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Wagon
Bridal
- Show
March 29

Brides-lo-be won't want to miss
the Welcome Wagon Bridal Show
which takes place Maorch 29 al the
Halton Hills Cultural Centre.

Beginning at 1 p.m. the show will

cover every delail of the perlect
wedding  with  exhibits  and

domonstrations, oz well as o show

of the Intest in bridal (ashions.

There will also be door prizes
and gilts for every bride who oi-
lends. A special bonus offered for
the first lime is a chance for each
oride In  attendance to win o
romantic  feur aight Funship
Bahama Cruise wilh Carnival
Cruise Lines and Alr Canada.

Eighteen local businesses af-

fillated with Welcome Wogon par- -

icipate. include Tuxedo
Hoyale, Fendley Florists, Roos
Travel, G.5.5 Oiice Supplies,
Kay Cosmetics, Charlic
Boutique, Epicurean Delight,
Cachet, The Leighton Imoge,
Carousel Clossics, Cocktoll Hour
Catering, Airtight Products, Zeny
P Concis, Sandy s Voo
e cepts, y's 80
S
£

They

igetown Fabries.

show is free, bul space is
limited s0 reserve your spot by
calling Doris at  877-6428 or
Mariene al 877-8150.

BRIDGET-

Beily Burgoyne of Delfouniain
models the new alyle of Jockels com-
ing out thls spring. In a2 sofl green
shade. the jacket fcatures cuts In Lhe
sides, & tapered up front, lurmed up
caffs and bullons.

Check our extensive
range of new Naturalizers
Sizos 5-11 (Notin ol 5fiz03)

AABAC

Leave all your options open. Go for something versatile.
Something that goes with everjthing . . . skirts, pants,
shorts. Somathing that lakes you everywhere . . _ in

opened-up style.
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GEORGETOWN'S LEADING FODTFITTERS
41 MAIN ST. S. GEORGETOWN 877-1664
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Wel CO m e Colors of spring Contempﬁrary apparel collections mirror the

latest trends in consumer attitudes and demands

There's a new catcgory in the fashion
world that has been getting o lod of atten-
tion lately. The rag trade tags it “contem-
porary clothing' — casy, updated
weekend weor — and the Jook is carving
out a noeticeable niche for itself in the
marketpluce.

These contemporary collections such
as ID #, Kickit and In-Wear/Matinique
appeal o a large group of women. “The
contemparary cusionier ks a result of the
haby boom generation growing up,™ says
Patty Kleinknecht, director of leasing for
The Dallas Apparel Mart. “These arc
women who wore junior lines and are
now fouking for something a fitle more
sophisticared.”

Sophisticated doesn’t translate to
stuffy. hawever, The ELPHIEJIFD\_‘!T;'J”' Cus
wmer demands the punch of fresh, fun-
Inving styles, comfuriable cuts and peppy
prints,

“Contemperary 15 @ separate scpment
froen juniors but i1 is definitely o spin-off
ol 11" savs Elemmknechl, “Whether or nul
you wear i, vou recognize the louk,

o Twenty-hive years aga, fewer women
waorked outside the hom=."" adds
Kleinknecht. “Tixlay"s winnan has mure
af a disposable income ot her fingertips.”

These career-oriented comumers
svear professional business clothes to the
office during the week. When the week-
end rolls around, uptight suits and
starched blauses give way to curve-loving
stoncwashed and distressed denuns from
Guess?, billowing camp shirts and
pleated pants from In-Wear/Matinigue,
and soft knits from Joan Vass.

“There are more single women 1oday
who have more places 10 go and to dress
up for,” continues Kleinknecht. “They
want fun, fashionable clothes (o wear,”

Dennis Loiselle, Dallay Afp:m:] Mart
representative far the Guess? collection,
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defines contempaorary lines as those of-
fering sophisticated, cosual, better week-
end wear,

“My customer is looking for some-
thing thar appeals 1o consumers who
want to be different from the everyday
piel.” he says,

The contemporary custemer is wiling
 search the steres 1o find something

A SEASON
FROM THE TRENCH!

from
our collection
of all
Canadian
Spring Coats

flifl’crcm from what she sees when stroll-
ing through the strecis.

“She wants her own look,” says
Kicinknecht, “She’s aware of how to pl.::rll
clothes together and will buy a whole
ql;jwm picce by piece to make it look just
cight.”
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