁm
carefully before they buy.

. John Gustavson, President of
the Canadian Direct Marketing
Asaociation, agrees. He says con-

fine for someone who is well-
and won’t forget to fill
in the form. But others may end -

up payiog for a lot of goods they

and Commercial Relations' Con-
sumer Information Centre, 555
Yonge Street, 1st Floor, Torouto,
Ontario, M7A 2HS,
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INTRODUCTORY OFFER!

SAVE 30% -
ROYAL COLLECTION NO-WAX PEEL & STICK
VINYL FLOOR TILE* 97‘
» Reg. $1.39
*In-store stock only. : L
IN-STORE |
Metro's 401 corridor. Py : Rwhe.lEﬂcovhiﬁld!G
Motorists receive this informa- - . eg. book price. Paftems may vory from
tion displayed across 13 . F‘“\ v/ aac. Tennoge Metont Ninja Turdles is o trodemerk of Mirage Studics, USA
Highway 401 from Martin Grove
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lanes blocked at Yonge Street.”’ F:'m-r:“ hdud-hhuiu qﬂu you o full refund.

“COMPASS gives motorists up- gourcuies dues
to<date, useful information which

will alert them to slow down, AR (WD Sebe etfective Felwvary 6, 1991 1o Marck 5, 1991. |
switch lanes or exit the highway ) i Kot ol Bes cvailable oo olf stocws. For franchiss opportuniies colf (416} 259-3251 or (604) 437-0401.
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Transportation Minister Ed
Philip said. “It also provides an
addd gafety net for drivers in
need of belp with the quick
dispatch of emergency
assistance vehicles and person-
nel available at any time of the
murnjgl‘t-'ﬂ-
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