Flooring: Major design element

Fashion, whether in apparel or home
furnishings, is always subject 1. ¢on-
sWumcer trends. One veer, hemlines zre up,
the next year, they are down.
 Likewise, home fashion styles require
Interior decorators and homncowners 1o
keep in touch with the latess styles und
color trends.

After all, from floor 10 cetling, each
element of the room helps make a com-
plete fashion statement relflecting 1he
personality and lifestyle of jts owner,

Now, more than ever, flooring is a ma-
Jor fashion element in home design, It
can dominate or suppert o theme, Je-
pending on bow a room is decorated . [ is
the key picce of the decoratin puzzle,
And color is an integral pant of that floor,

According to Leonard A. Ludovico,
the vice president of styling and design
for Congoleum Corparation, the fashion
teader in resilient flooring, *Economic
irends have an impact on fashion irends.
The cconomy is the single tost inipor-
tant factor in determining what colars
anmd styles sell.

“As the cconumy improves, cansy-
mers tend 1o exhibit a more pusitive
attitude, and select brighter colors. Con.
sumers today are lexning toward more

pleasing colors.”

What will the future bring for calor di-
reclion in home decorating? Conpoleum
Corporation's Ludavico believes that:

* Blue is on the rise. Blue tones are the
newest, freshest statement in color de-
sign. They will be a selling item, as well
as a classic color making & cool stale-
mienl.

* There is a growth of imerest in the
mauve, red and peach famalies.

* Gold tones are on the rise,

* The green family is a cool aliernative
which will become very popular within
the next few years,

* Almond has peaked as the dominant
ncutral; it will lose popularity just as avo-
cado didd in the 1960s.

* Gray will replace it as the major ney-
trat color for the balance of the 1980s.

* Browns, especially deep shades like
chocolate, are on the decline.

Mr. Ludovico, who represents Cango-
lcum as an active member of the Color
Marketing Group, says, “These color
stalements are important factors in help-
g Congoleum determine the direction il
will take in planning our fashion-forward
product lines for today s imaginalive and
style-conscious consumer,™
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A preventive maintenance
program for your home

As homeowners we should take a
page from industry's book and initiate a
preventive maintenance pmfrlm for
our home. Industry leamed fong ago
that it ischeaper to maintain both equ P
ment and ise3 on a regular basis

than to wait for & breakdown 1o repair *

the problem. I1's much like maintaining

- your car regularly to prevent large re-

pair bills later,

. A good plan is to sit down with a
c:]mnfu

carly in the year and note jobs
that should be done regularty as well as
the seasonal chores. This will act as a
remisder as you tum the pages of the
calendar each month, It is tlso wise 10
note the items you hadn 't thought of, as
the occur. The calendar then serves as
an excellent reference neat year,
in & shon columnn like this we can't
list every necessary job but we will note
a few and let you otherwise compile
your own unigue list.
1. The furnace has several arens thar
need atiention. First, the motor should

be lubnicated once a year, preferably a
the start of the scason. Do not pum
vantities of oil into the oiling cap. K
&lﬂ» or two 13 sufficient as 1oo much oij
could causc problems. While there,
check the fan belt for fraying or brittle-
ness. If it shows signs of either, replace
it. Filters should be changed regulacly
for best performance. Do oot forget
about the hurnidifier if you have one.
This should be cleaned and the clements
crdrum sleeve inspected and changed if
oCCSsary.
2. Drains should be treated with one
of the drain cleaners on the market regu-
farly (at lcast twice 8 year). There js
always » build—up of gresse, hair or
soap and reguler attention can prevent a
disastrous (lood later. At the same time,
check the workings of your toilet tank
for wear and comrosion. The cost of
water leakage can far excecd the cost of
replacement workings. While checking
the plumbing cxamine all the tap wash-
cry. Not only does s worn washer waste

]
L |

with water leakage but pro-
longed use of a tap with & wom washer
may ruin the seat, nocessitating expen-
sive repair or replacement.

