People trying to put the freeze on
grocery bills should be wary ol
unscrupulous frozen-food sellers,
says Marilyn Gurevsky, of the
Ministry of Consumer and Com-
mercial Relations.

Seniors, the consumers mosl in-
clined to prefer the convenience of
at-home shopping, are considered
at greater risk from dishonest
door-to-door vendors.

High food prices have led many
to seek ways to stretch the pur-
chasing power of their dollars. One
way of reducing costs is the frozen-
food plan, which became popular
in the early 1980s. Many con-
sumers continue to participate in
such plans, and are pleased with
the results.

Unfortunately, unethical pro-
maoters are still in operalion across
the province.

In a recent case, says Gurevsky,
two salesman used high-pressure
sales tactics to convince a
Mississauga woman to buy $240
worth of meal, despite lhe fact she
told them she rarely ate it. They
told her they couldn't aceept a che-
que, then persuaded her to let them
take her to the bank, where she
made a cash withdrawai,

A few hours later they returned,
and sold the same woman $687
worth of meat and other frozen
foods. A 17-year old freezer, com-
plete with dents, dirt and rust, was
included in the deal.

They were convicted of engaging
in unfair business practices. One of
the offenders had been found guilty
of similar charges just four months
earlier.

When a frozen-food salesperson
appears on the doorstep, con-
sumers can best protect their in-
terests by asking themselves the
same questions they would in a
store,

Do 1 need and want this service
now? The question may appear too
obvious to mention, bul high-
pressure tactics used by some
sellers can make it difficult to say
no. Look at your reasons to buy.

If you find trips. to the grocery
store inconvenient or too greal a
templation to impuise buy, a con-
tract with a f{rozenfood dealer
may be appropriate.

When arranged with a reputable
firm, freezer plans offer more ad-
vantages than just home delivery.
Meat, poultry and fish are often
prepackaged in individual serv-
ings, which can be a real benefit
for many seniors and is frequently
difficult to find in the grocery
store. But the novelty can quickly
wear off if the variety of products
included in the package isn't wide
enough to give you a change of
menu.

Hospital
Auxihary
plans events

By BEV GOSS

Summer is over. The (first
meeting of the season of the
Georgetown Haospital Auxiliary
was held Sept. 12 under <co-
president Sophie Henley.

We hope to see you at our Nearly
New Sale on October 13. This will
be held in the Hospital Courtyard
from%a.m. lo12.

In case of rain, we will hold the
sale indoors at the same locabion.
For further information call Vi
Haines at B77-4593 or Nellie Hens-
ing at §77-4253.

An early notice about the annual
Christmas Dance - this will be held
on December 7 at the Holy Cross
Church Hall. More information
about this in future but do make a
note of the date.

Volunleers in the Auxiliary help
oul in the gift shop, wards,
photographing babies, portering
palienls, hairdressing. We have
teen  volunteers also.  Another
aspect is fund rasing,

Become a  volunteer for  the
Georgetown and District Memaorial
Hospital, |

Make life a Lttle easier for the
patients and support your hospiai.
(‘all Irene Patterson, 877-3724 or
Helty West, 877-3866 for [urther in-
formation.
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Consumer Warning
Be aware of unscrupulous frozen - food sellers

“Flounder fillets Florentine may
taste terrific for a while,” says
Gurevsky, “‘but if it's the only fish
supplied in a six-month plan you
may not be so keen on it by the
end.”’

Is the vendor honest? A
reputable frozen-food company
will describe the pgoods exactly,
provide local references, and offer
information about ii{s office loca-
tion and how long it has been in
business.

When asked to do so, honest ven-
dors will alse be glad to return at
another time to complete the sale,

leaving a copy of the proposed con-
tract with you to consider.

This gives the consumer lime to
have contracts over $300 reviewed
by a lawyer or business advisor,
and make a few calls to com-
petitors to compare prices, or to
other clients to check references.

“*The key to satisfaction is to find
out who you're dealing with, and
read the contract carefully,” says
Gurevsky.

Ontario’s Consumer Ministry en-
courages people to make sure they
know all the facts before they sign
on the dotted line. But if you enter

into an agreement and then decide
it's not for you, all is not lost. It's
possible you can benefit from a
‘“cooling off" period, provided by
the Consumer Protection Act.

“You have two working days -
don't count Sundays or slatutory
holidays - from the date the con-
tract was signed to cancel it,”’ says
Gurevsky. “You don’t have to give
areason.’

Send a letter by registered mail
or hand deliver it to the seller
stating that you are cancelling the
contract as is your right under the
Consumer Protection Act. The let-

ter should include your name and

-address, a description of the pro-

duct, the date purchased and the
price.

Brochures on the Consumer Pro-
tection Acl, Business Praclices Act
and many related issues are
available free from the Consumer
Information Centre at 555 Yonge
St,, Toronto, Ontario M7A 2H6, Tel.
(416)326-8355 or (toll free)
1-800-268-1142. Ontario residents
with an (807) area code may call
the (416) line collect. The TDD line
for the hearing impaired is
{416)326-8566.

“Nutri/System added flavour

to my life and helped me lose
100 1bs.”

"l used lo crave lood all the lime,
and my ealing was gelting out of
control. Then!went to Nulri/ System.
They helped me lose alf the weight
! wanted and | stiff got alf the
Havorful food | craved. Maulh-
watering dishes like Mexican
Pasta and Chicken Polynesian.

And wondertul desserts like Apple
Cinnamon Cupcakes and
Chocolate Pudding.

Now, my life's taken on a new
flavor, too. it's upbeat and fun. _
And I'm loving every minule of it." S8

Our Comprehensive

Weight Loss Program

Will Help Over ONE MILLION
Clients This Year!

IT INCLUDES:

# Safe and effective
weight loss

W Nutritionally balanced
meal plans

B Nutritional supervision
B No calorie counting

Qur chernt
Lucia Figueroa.
lost 100 tbs

OVER 1,700 CENTRES WORLDWIDE

19 YEARS
OF WEIGHT
LOSS
- SUCCESS
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SPECIAL
OFFER!
2 WEEKS
ONLY
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LOSE ALL THE WEIGHT YOU WANT
AND PAY FOR ONLY 10 LBS.*

Call Today For A FREE No-Obligation Consultation

GEORGETOWN ORANGEVILLE

GEORGETOWN MARKET PLACE
290 GUELPH STREEY

873-1900

Speciai offer does nof include cosi of exclusive Nulri/System Food. Cifer valid at participating centres. New clienis onty. Cffer expires October 13th, 1930.

47 BROADWAY

942-3500




