TOTHE LOYAL PEPSI DRINKERS
WHO KNEW ALL ALONG
'WHAT THE COCA-COLA COMPANY

JUST ADMITTED:
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WE’D LIKE TO REWARD
YOUR TASTE.
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fter 99 years, the Coca-Cola
Company just changed the taste
of what they called “the real
ﬂungﬂ _
Now we don’t like to
gloat, but we couldn’t help but recall
an old saymg that goes “If it am’t broke
don’t fix it.’

We also couldn’t help but tha.nk
Canadians everywhere who have been
buying Pepsi all along for its great taste.

It's nice to be proved right, isn’t it” |

SO NOw 1t’s time for a little celebra-

tion, for both you and us. And wed like

- to kick it off by giving you a free Pep51

- Simply to say thanks.

Clip out the coupon, take it to your
favourite store and grab an ice cold
Pepsi. The first free sip will let you
know that success hasn’t changed that
great Pepsi taste one bit. hobbiiy

Still the same great taste. Still ‘
the same sparkling refreshment.

Still the choice of a new PEPQ
| generatlon '

I'M A LOYAL PEPSI DRINKER,
’CAUSE IKNEW ITALL ALONG

. Free Can ar 3G0ML Popai shiown on request, Couponsg will not be b R T i e
Mr. hs. aler: Upon pres sentation of thls coupon honoured and will bevoid if presented through
by our customer for it free can or JIOML Peps, outside ngencles, brokers or ather who are not
your lucal Pepst-Cola Bottler will reimburse retal] distributors ol our merchandise, unlesy
you with un equivalent amount of Pepsh at no gpeciflleally authorized by us to present cou-
charge. Application for redemptiononany - pons for redemplion. Only one coupon may
ather busis conatitutes fmud. Invoices ——"—="""771" heredvemed perp wirchase, Cash value
showing your purchase of sufficient ah. .t.i of 1/20 ol 18, For re Iemmiimmniltn
stock (b provieus 99 days) of the :! your local Pepsi-Cola Bottler. Limit:
product kklentified to cover all coupons A One coupon per customer. Contents
presented for redemptlon must be -§ only, deposit extra. l

PEPSI THE CHOICE OF A NEW GENERATION“' -

“Coke" "Coca-Cola! and "The real thing" are rogistered rademarks of The Coca-Cola Co.
Pnpal “Papsl-Cola” and “Pepsl—The Choice of a New Ganeration” are reglstered trademarks of PepsiCo, Inc.




