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Gaveat emplor

Consumer advocacy needs

more government concermn

By JULIAN REED, M.P.P,
(Halton-Isurlinglon)

There has been considerable
discussion recently on  the
subject & consumer protec-
tion. Here in Onlaric, Lhe
provincial government secmsy
to adhere to the Erim:ip!e that
the cornsumer should be the
main pollcing force in the
marketplace, and that Lhe
consumer should be provided
with the wherewithal to carry
out that function. The govern-
ment's role appears to ¢onsist
of providing certaln statules
and supplying informatlun for
the consumer, particularly
with reapect to legal rights.

One area In which the Mini-
stry of consumer anhd Com-
mercial Relations has become
Involved ia in the investigation
of suspected fraudulent prac.
lices through the Business

Practices Division. There
seems to have been o long-
stapding campaign ogainst
auto transmission and repair
shops,

The iden that the consumer
should be the main policing
agent in the markelplace only
makes sense when allowance
is made for a) the renlities of
the marketplace, b) the
difficulties inherent in a public
Information distribution pro-
cess, and #) the barriers
which prevent consumers
from exercising their legal
rights.

Frequently (hese problems
call for a pesitive government
response, This is the case, not
because the consumer cannot

i his or her own inter-
ests, but because the nature of
the marketplace and our legal

processes are such that It is
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Union Gas

often not worth his or her whate
(o take aclion lo assert n
corsumer right,

Let’s take a look at the
realities of the maorkeiplace.
The original approach in con-
Leact lnw lo resolving a dispule
belween {wo parties was Lthe
jegat maxim *'caveat emplor™
+ "Let the buyer beware',
Today we rarely hear that
saying raised to the level of o
principle. This is because the
conditions of the marketplace
have changed. Years npgo
when this rule was originuted,
the buyer and the seller were
usually on an cqual fooling,
Nowadnys, the consumer is in
s far weaker position vis-a-via
the seller: the consumer hna
no ability to negotinte either
as lo the price or to the quality
of the goods being sold. 'The
fact that the seller is several

stages removed from the
manufgcturer means that the

seller ls rarely Intimalely fam-
jliar with the
the product or Lhe particulars
of Lll:c manfacturing process
which went into its production.

The nature of advertising and
markeling practices are such
that littie valuable information
is relayed to the consumer,

With the great diversily of
manufacturers and retallers,
the consumer slands liltie
chance of becoming betler
tnforined, and his or her
individual protestations will
have [itlle impact on the
marketplace as a whale.

The other problem with the
marketplace is that at the
stage of buying g product or
serviee, the consumer receives
very little information about

peculiarities of

snd such rights of wheh he-ghe
jg  informed are non-
nepoliable. Standard-form
sadva contracts and warraniies
are unintelligible to the aver-
uge consumer. and even when
deciphered cannot be changed
because Lhat's either “store
policy™ or becawse that con-
tract has been adopted
induslry -wide ond there’s not
relicf lo be had from any
keller.

Then there are the dilficul-
Livs which hinder information:
dissemination progroms. A
study carried out under (he
auspices of the Ministry of
Consumier and Commercial
Relations entitled A Survey of
Consumer Isspes among the
People of Untario was released
in Augusl 1978, It indicated
thal most Onfarians cannet
name ¢ single consumer pro-
tection law. The actual ligure
was 02 per cent. On the ather
glde of the ledger, amony those
who knew something of con-
sumer pretection, nol one of
the luws was well-known by o
large percentage. Ten per
eent of the respondents of the
survey could name the pretee-
tion affered by the cooling-off
period. That provision of the
Consumer Prolection Acl re-
ceived the highest recognition,
Let's face it, ten per cent is an
embarrassingly low [igure!

hMarkelplace processes need
io be made more understand-
able.  Mony vendors use
standard form coentracts, The
government could reguire thal
these be written in  plain
English, In addition, the
applicability of penalties conld
be extended to breaches of
specifle  provisions of con-

Joe Hlofstede of Wigo TV and Appllances s
anncuncing extended howrs ol the stare. The store will
now b open Monday to Wednesday, # a,m. to 5:30 p.m.,
Thursday and Friday tiL8 pan,, and Saturday to 5:30 p.ay,

his er her contractual rights,

no longer

selling appliances

The Union Gas ofiice in
Georgetown will no longer sell
any pas applionces once ils
present siock is sold, regional
manager Jack Hobbs said last
week.

Unioa Gas Limited is phas-
ing cut of retnjl sales of gas
appliances In all {ts officea in
order lo concentrale on Lthe
sale of home heating and water
healing equipment, and Lhe
conversion ¢f mony consumers
from oil to gas heat.

Unioen Gas will continue to
service gas  appliances
whether they were purchased
from a dealer or {rom & Union
Gas office, Mr. Hobba said.
Guaraniees on applignces will
continue (o be honored.

While siock lasts, ranges,
dryers, barbeques and other
while goods will be for sale at
Unlon Gas offices, but these
items are going quickly, Mr.
Habbs said.

The chanpe In hours will be accompanied by o Monday
. special each week.,  Mre, Hofstede said he hoped the

attdltional store houes widl provide still better service to hix
customers, :

sumer protection legislation,

HORNBY AREA

Scouts, Guldes, Cubs & Brownles

BOTTLE DRIVE

ON SAT. NOV.8TH 1880
Ploase have bottles a8t end of drive by 900 a.m,

AREA: 1st Line Halton Hills
to Churchill Drive .
Steeles Ave. to 15 Sideroad.

PLEASE STARTING SAVING YOUR BOTTLES.

