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He's & “‘young man’* if he

falls between the sges of 17

and 33, In summerhe llvesing
T-shint, jeans and emeakers.
When it gets cold, he just sdds
a yweatthint,

Right? Not quite. says the
men's fahion ndustry. In'the
very [ald-back sixties and
carly saventies, many young
e were content Lo keep their
wardrobe s pared down (o bare
basics,

Target customers for young
men’s (ashions in the 19807
have grown up with mane so-
phisticated lifesiyles and dis-
tinct clothing preferences.

“"Contemnporary”® is really
the word to use in describing
today’s young male customer

who wamis ko dreas in a way
that reflects what s going on in
faahion,

This consumer ir caming
hisown income and buying his
owh clothes (m upp-uus io
older, more tnditional male
consumens who permit women
to make or Inffuence appoai-
mately 60 percent of their
clothing purchases.}

The contemporary cus-
tomer is aware of his body and
cencerded with the it of his
clothes, a fact that is handly
surprising in light of the cur-
rent nationgl preoccupation
wilh physical fiincss.

Because he iy very cone
scious of fashion and wha his
fricnds are wearing, he identis

) Is there life after jeans?)|

fics strongly with satus
brinds. designer names end Ia-
bels.

“"Nationsl brands will be
leading the new futhlon diree-
tlen 1a JCPenne mciil;l
SporweAr,”” Lays -
ranaga, buyer of men's label
[ines,

“When we'ne talking aboue
COAtemmary young men's
fashicna, Sergio Yalente, Jor-

he. Sassorr, and Ciodler are
sus & fow of the mast desirable
tabels aring in a signifi-
cant nurmnber of our stores, ™

Fashion-¢unsclous, active
men afe afiracted 10 (he for-
ward-tooking color-coordi.
nated groups prescnied s
sportswear collections.

HAIR CUTS

46

N Open' Monday to Saturd

FASHION TREND

HAIR STYLES-

SHAMPOO, BLOW DAY,
CURLING IRON, BOLLER
SET EXTRA

ay' |

HAIR SHOPPE

31A Main St. ., Georgetown

150 Guelph SL., Georgetown
NEAR THE |.G.A,

877-6822

*Touday s informul lifestyle

Uires a mege casual ward-
fabe for the lashivnable
man,”” contisues Larranaga.
"He 15 shifitng his preference
away from body-hugging dark
denim designer jeans towand
casy-fiting casual slacka in
natural fabrics apd blends. ™

rangler, DESMOND'S
-- CASH BACK Bo DOWNTOWN AéTl:N
.| *2BACKON ONE PAIR,

S BACKON TWO.

(NEXT TQ CANADA TRUST)

877-5845

AN INTEREST IN COLOR and & willlngness to dress up
characilerise many conlemparary young men triurmiog lo
clnnpre 1his full, Woven shirts whose platds are a bis birighter
than tbe more traditlonal muted paticens rarey aver this
spririg’s emphasls on coles In men’s wear. Both sperad aod
bution-down collar styles are being worn, and elamic crew.
oeck Bheiland swealers provide color acernts and layrring B
pesalbillticr. The crisp-looking chino slack ta dresebe r than : BT e e s B Wesoag Tl
dentm jean and Jud as comfortable, “What ihe men's wear s ' : . RPN F
industry labrled s *preppy’ last season has now eme rgrd
8 major faahion stalement,” says Jennifer Bater. fashion
toordinalor for men's wear 81 JCPenney, represents &
fair far the traditional snd allows the consumera varrly of
ways 1o express his indhviduslity.” The Cotler chino slsek
and 0O pervent wool Shetland aweaters are avallahle at
wlccted larger slores, while sssoricd cotion-hlend plakd
shirts can be parehased ul moal JCPenncy stares,
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WRANGLER CASH BACK BONANZA

* _ For a limited Ume wa're offering r
a $2.00 or $5.00 retund on Ladies’ Men's. and Boys' Denim or cord
“Firnl Quadlly” Jeans.
4 Mad 1o SWrangley Cash Back
0. Box HOQ '
Don Mith, Ontaria
MY TR

S We'll sand you your retund of
32 0 pn one pawv or 35 00 on teo
Dard o Wrangler “Fust Guanty®
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Hemt's what yeu do: :
1. Encices i atore CaLh regisied receipl] tapy

7. Enclawe carttoard wastbend a3 from: salh paw
ive shorws (e sute and Myl HUTONr)
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maks this Noreleo “Chic” compact halr dryor whh travel

cane piacl m delight for high schoo) miid college girks. Peliy- T e T R L . W T TR
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| Additional Bonus: $7.00 OFF e
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