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Proper planting of spruce trees is a must

Many homeowners often plant
young spruce trees with little or no
regard for how large the trees will
be in just a few short decades. It
doesn’t matter whether it be one of
the much sought after blue spruce,
or the one of the lesser-known white,
Norway or Siberian spruce. All of
these (which are hardy in virtually
all of Canada} will easily attain 12 to
2 metres (40-80 ft.} in height, with a
spread approaching three metres
(tenft.).

The popularity and beauty of the
blue spruce seems o cause inex-
perienced homeowners to plant the
small trees in areas where their
growth will be restricted after only a
few years. The difficulty comes in
that there is almost no way that the
growth can be restricted, unless the
homeowner is willing to undertake a
severe clipping regimen on the new’
growth each and every year. Since
the latter does not happen, the maost
common scenario is for the larger

lower branches to be chopped off in
order to regain access to a walkway,
driveway, or the entrance lo the
house itself! This is where the trou-
ble for the tree begins.

[t is most important when planting
not only spruce trees, bul cther large
trees - whether evergreens such as
{ir and pine, or deciduous trees such
as maples and oaks - that sufficient
room be allowed for the trees to
achieve their full growth. The Cana-
dian Garden Council advises that an

Tea and coffee producers
ready to strike at rivals

Canadian tea and coffee pro-
ducers may be poised for a com-
petitive strike against their cold
beverage rivals, thanks to some
prize-winning product concepts
developed by University of Toronto
MBA students.

"*The shift towards cold
beverages and products with
‘natural profiles” s irreversible.
The tea and coffee industries can
attempt to buck this trend or they
can take heed of the age old adage:
If you can’t beat “em, join em!
said Julie Otlo, a member of [0 of
T's tea team™ and a 1990 MBA
graduale

Diita pubhished by the AC
Nielsen Company of Canada show
thal  coffee’s  percentage  of  all
beverage sales in Canadian retail
grocery slores dropped from 36 per
cent 111 1980 to 31 percenl tn juy8d,
while tea sales dechned from 26
per cent. Meanwhile, soft drmnk
sales jumped from 17 per cent in
1980 1o 23 per cent in 1988, and juice
and other drinks iexcluding
alcoholic beverages and mineral
waters) ciimbed to 24 per cent
from 20 per cent.

With its members experiencing
changes in markel positions, the
Tea and Coffee Association of
Canada recently commissigned
teams of MBA students from
McMaster University and the
University of Toronto to develop
ideas for new retail brands of tea
and coffee. The competition called
for the business school teams to
conduct marketing research, com-
bine creativilty with their research
data to prepare complete
marketing plans rincluding recom-
mendations on pricing, advertising
and promotion, and distribution of
new brands), and present their
proposals at a conference. Teams
from U of T's Faculty of Manage-
ment won the two $1.000 prizes
available, for best marketing plan
in both tea and coffee categories.

“We decided to approach the
problem as if we were an advertis-
ing ag:..y pilching for new
business. In order to win the
business, we had to sell the client
on our ideas, and the key to doing
that was to be able lo have the
client's customers tell them how
promising our ideas were. In that
context, we concept-tested all the
ideas in Vancouver, Winnipeg,
Toronte and Montreal,” said Kevin
Greenwood, a3 member of U of T's
“coffee team™ and a 1990 MBA
graduate.

The following are brand concept
highlights from U of T’s winning

proposals:
TEA

SSPLASH!” is an  all-natural,
carbonated fruit and tea drink

setved cold:, an alterpative to pop .

or fruit seltzers. It is made with 100
per cent all natural fruit juice,
sparkling water and a mild blend
of tea brewed with spring water
SPLASH comes o tall, clear class
bottles and cans, and in many
flavors: lemon, raspberry, peach,
lime and an assortment of tropicat
fruits.

“VitahTea™ combines tea with
spring water, plus added vitamins
and minerals, to make a healthy
fluid  replemisher  for  active n-
dividuals

- Tea Filert Paks™ 1t easily into
your coffee machine, =0 you can
muitke o quick and rehable pot of
tWa for wao fo cight people Ten
Futer Paks make it o~ comvenient
toomake o fresh pot ol tea i the of-
fice asat s le miake cotfee

COFFERE

SCachet” s o roast eoflee pro
duct paced mnoa single serving filter
for wn-cup brewing [t provides 2
superior tastung colfee through the
combination of consistent portion
contirol and a select blend of inter-
national or flavored coffee beans.

“*Nightscapes™ is an assortment
of aromatic and flavored coffees,
acid and caffeine-reduced, tha!
provides a rich tasting, full-bodied
coffee for quiel. late evening
moments.

-'Cafe Cool” is a refreshing bot-
tled coffee beverage served cold or
on 1ce, and made from the finest
coffer beans and fresh spring
walter,

A convenient cold coffee pro-
duct would provide the coffee in-
dustry an entry into the cold
beverage market, which the sofl
drink botllers are aggressively and
cffectively expanding.”” said Doug
snetsinger, a4 U of T marketing
professor  and  advisor 1o his
tnisiness school’s stadent teams,

“Cate Cool, for example, would
have a very defintte adult appeal
People surveved in shopping mall
inlerviews  commented  that it
sounds like the beer substitule they
had been looking for They said it
wis a drink vou could feel as com-
tortable ordering in a bhar as vou
would emoying in vour backvard.

inquiry lo your garden centre should
bring a close estimate as to just
what ullimate size the tree you have
chosen may be expected to achieve
in your area.

