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What'’s in a mane?

New styles mean spring’s in the hair

By Joan Lebow

“Don't tell me,* sighed the friend
with a freshly permed tousle she
spent months growing out to shoulder
length. “The new look is back to short
and strajght.”

It seems my downhearted friend
had drawn the wrong conclusions
{rom recent widely publcized photos
of Glenn Close. The blond actress has
shorn her foot-long fatally attractlve

ringlets and Is wearing sleck, short
waves.

Close’s colf does embody some of
the new trends in hair styling, but not
because her hair is long, short, curly
of straight. What's new about her “do”
is that it's more contoured and
polished.

Choosing & hair style that's in pro-

ttion to the latest clothing fashicns

not a matter of picking a uniform
length or testyre.

Halr for spring, say the experts, is
mare strateglcally placed and pur-
posefully styled. Shapes are smaller
and neater. Styling alds are increas-
ingly Important for keeping halr
shaped and directed.

ere are subtle touches that
make hair different this year,” says
Helen Oppenheim, an international
rmalist and lecturer who sPecial-
zes in hair-fashion trends. “It's &
matter of how the hair is placed with
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Emducu such as gel or mousse. Hair
twisted and sculpted into shapes.”

If the softly sculpted hair styles of
today seem reminiscent of the 1950s
and '80s, that's no coincidence, ac-
cording to helm, who I3 also a
producer of “HOT,” a hair-trend video
magazine. "

“There's a whole generation of
zuung women who have never seen

alr so controtled,” she says. Some of

the styles look like set halr that hasn't
been combed out.

Halr that I3 more controlled
needn’'t be stift or harsh-looking.
“Hair will be softer, not as spiked. ft

will be closer to the head and have
{ewer hard edges,” sa
Coupe 3alons
in New York and Monireal. “There
will be a lot of little detalls to the
hair,” she adds.

Ofien the detajls are dellcate. One
of LePine’s lnnovations for La Coupe,
for example, is a style that mixes a
few cascading ringlets with straight
hair. It's a look mennt to complement
the innecent [lorals, curvy skirts and
olher romantic elements in =pring
ready-to-wear.

A simllar sense of detall and pur-

Kim LePine, |

poselulness is seen In the short, dra-
matic slyles created by Schastian In-
ternational in Woodland Hills, Calif.,
and offered natlonwide In affiliated
salons. The Sebastian artistic leam
“molds® and “carves” short halr with
gels and other styling aids to frame
the face. Bangs are curved and
wisped into uneven sprigs.

Curly and straight hair are both
treated to the same kind of guldance
and strategic design. Scbastian's
slyles are meant to be “whimsical”
and *flirty,” buzzwords that also ap-
pear in virtually every description of
spring fashion and beauty trends.

But there is also a glamorons feel-
ing to top hair stylists’ lalest offer
ings. *Hair styles are remlniscent of
the Hollywood classics era with a
1988 flalr,” reporis spokeswoman

for Horst & Friends International in

Minneapolls. Horst stylisis bave cre-
ated face-framing waves and curis
that sometimes Jook very sel
Stralght, shiny hair is slicked into
neat chignons; even voluminous, curly
hair i= shaped into a halo-like cirele

around the face. :
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Suddenly & whole new era of understandin
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has taken place under

our home rool. With the recent event of my hubby joinlng me in the
REal Estate Profession, he can now identlfy with my past years of
frustration, joys and tulfillment. Our Xids now share conversations of
the two of us in the same business - and it is an all consuming dialogue!
Clients’ expectations take up a lot of our time for it is sometimes very
difficult lo judge what Is important to them ob g scale of 1 - 0. Certain-
ly, we know that o list of criteria is almost always Inconsistent wilh
what a client finally purchases, but it is still a mystery as to where ta
draw the line in what we perceive to be sultable houses (or them.

Many, many times, people who ask for in town homes, end up pur-
chasing country homes and viza versa, This ts the nature of the
hhhim—u?inin{umndmmmrﬂlmu. As my son would say -
“Who do you think I am - Kreskin?"' Sometimes, we (ee] like that and
this i3 where the fun begins. Is the main fleor famlly room really tm:
portant or will a basemnent rec room do the job? Is a flreplace a *'10"
on the list, or could it only be g “5°? Il Lrees are important on a town
ot would country be more sultable? Does ¢ne have to have four
bedrogins or is three OKY The combinations are endless and we sure
have to dig out what is important for ezch and every client.

What a challenge it is and how rewarding it is to find the perfect
hane! Probably, cne of the worst things we must face is price. Pro-
bably nine out of 10 clients want more features in their homes than
their budgets can afford. Usually sbout $20,000 worth! Here we must
make some tnpopular decisions - for we can throw a client Inlo a tur-
motl by showing them homen cut of their quoted price bracket. If we

and they fall u‘én love mmﬂgg Inmmthdo we do
m property, can L]
are currently shawing them and decide

; n a pioce of paper, it sounds like an in-
credible amount of money, but in reality, it is not all that much when
wirked into a mortgage. A simple rule of thumb for camrying mot-
tgages, Is $10.00 per $1000.00. Actually, with the mortgage rales belng
as low as Lhefr are at Egem‘ this i3 a liltle on the generous side, but it
ﬁt n good gulde, S?. Dt:] rnnr}:: 1.;. nhvi;:mly $200 : Nmunlll. Thishli.s
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Mai; the luck of the Irish be with you this month while you gre home
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