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Stay alert . . . stay alive protects children

Stay Alei't ... otay Safe, a
registered Canadian charity, has a
mandate to provide an intégrated,

national education program to en-

courage practical and intelligent
child safety practices among

school children.
Lesley Parrott, a founding

member and director, of Stay Alert
... Stay Safe, remarks: Our pro-
gram answers the urgent and
critical need children and their
families have for practical, well-
researched safety information.
Qur goal.is to make children more
aware of potential problems by
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teaching them to identify and
avoid trouble situations. This is an
up-beat program that pgoes far
beyond streetproofing. It is design-
ed to encourage kids to use safety

‘tips as second nature. We want

them to be alert, not afraid. Our
hope is that, by educating them
properly, we will give them the
confidence to recognize and deal
with potentially difficult situa-
tions,™

The concept of Stay Alert ... Stay
Safe was established in
through the combined efforts of
Carole Cameron, Lesley Parrott
and Janet Jessop. three mothers of
murdered children.

Ms. Parrott brought the idea for
an educational child safety pro-
gram to the advertising agency J.
Walter Thompson (Canada)
Limited. for who she works. Ms.
Parrott jeined staff from JWT,
public relations agency Hill and
Knowlton (Canada) Limited, and
other communications experts in
crealing a Stay Alert ... Stay Safe
volunteer management commit-
tee. Together. the teams devised
strategies for developing and
securing support for the Stay Alert
program,

Since then. the group's work has
been impressive and well reward-
ed. Stay Alert ... Stay Safe solicited
and received support and®or en-
dorsement from the Metropelitan
Toronto Police Department and
the Toronto Board of Education
shortly after its inception. The
committee volunteers worked to
have Toronto Mayor Art Eggleton
declare June 22, 1987 *‘Stay Alert ...
Stay Safe Day.” The event was
timed to heighten awareness of
children's wvulnerability te crime
prior to the summer holidays,
when children are at their most
vulnerable.

To date. the Stay Alert team's
major project has been the resear-
ching. writing and distribution of a
safety education brochure in
English and French for elemen-
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lary studenis in the Metropolitan
Toronto area. In this brochure, a
sister/brother pair of cartoon rab-
bits named Bert and Gert speak
directly to the children, giving
them smart, friendly advise and
safety tips - and encouraging their
young readers to “‘keep their radar
up.” .

In September, 1989, Stay Alert ...
Stay Safe was granted charitable®

status and received the endorse-.

menk of the Cahadian Association
of Chiefs of Police. In October,
1989, they received a crime preven-
tion award from the Solicitor
General of Canada.

Their prime supporter Cana-
dian Tire came on board in
November, 1989 with total cor-
porate commitment to Stay Alert
... >tay Safe, including a $700,000,
first-year donation to expand the
project into a full-scale elementary
education program aimed primari-
ly at grade 3 and 4 students across
Canada,

Their invelvement will allow
Stay Alert ... Stay Safe program to
enter over 16,000 elementary

- schools nationwide. The company

will also provide the marketing
resources of its network of over 410
associate dealer stores to bring the
safety message to the people. This
is a long-term pledge of support.

:."';.- LI, :.r:'-ll-::', ;;H-.-‘H‘l.;'..i.llﬂru- .

ATTENTION f
<1991”’ BRIDES

/>

)
‘ -

b T L |

77 Main Street Soulh
Downtown Georgetown

873-1470

PEORLE DO READ THE
HERALD CLASSIFIEDS!
CALL 877-8822 TODAY
'TO PLACE YOUR AD

= S - i
s L - =
. .
o ps L
; ol
: B, B 0T T | oami o4y R Lo TR TR I T TR
oy ..“II"."I ONTY di '-J_:,,la BRI T il ‘;,'.‘ II.'! ekt L oy o ..'I.ul x
h L L =2 y A A ik L
i - r T ] L 1
w ' 3 g U ; ]
1 b

! =

At

Ca AR, LTS L B e, A, s

A . A, 5 1. . - _‘-‘.

L- F - - .'--

L 0T C e | e !

1.. ’ :...-'ul- .-I-I'_-r-'..':.'.'_-. II'.-:"":-J:..':I. .'1 Vi .-'... .I"'f' " I:-_':. BRI R -

r i T sa-l ‘ -.I:'.' 15'::“.-..'- . 'I-q"
LaAg e F ,ap vt TE _' ooy ..""._':'-_-:_..-. "" AL LA 'I.:""'. B L

1 et l-l'-- a
Lo _.I g T il o = M, I.||_‘ I.E ul Il._d. = :
. o . . : i . 1.. 1. - i, o
TR L R [ Ioaom g "L R LA R PR ,
o g d pw ": Vi R e I_-‘_-' e b F "__';‘.-_ P T ak-

T _ - . 1 .:'
P el
proplien’ Uil ol
Fan, F . S RE
L
e
: '-'.:“'.-".:.'.' f .I'. 1 1.-‘

H.
Oenture Therapist

* W W

72 Milt 31., Georgetown

877-89714

FINE CUSTOM PICTURE FRAMING
LIMITED EDITION PRINTS

4 al ~Maral

% STUDIO

WEDDING

GIFTS

178 GUTLFH STRIET
CLOAMETOWHN. CHTARIO. LY 4AL

(416) 873-0229

INVITATIONS
/ 7

Select vour s itahions fram our cabfeg
b ol trielitsongd  sernl ranl NIy
designs Socally correel thermn
ciraving complunents the eleganee of
e wetlideng stiatmmners Ask for ses our |
Iy weshling dversori= [
Chear afl 1o ya s 21 ke pegihe
aeapy ol your invistion
therine cagrieved ingalid

theHERALD

45 Guelph St., Georgetown

877-2201

GTPRGUL  gatet sy

oA e ot ey 1]

i
f
!
.
J
1
&
i

il T L R

L]
- T — ] ¢ — =