3. Gutters and downspouts should be
checked before the winter sets in, and all
leaves and debris should be emoved.
The latter can create an ice dam and
cause water to back up and leak into the
house, Joints thould also be checked
and scaled if they are lesking. The
downspout can be tested with a (ast-
Eimnjng hu;:;: to u;un: there: are no

ockages. if your |
muunhmu.h:mmm
from the foundaion to prevent flooding
from heavy fall or spring rains and
miel1—off.

4. Check the hoses on your aulo-
matic washer regularly and make it a
rule to shut off the water supply to the
washer after each use. Many foods
have been caused by split washer hoses.

*“The Lord shall give thee
fest framihy sorrow. ™
Isafuh 14:3a

More buyers 1n 1987

“The value of property sales reported by
BREB (Brampion Hea)l Eslate Board)
members In ane year exceeded $900 mitlion™
announced the President lvan Oliveira, “Con-
tnued home and industrial butlding develop-
ment, higher orices, and an Increased de-
mand for pm]i::er‘ties in our area contributed to
the increase in the total doltar volume which
stood at $752 mitlion in 1986,"" he advised.

During 1987 mare than 6,000 transactions
were reported seld through the boprd's MLS
system. Mr. Oliveira staled that, “As noled
several times throughout the year, low in-
lerest rates, & reasonable Inventory of
available property and stable prices provided
excellent conditions for buyers, For ihe lost &
months of 1987 buyers enjoyed more fexibili-
ty in their buying decisions than earlier [n the
year. !

“These factors hove also Influenced the
decislon of many o enter the real estate
fesston resultlng in an increase in board
membership from about 1050 in 1988 to
almost 1,200 today,™

The BREB covers the areas of Bramplon.
Malton, Caledon, Georgetown and Belton.

“The flurry of activity during the carliest
months of 1587 was fellowed by a short Iull.
The market then stobilized in late summer
because the demand for housing contlnued
ard the stock of available propertles returned
to mere typical numbers. Compared with cor-
taln other investment strategies, resl estate
ownership continues to demonstrate that it is
an cxcellent hedge against inflation.' =aid
Mr. Ollveira, “A review of the average sale
prices of detpched homes in our area shows
an increase of 12 per cent from a ligure of
$152,682 in December of 196 to $171,177 in
December, 1887,

He also projects that “the real estate
market should remain healthy tn our arep
during 1968 with the continued demand, high
levelt of construction and comfortable mor-
tgage interest rates,

Mr. Qlivelra concluded by saylng **The
members of the Brampton Real Estate Board
are looking forward to mllsf?ring the needs of
both buyers and sellers In 1963,
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You can'l beat a ravine satting for
beauty al year ‘round. Fabulous,
BEOCIOUS homea In cantral area of

own. Pricea at $249.800.
Call Glenda Hughes, Saloa Rep.
anytimea. NR30O7-848

@ HOMES FOR ALL SEASONS

Skl In winter, awim tn summaor and nn}ayi
all the =0asons from your cheerful
sunroom. Great commuting and this home
19 %l of extras for $250,900. Chack oul
afl the detaila during a relaxed viswing
with Jotuy Hills, Salea Rep. NRSG03-88

LLl 1117

NRS

NATIONAL RE/
ESTATE SERVICE

NARS Brand Realty Inc., Reallor

£ JOHM 0. HaLL
2y h Ealow Ppp,

Bus. 873-0300 Res.877-8402

NEW LISTING
OFFERED AT

Large corner lot
- with fruit trees
and pool.

X ':' oy

3 bedroom immaculate Georgetown home
with hardwood floors

Established Local Retail Busine (
A FANTASTIC DEAL FOR THE RIGHT PERSON. OFFER

Bl McKeown-Sales Rep.

873-2437
457-9788

85 For Sala. Approx. $25,000.00 In invent

*159,900

For your personal viewing
Call Blll McKeown or

Huge rec room with fireplace

GUELPH STREET BUSINESS
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MARLATT REALTY GROUP INC.

NETWORK OF THE STARS «* MEMBER REALTOR
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Andy King

ory Included. Gross Sales $115,000,.00in 1986
ED AT $38,000.00

Andy King-Sales Rep.
873-1056
457-8788
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