By the way, if you are presently
considering planting a bluz spruce
tree, there are several Llypes
available. The mosl common is the
Colorado blue spruce (Picea
pungens ‘Glauca’), These vary in
color considerably, and through the
winter months, retain more of a
green than blue color. Tt is generally
the most economical variety Lo pur-
chase. The oldest of the ‘real blue’
blue spruces is Koster (Picea
pungens ‘Koster'), [ls major
drawback has been a tendency to
have a crooked main stem that
needs to bestaked upright for the
first few years.

The Koster spruce
very much available, has now been
superseded by at least two other
varieties you may want to check out
at  your favurite garden cerilres:
Hoopst blue spruce (Picea punpens
‘Hogpsii’ and” Moreheim blue spruce
(P.p. “Moerheimi’. Both of these
have a much betler conical shape,
straight mam  stem, and excellent
silver blue needle color, throughout
the entire year talthough the color is
atits bestin June),

A common habit of homeowners,
once a spruce achieves a large size,
15 to remove the lower hranches.
Often thes s done o accommoxdate
Jucess around the (ree bhecause 1
was planted loo close to a walk or
driveway. But sometimes. 11’3 done
Just because 11's thought to be the
“thing to do.” Even many profes-
sional  “landscapers™ are guilty of
this "sin”. If this ‘pruning up’ s can

though still -
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be avoided, it should he at whatever
the cost!

According to the Canadian Garden
Council, on of the problems that af-
fect older spruce irees is a canker
disease known as Cystospora. It oc-
curs generally on older branches at
the interior of the trees, One of the
best methods of avoiding the disease
15 to keep older trees in a healthy
slate. - An 1mportant way of doing
this is to ensure that all of the lower
branches remain on the tree, remov-
ing only dead or dying limbs. Tt is
likewise important to leave all of the
old needles, which annually fall
from the tree, beneath the branches.
This material acts as a natural
mulch  both keeping the surface
roots cool and moist, and maintain-
ing an acid soil condition which the
trees prefer.

Though the aforementioned care
is the optimum, most homeowners
do just the opposite by cutting away
the lower limbs and remaoving all the
valuable old needle mulch. The
Canadian Garden Council says do
your spruce trees a favour: leave
the needle mulch intact and don't
remove the lower branches from the
trees either!

The canker disease is most easily
noted on the interior branches near
the trunk where exudations of sap
with & white cottony appearance are
evident. The only solution is the
slerile removal of all dead branches
exhibiting this appearance. Aflter
cach cut dip the saw or pruners in
alcohol tu  prevent  spreading  the
discase. Some  even recommend
ireating cach cut on the tree with a
sterilant such as wood alcoho!, The
removed branches should ecither be
burned or disposed of as garbage -
and not composted.

ARTHUR F.

JOHNSON &
ASSOCIATES

LIMITED REALTOR
247 GUELPH ST.. GEORGETOWN L7G 4A8

877-5165

ERIN 1-519.833-9714

IRIS IRWIN

Sales Representative

Res: 87/-7494

TOR. 453-1286
FAX 871.28272
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Canada Trust/Redaitor 3

IT'S WORTH
THE DRIVE
TO ACTON!

* W

Gracious (Almost) century home
in mature Acton, just steps
from downtown and the "GO
bus. Beautifully maintained and
renovated, preserving the old
world charm, this lovely home
has tormal centre plan floor
plan with four bedrooms on the
upper level. Large. bnght coun-
try kitchen, main flogr laundry
room, and charming sunroom
oft the kitchen. Brand
wooden deck and large private
garden. Originally a triplex and
can be converted back! Asking
$227,500.00. Call
Mama for details at 453-6621.

Canada Trust/Realior £ I

OPEN HOUSE
SUN., AUG. 12, 2.5
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tOR THOSE WHO THINK IN TERMS OF MINK...

Unique custom homea an 1 plus acre ravine lot on Wild-
wood Road. Moin Hloor family reom with woodsiove,
room with fireplace, dining room, well-plonned
kitchen with cak cupbopords, maoin floor laundry room,
4 bedrooms and professionally finished bosement with
walkout. Separate coachhouse hos goemes room, cedar
solarium  with spa,
Assumable mortgago at 11'4% till Sept. 1991, Excep-
tional property for $389,000.

workshop ond office space.

(98-141)

DON'T NEED A CAR?

«..Then this one is lor you! 3 bedroom brick bungalow
on large in-town lot clese to shops, schools and bus
stop. New shingles, eavestraough July 1990, basement
newly painted. torced oir
$75,000 mortgage ot 11% % till July 1992, Price is so
low, | am oshomed to print it

gas furnace new in 1988,

{%-199)

MAKE YOUR MOVE...

...To this detached 3 bedroom brick bungalow, prime
residential location. Many desirable lestures including
ceramic lile in loyer and bathroom. hardwood floors,
European style kitchen cupboords. Children con play
safely in large fenced lot backing en to porkland. Super
clean and very neot packoge for $195,000.

(%829

FIEW

Nilufer

PRICES SLASHED $25,000

Vendor must close on new house soon!
Now is the time to deal on this sparkling 3
bedroom split level priced at only $214,900.
Call Iris tor all the details.

{v8.187)
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