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When [ was a kid,
women driver jokes were
the in thing.

If voure over 30, you
probably remember them,

too. You know, theyalways
started with, “Did you hear

the one about the woman -

driver who..."”
Recently...

But in recent years,
women have assumed a
new prominence and inde-
pendence, which is no-
wheremoreevidentthanon
the road.

" Women have changed
their role in society.
They've entered the work-
force as professionals and
have broken the male-only
barrier in jobs ranging
from police work to politics,

Recent estimates put 50
~ per cent of all womenin the
work force — triple the
number in the 1960s.

In the 70s, 35 per cent of
women lived in two-car
households. In the past ten
years, that has almost
doubled.

And, in the past dozen
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She’s don

Women are casting an  ever-
lengthenin shadew in the
automobile iIndustry.

1 e el o by
recogn an

gi:t tum trndi:i!mnly been tg

vato preserve of men. :

Thanks, in , to the Age of
Consumerism that first bloomed In

the late sixtles, the stercotyplcal
; “little woman'' and the “dnmsel in
distresa’" have gone the way of the
silent movies that once exploited

vears, an additional
750.000 women drivers
have taken to the road.
Startling assomeofthese
statistics are, some things
don't seem to change too

much. Females aged 18 to

24 remain the least likely to
be licensed dnvers.

'That's certainly the case
in my family. My 16-year-
old daughter showslittlein-
terest in getting herdnver's
licence, although her male
school mates are falling
over themselves to get be-
hind the wheel. .

Women have tradition-
ally had little serious input
to the purchase of the fam-
ily car. The man was usu-
ally considered the bread-
winner and car-buying was
his exclusive responsi-
bility. .

But today, nolessthan 85
per cent of women are cre-
dited with having input to
the purchase process.

In fact, many women are
buying their own car with-
out formal help, except, per-
haps, that provided by asa-

drive

Tmia}'. a woman is just as Hkely
to stride into lhe{ g;:llfl
alap down $40,000 {or a \
n:.l; man. And, you can bet ahe will
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them.
They're no longer content to ride
In the passenger seat - they want {o

.~ More women on the road

lesman. Surprisingly,
although the number of
women drivers has soared,
few have entered the car
sales or maintenance
departments.

any women, though,
are showing more interest
than ever before in finding
out what goes on under the
hﬂ{}d. 3

In a recent survey, 80 per
cent of the women asked
said they thought seminars
that explain basic auto me-
chanics and service sche-
dules are a good 1dey, and
would attend them.

More ad $$%

With the obvious in-
crease in the number of
women driving and owning
cars, it'slikely thatin the fu-
ture a larger percentage of
advertising dollars will be
geared toward tnem.,

Since the influence of
women drivers i5 on the
rise, it is [ikely that the next
joke you hear will start
with, “Did you hear theone
about the man driver
who...".

ework!

have done her homework on the
meke and model she hns selected,
up behind the

before  buckling
wheel,

The lack of women sales person-
nel makes many female car shop-

PErs unensy,

ADD COLOUR AND
BEAUTY TO YOUR
- HOME!

% [nterior design

# Stained glass lamps
and panals *
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* Glass etching

KYRAGLASS
Custom Stained Glass

CALL FOR A FREE CONSULTATION ~— 877-2723

English style pub

operated by women

Keltle Inn

At the Cuopper
ia a Iamily af-

Restaurant, war
fair.

The Maln Streel, Glen Williams
restaurant i3 owned by Brenda
Gove who employs (hree staff
besides hersell and her husband. '

Doughter Ronl Gove Is & Cook
while davghter Tracy Desanlls is o
waltress along with Chris Briggs.

- Brendn 1s also n wailress while

managing the business. Her hus.
band |s empleyed at Varian as an
rirctronle techniclan. For the

per Kettle e does maintenance,
the books, odd jobs and dishes,

The menu consists of English
food and all different types of
dishes fram Great Britain. All the
bread, pies and comnlsh pasiry arc
home made.

Wew at the busipess is the in.
ireduction of Devon Cream Tea.
The cream comes from Devorn and
this is Lthe specialty of the house.
Mrs. Gove took over in Seplember
of 1987 ond eince then there have
been regular pub nights. The
resiaurant |s being renovaled Lo
accommodale more of a pub at-
mosphere, but the tradition in
which the restaurant was built will
not be changed. '

The business, which is nin hy
women, Is still small enough and
close knit that il required,
eroployees’ family and frierds will
help out when Lhings get busy.

goal of the restaurant is to
hrinrl a bit of England to Glen
Willlams and iet people experience
exactly how a pub in gland
would look like. "If you can’t get 1t
in England, she doesn't sell it," is
Lthe motto.

Aside [rom pub nights, the
reslaurant hos  what is” called
“phone in lunchea”. People can

VISIT OR CALL

NATURES

~ features Devon tea

phone ion from a menu theic lunch
order ond book it Lo be ready ot the
time ¢
take-out services,

hey arrive. Therc are' also

The clientele is changing, aald

owner Mms, Gove. Mot of patrons
used to be tourists, but more and
more local hwinessmen are com-

ing in for lunches.

BRENDA GOVWE

Mrs. Gove and her family are
from Devon, England and they
came to Canada six years ago. Her
dregm was lo own her own little
restaurant

The owner opened the restaurant
with the money left o her by her
mother when she passed away.
Her mother’s trodition in the way
she runs the business {s now car-
ried on.

The Gove family cousists of
lhree doughtern, one son and a hus-
band. Without the support of the
famlly the cwner says she couldn't
manage to continue,

Mrs. Gove has waltressed Tor 30
years and loves to meet people and
to really get to know her customers
and make them feel at hote, Sur-
prisingly, Mrs. Gove pever drinks
Lleq, s seems Lo amuse her
customers who find it strange the
owner of a tea room doesn’t drink
teal
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