(NC)—Youwould pay about $80 more
a ycar than you do now if you were to
buy your curment telephone services at
U.S. prices, says an annual study by
Bell Canada.

The study compares the yearly price
of a typical selection, or “basket”, of
telephone services in Canadian cities
with the prices paid 1in U.S. cities of
similar size. [t shows that the average
Bell residence customer would pay
roughly $80 more a year at U.S. prices,
while an average Bell business cus-
- tomer would pay about $65 less.

When the price differences for both
business and residence customers are
combined, Canadians overall would
pay $46 more a year at U.S. rates.

These figures are in Canadian dol-
lars, and incfude the applicable govem-
ment taxes—which are much higher
here than in the United States, In this

country, long distance service is sub-’

ject to a federal tax (10 per cent at the

time of the study), and cight and nine
per cent provincial tax in Ontano and
Québec respectively.

If the taxes are removed from the
comparison, Bell residence customers
would pay about $100 more, and busi-
ness would pay about $55 more, at U.S.
prices.

Canadians find their price advan-
tage in two arcas: local service {which
would cost the average residential
subscriber ovér $100 more inthe U.S.),
and Jong distance calls made to loca-
tions less than 100 miles away. Lon
distance calls of more than 1060 miles

- are cheaper at American rates.
. However, 55 pr cent of long dis- .

Eancl: calls made by residence custom-
ers are under the 100-mile mark, and
are cheaper in Canada. Fifty percentof

business long distance calls are also-

less than 100 miles.
The fact that rates for long distance

k|

calls of over §00 miles are more expen-

sive in Canada is an issue frequently
raised by those who favor two or more
suppliers of long distance service. They
claim that these particular U.S. rates
are cheaper because there are several
long distance suppliers in that country.
They maintam that such competition in
{anada would also lead to lower rates.

These argumenis overlook the fact
that the average Bell customer uses

much more than just this type of long
distance service.

Bell’s study examines a range of
services commonly used by average
residence and business: customers,
Under these conditions, Canadians
overall pay less for telephone service
than Americans, .

The approach Bell uses in its annual
study ts the same as the one Statistics
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Phone would cost more at U.S. prlces

Canadauses whencalculating the over-
all cost of living (known as the con-
sumer Price Index), Rather than focus-
ing on a single service, Bell looked at
rates for a “basket” of services, includ-

g local and long distance, instal lation
and WATS ( a specialized business
service for heavy users of long dis-
tance).

The company then determines how

these services are generally used and

how freguently, by the average husi-
ness and residence customer during the
course of a year,

For this study, prices in Montreal
and Toronto were compared withthose
in U.S. cities of comparable size such

as Houston, Philadelphia, Miiwaukee,

Cleveland and San Francisco

Canada turns jon

to television

(NC)—Canada’s first TV Lmadcasl
took place when Montreal’s CBFT hit
the a::wavcs on September|6, 1952.
Twodays later CBLT Toronte wenton
the air. The two stations transmitted
programs to an area which held about a
quarter of Canada’s mstmg popuia-
tion of 14 miltion. -

From its inception TV's ptmulan!y
in Canada grew- enormously. By the
end of 1954 service was available to
almost 75% of Canadians through a
combination of CBC owned stations
and private affiliates. During this time
Canada ranked second worldwide in
live TV program production 3 am‘l pum-
berof TV stations.

By 1958 the CBC was operating the
worlds longest TV network. It:tinked
\fancuuvr:r and Victoria to Halifax and
Sydney. By 1960, 78% of ( ﬂdians
had TVsintheirhomes. Colour TV was
plroduccd in1966. ° -

NATIONAL REAL

ESTATE SERVICE
~ 873-0300 .

i
53]
""‘!l

'E'

et r e
SRR
r "-'F-I::' lF II|l 1: | % = ; "'.l" "- .FE."' W d "

t }J ,'.-I_ ] .|'|. %ﬂl 1 :..lﬂ- , ﬁ‘ ., e

.,
'|-I"||"ﬁ
o)

3 ‘.gﬁ
a}-ﬂ:‘i

: ‘Ir
¥
S 1Y

!
LY . s
e
e
i
2 "
¥ W
wp

e
i .::::.:ﬁ

s i
.r [

s ::.rl. o _r_ : - - L) Lo r
Hooee g,w,, A 0 g
e vy 3 i

i i g 'ﬂ.'
Rl e -.',Iu--..'-'

n o
5

o e

[ F 5% F, ] ",
b .,.l-.‘.{i-.::_ :_;,,::_ .

