Surprising
number of
young buyers

; Hoval LePape has just released

one of the largest surveys ol real
estale consumers ever conducted n
Canada.

The survey covers close lo 50,000
Conadians who bought or sold homes
in lEﬂE

“Because of the scope of this
survey, we are just beginning to
seralch the surface of our findings,"
comments Omie Jurock. “We can
see some - Significant  trends,
especiatly the Increase in the maore
malure, more experienced segment
of the population who were active in
the rmﬁ;mlc market last year.

“*In 1985 it appears thal real estate
markels were led by young and first-
time buyers,” says Mr. Jurock.
“However, in 1986 the impelus
spread upwards  through  Lhe
maorkel."

Mr. Jureck adds: ““There are still

a surprising number of young home

buyers, but their number decreased
in 1984 compared to the previous
ear. In 1985, X per cent of all

vers in the Royval LePoge survey
were under 30 years of age. In 1966,
this group dropped to 24.4 per cent of
"%ﬁ“‘"" ; hat

alion age group that was

moat active In temi':'s of home buying
in 1986 were the socalled baby
boomers. In the Royal LePage
study, the 20 to 39-year-old age
accounted for 83 per conlt of all home
buying activity. Compared io the
census populaiion distribulion, the
baby boomers were inordinately ac-
tive.

"It would appear,” says Mr.
Jurock, "{hat the Canadian tradition
of hummncmh:p Is just ax strong,
or ¢ven Sironger among young poo-
ple. Owning a home evidently con-
linues to be seen as an excellent In-
vestment.””

The number m‘ ftrst-time buyers
continues ns o major segment of the
heme-buying public, at 37 per cent of
the total. However, this percentage
is down from the 41 per cont of the
markel reported in 1985,

The number of multi-lime buyers
(people who have bought more than
iwo homes in their tifetime) increas-
ed five per-cent, Irom 27 per cent of
the smarkel in 1965 to 32 per cont in
16, This lends {o conlinm the idea
that home buying aclivily in 19%4

spread up inte the older. move-up

market in 1986, a% the more mature
segment of the hmne buying popula-
tion upgroded into larger or moere
cxpensive homes.

The survey alse traced 1he
characteristics of home sellers {ven-
dors), with resulls largely similar to
those for the buyer groups

One of the most significant
changes in the demographics of ven-
dors in 1988 was (he large increase in
the number of %0 to 49-year-olds who
sold homes. This group incrcased
from 18 per cent of the tolal in 1985 o
21 per cent In 1988

This also reinforces the fintding |

that older, more experieneed home
owners exeried n stronger influence

_ on real estate markets Ln 1968,

Also of note, the number of first-

time. vendors dropped drnmatir.:&llir-
n

from 38 per cent of the market

' 1985 to X3 per cent in 1986, Almost all

of Lhis increase was absorbed by Lhe

- muitl-time vendor group, which in-

crmsndirmn:ﬂtuﬂpercm! !
“The [indings of our luncﬂr_

roducing Lhe first real, quantifiable

nsights into the demographle

+ * characteristics of real cslale con-
. sumers,” says.Mr. Jurock. "To our

knowlédge, no other, organitation
has ever conducted o study ss com-
prehensive 23 the onc we're now
mderl-utlng

“In future, we will break déwn the
findings and examine indlvidual
titles and reglons. We also plan to
correlate the various calegories, so
we can determine such things as the

type of housing young people are

buylng, the age of firsi-lime buyers,
and how much people are spending
for different types of housing.

“We suspect, for instance, Lhal not
ol first-time buyers are single:
saome may be divorced or older
slngles.

Household Size
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FOUR BEDROOM
BRICK BUNGALOW
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Purchasers
Age Group

3%

%
.

20-29 019 AQ-45 058 &0+
Source: Royal LePage Residential Raal Eslsles Services

New windows, 2 brick fireplace,
oxtra Insulatlnn new carpet, new
pool 2 yrs., 18x36 wiheater, sauna
deck, interlock with built-in bbq, .
contral vacuum, new Kkitchen
wi/sunshine ceiling, basement
fully insulated winew windows,
fenced yard, W& D Nag.. look at

- this fast.
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Paying far'

your home

Bc-h'c vou begn looking for the
home of yoier dreams, think about
that down payment. :

F-Imikﬂthﬂﬂﬂlaskfﬂfnmhb
mum down payment of 10% of the
purchase price of the home you have
inmnd. '

You must also consider the
financing you will be ahle to obtain,
which will depend on the monthly
pyment you can carry. Interest
rates will be a major factor in deter-
mining your monthly payment.

[f you find yourself still shart, you
may try to find another, less expen-
sive way of financing. Mtu'mﬂr
you might lower your expectations

wmmmﬂmmwrdmcha :

year or two,
T}mwil.lbewﬁmqﬂsﬁa
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payment and ths figure will repre-

sent what you' should havy’ m the
form of cash in hand before inaking a
cmun:t.rrmml:l_r}*ahmﬂ .
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SAME DAY
TAX RETURNS
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LOOKING FOR A GREAT GETAWAY _

" 50 acres hardwood bush. Stream on the property léss than Y4 mile I’rnm_
Bear Lake. Dream location for a cottage $1 000. duwn then to huld iha

mortgage. Price $10,000.
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