Georgetown Decorating Centre’s

_.“.1

PAINT & WALLPAPER SAL

Famous

SPRED
SATIN

» (ires your room a
sofl, beautiful fintah

* Abreozeiospply
wilth bruah or roller

* Choose from almosi
3,000 decorator colors

95

GALLON

SAVE *7%°

CLEARANCE —

Glidden’s BEST

While Quantitiss Last

Flat Latex Exterlor
House Palnt

« Quick drying, durable flat finish
» Feuists bilslare, paeling, cracking
« Easy walar clean-up

79

Compare to
lquﬂ

.2

SMOOTH
SCRUBBABLE

Semi-Qloas Enpmel
tor kilchan and bathroom
walls, cailings and trim

95
Cﬁmpa re.to
124.95

spred

lustre
enamel

it seqmy 0SS

Glidden’s BEST
Latex Semi-Gloss
Enamel

* Raslets groaso, dirl,
molature

» Applies easlly, dries
quickly

+ Malchos Spred Salin

POUAR §ENSE

Consider credit card as time bomb

By Mnn_ﬁunn‘ CA

Credit  cards  can  be
plastic explusives il abused
- time bombs waiting to
blow you out of the water
und sink you into deep
financial trouble,

They are maorvelously
convenient, of course, and
vou wouldr’t want o give
them  up alwpether, But
remembier this: credit cards
-- ur rather, the abuse of
them - is by far the largest
single cause of personal
bankrupicies in Canada,
and those are spiralling out
of sight. Also, credit card
interest  rates --  always
severe - have now risen 1o
as much as 2 per cem per
month, or 24 per cenmt per
annum, on overdue
amounts. That's a high
price 1o pay for conven-
ience,

Are you really financially
responsibic when it comes

 t—

Doliar Sense  offers
general financial ndvice by
members of The lestitule
of Charteredd Accountanis
of (ntario.

10 buying on credit and
managing a credit account?
I you are not sure, here is
how you can be, First -- and
mos! important -- never use
g credit card to buy any.
thing you can’t afford to
pay for a1 the end of the
mounth, Convenience s the
only justification for having
the card, and you must
avoid the interest penalties.
If you have 10 borrow 10
buy, borrow from n bank --
you'll pay much less in
interest,
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Next, plan your cxpendit-
ures., This goes beyond
merely not buying on
impulse. It means drawin
up a reahstic budget that
allows for a certain amount
of impulse-spending. You
can't roesist I forever, so
plan for it. Never, ever
throw away a credit receipt
or & monthly stalement.
You should know atr all
times exactly how much
you owe. Don't wait for the
moathly bill to remind you
of that Iste-night dinner
you couldn't even remem-
ber the next morning.

Every six months, do an
analysis of your spending
on credit. Nothing fancy --
just o much for clothes, so
much for entertainment,
and so on. You might be
surprised to. learn where
your money went.

When it comes 10 paying
your credit billa consider
paying on- the last day
before the payment is due.
This may seem like surpris.
ing advice, but why should-
n't you gein interest on
your money {especially if it
is in a daily-interest
account) for as long as you
can without penalty. Do you
have & desk calendar, or a
calendar on the kitchen
wall? The day you receive a
credit bill, make 8 neote to
pay it on the day before it
falls due -- and don't
forget.

Finally, paying the bill at
the bank is simply the
aafest route, becauge your
receipt is tate-stamped and
the payment goes directly
to your sccount, whereas
mail can go astray.

The most vital key,

however, 18 to know pre-
ciecly how much money you
owe at ali times. If you luse
track of that, you're in
trouble .- and that’s about
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ns plain as I can put it,

Mr. Guon is with Deloitte
Haskins & Sells, Chartered
Accountanta, Torosto,
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Health Conditions
'\ cause closure of

L

store

. EVERYTHING
- MUST GO!

Fall Fashions

a?na jad/domi

11 Main St S. Acton

853-3600

3 DAYS ONLY!

11
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'HOLIDAY .
 WEEKEND
SPECIALS!

x

patronage.

ALL TREES & SHRUBS

1/3 OFF

colors
* Ensy soapy wator
clean-up

95

Compare to
!2495

FREE 500 G. BOTTLE
OF PLANT AIDE

WITH THE PURCHASE OF ANY
EVEHGREENS VALUED AT

$230.00 OR MORAE.

ALL CONCRETE FOUNTAINS
PLANTERS, TABLES AND BENCHES

20% orr

ALL LAWN

PUMPKINS:

PEPPER SQUASH @
4 for 99¢ ‘5 ABUSHEL fre "

.l
-
-
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th to OCT. 13th

- On special occasions like Christmas, ‘Easter &
Thanksgiving, we like to have specials to offer to our
customers as a way of showing our appreciation for their

ALL EVERGREENS

20% orr

ALL GRASS SEED

10% orFr

SPECIAL BUYS:

THERE'S STILL TIME TO PUT DOWN GHASS SEED. AT
MEADOWLANDS YOU WILL FIND THE FINEST PROVEMN MIX—

TURES FOR SUN & SHADE,

YOUR CHOICE 50¢

FREE COFFEE

Come In {o visit and anjoy a hot
cup of collsa while you browse
arcund our g shop.

SAVE 30% on WALLPAPER

(Selected Books, Avallable till Sat. Oct. 11th Only)
Sale ends Soturday October 11, 1980

" GEORGETOWN
DECORATING CENTRE

-

_ FERTILIZERS
1 20 % oFF

MEADOWLANDS
NURSERY
LIMITED

7370 MISSISSAUGA RD.
R.R. 3 MISSISSAUGA

~ 826-1501
826-1502

OPEN 7 DAYS
A WEEK

HOURS

Mon. to Fri.- B:00 am til} dusk
Saturday-8:00 am tH1 6:00 pm
Sunday-8:30-5:30 pm

e L . r— "

Meadowlands
Nursery
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877-4193
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DOWNTOWN GEORGETOWN