IT S ﬁ WINNEH'
Less than one year oid, this Hillsburgh home is flled
with axiras lor the lamily. Central alr, main floor
family room. 2 balhs, maln floor fayndry. ‘and »
wialkoul to an overslzed dech Ihal overloohs lreas.
rews. trees. ides!l locetion for commuleis and
truckers as it is only minutes to Hwy. 24. Don't miss

this attraclive home. Call Glanda Hughes for a per-
sonat showing. NRS-2185%

IF YOUR ADDRESS IS IMPORTANT...

...than take 8 look g1 this Wikdwood Rd. home. 2.500

. 8g. it of Iving space with a besutiful Iamily room

and lireplace. Maln floor taundry room. masier an-
sulle. bésulllul crown moldings. hardwood tloors.

This cusiom homs sits on & s scre lol that s

besutifully lendscaped and well treed. See || with
Glenda Hughes, NRS-G144

UNIQUE HOME!

This Cape Cod home featurss 8 gourmael kitichen
wilh buildn appllances - » dream 1o prepars mesls.
The finiahed lower level has » walkoul. plus 2
walkouts {rom the main level (o & large deck thal

- pyeripohs miles and miles. See the view with John

IF FAMILY LIFE IS IMPORTANT .

..ther this pretty sidespiil in Moore Park is i'nr
Gllhll the kids sround 1he 1able in Ihe big H'l:Ll.
have family gatherings in the dining reom and heve
fun in the main tioor family room. in the Summas. en- -
fertain by the gorgeous poo). It's » honay of 2 home,
malnienance frae and spollass Ceurl location loe
%279 900 Tour al your isisute with Glands Hughes
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EXTRA VALUELHOME!

Let ihe family enjoy :hmiunrm in. and nlnm ,
sppieciate Mother Nature with. Thyl spotiessly claan
Acton aplitiv in 8 quiel srae of own, and well prices .
2l $84.900. Nice fealutes Inciude 2 new vool,
. doyble drive. 7 baths. bulltin dishwasher and »
{inished rec room. Ses this culls wilh Glehda
ughes. ; : NRASQt8%

CALVERT DRIVE!

Popular Sinclsir model. 3 bedroom home - dtl-n
r-quntld but seidom on the markei! Lovaly main
Moo+ Ilmllz.rm with brick {kepisce. sunihine
celling in the gresnhouss klichen. beautitul master
with ensulie snid oversized walk-4n closel. Priced to

sel) a1 $244.900. Call Glenda Hughes lor your pet-

HAS-9th? sonal tour. NAS-2208

HII}. Prices u1$299.500.

FIRST TIME BUYERS TAKE NOTE!,

This very pretly semi in Georgelown s o great step
ping stone tor the famlly who wants good space. and
still speak o thelr bank mansget! FInIthI from top
tc botlom with & 4th bedroom down, plus » wood-
stove In the rec room. Nicely decoraled and On &
lovely treed lot which ybu can -n from a dlightiut
interlocking beich patio. A for $179.900,
Chech outthis winmrwllh.luhnﬂill. NRS-P129 -

SOLID BRICK BUNGALOW! ..

Don't let the picture fool “u* this ni:l home ,l'u

"{ot going for If. New wintows. new roof. finiahed rec
room, mm floprs and mature treed. Pricad at
ltlrnnu lu 'l'ﬂl"l‘h " lltuﬂd ook url!h John Hill.
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tiroplatd, coury Kitchen, hammered tin ¢
doors. Feettwpe include: main floor fibrary. family room, walk-in paniry, games
room, office and tmrnta nanny 's quartnr: or apartmunt Caltl Glenda Hughes
anylime, | o _ Hﬁs-auaq
|.' e g Jdiﬂﬂkﬁﬂ'#ﬂdﬂ# a-rtddii#ilf--q-ﬂr- " - ."'--_r' : o

- . , b - g % 4 “u ity L
-.‘r-‘--lq. L-‘-h‘ldl—hi v ‘-ﬁ .. -"" ol X

B ] - . oalle L g v - L
gy r . ik il = s % LI - : - ¥ - & om
v e Yo o, x : wrlin : i TR ; ) R . 17 a & k- . AR b k P v . .ol | .0

" i'llhu'lplq.tll.: l.r':i.i‘ -f-l'. I.- i




