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Gaveat emptor

Consumer advocacy needs

more government concern

By JULIAN HREED, M.P.V.
{Halton-Burllngton)

There has been considerabile
discussion recenlly on  the
subject Of consumer protec-
tion. Here in Oalario, the
provincial governmenl seems
to adhere {o the Rrim:fpl!: that
the consumer should be the
maln policing force in the
markeiplace, and that the
consumer should be provided
with the wherewithal to carry
oul that function. The govern-
ment's role appears le consist
of providing certpin stabytes
and supplying information for
consumier, particularly

willt respect to legal rights.
One area |n which the Mini-
stry of comsumer and Com-
mercial Relations has become
involved is in the Inveatigation
of suspected fraudulent prac.
tUces through the Busitiess

Praclices Division. There
seems (o have been a long-
standing campalgn against
aute transmission and repair

thops.

Tﬁ: idea that the consumer
should be the maln policing
agent in the marketplace only
makes sense when allowance
is maode for a) the realities of
the markelplace, b}  the
difficullies inherent in a public
Information distribution pro-
cess, and ¢ the barriers
which prevent consumers
from exercising their legal
rights.

Frequently these problems
call for a positive government
response. This (s the ease, not
because the consumer cannot
protect his or her own inter-
ests, butl because the nature of
the marketplace and our lega)
processes are euch that |t is

often not worth his or her whale
to toke action to nssert g
consumer right.

Let's take a lock at the
realities of the markelplace,
The original approach in con-
tract law to resolving a dispute
between two partles was the
legal maxim “caveal emptor”
- “Let the buyer bewanre™,
Today we rarely hear that
soying raised 1o the level of o
principle. This is beesise the
conditions of the marketplace
have changed. Years ngo
when this rule was originated,
the buyer and the seller were
usually on an equal footing.
Nowadays, the consumer s in
a far weaker position vis-a-vig
the seller: the consumer has
no ability Lo negotiate either
as (o the price or to Lhe quality
af the goods being sold. The
lact that the seller ls several
stages removed from Lhe
manufacturer means that the
seller Is rarely inlimalely fam-
iliar with the pecullarities of
the product or the particulars
of IJI’:e manufacturing process
which went into ils nroduction.

The nature of advertising and
marketing practices are such
that little valuable information
is relayed to the consumer,
With the great diversity of
manufacturers and retalilers,
the consumer stands little
chance of becoming better
informed, and his or her
individual protestations will
have little impact on the
marketplace as a whale,

The other problem with the
markeiplace is5 that at the
stoge of buying a product or
service, the consumer receives
very little information about
his or her contractiual rights,

and suchrighty of wien heghe
i informed are  non-
negotiahle, Standard-form
saies controcts and warranties
are ynintelligible (o the aver-
age consumer. and even when
deciphered cannat be chanjied
because that's either “stare
policy’ or bwcouse that con-
tract has  heen pdopted
industry-wide and there’s not
reliel to be had from any
siller,

Then there are the difficul-
ties which hinder information-
dissetmimation programs. A
study carried out under the
auspices of the Ainistry of
Consumer and Commwvrchl
Relations entitled A Survey of
Consumer Issues among the
People of Ontario was released
in August 1978, It indicated
that most Ontarians cannot
nome g single consumer pro
teclion law. The netual figure
was 62 per cenl.  On the other
side of the ledger, among those
who knew something of con-
sumer prolection, nol one of

Ahe laws was well-known by a

large percentage. Ten per
cent of the respondents of the
survey could name the protec-
lion offered by the cooling-off
period. That provision of the
Consumer Protection Act re
ceived the highest recognitiug.
Let's face L, ten per cent is an
embarrassingly tow ligure!

Markeliplace procesaes need
to be made more understand.
able, Many vendors use
standard form contracts, The
government could require that
these be written in plain
English. In addition, the
applicability of penalties could
be extended to breaches of

specllic provisions of con.

sumer prelection legislation.

Union Gas

no longer

selling appliances

The Union Gos office In
Georgetown will no longer sel
any gas appliances once |is
present stock is sold, reglonal
manager Jack Hobbs said last
week. .

Union Gas Limiled Is phas-
ing out of relail sales of gas
appliances in all jts of(ices in
order to concenirate on the
sale of home healing and water
heating equipment, and the
conversion of many consumers
from oil to gas heat.

Union Gas will continue {o '

service gaz applirnces
whether they were purchased
[rom a dealer or from & Union
Gas office, Mr. Hobbs safd.
Guarantees on applinnces will
continue to be honored.

While stock lasts, ranges,
dryers, barbeques and other
white goods will be for sale at
Unton Gas offices, bul these
iterns are going quickly, Mr.
Hobbs said,
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Joe Hafstede of Wige TV and Appliances |y
unnouncing extended hours ot the stare, The store will
huw be opetn Monday to Wednesday, 8 a.m, 1o 5:120 (L3 )
Thursday and Friday tl 9 p.m., snd Saturdoy to 5:50 p.m,
The change in hours will be accompanied by o Monday

specisl each weck.,  Mr. Holstede sald he huped the
additlonalstore hours whl provide still better service to his
custemers,

HORNBY AREA

Scouts, Guldes, Cubs & Brownlas

BOTTLE DRIVE

ON SAT. NOV.8TH 1980
Peaso have bottias at end of drive by 900 a.m.

AREA: 1st Line Halton Hills
te Churchill Drive
sloeles Ave. to t5 Sidercad

PLEASE STARTING SAVING YOUR BOTTLES.

n Decorating Centre’s |
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DOUAR fense

Consider credit card as time bomb

H} ftil.lﬂ_rtlu an, CA

Credit  cards can be
plastic exptusives if abused
= tune bombs weiting to
blow you out of the water
and sink you inte deép
financial trouble,

They are  marvelously
convenient, of course, end
¥ou wouldn'l want to give
them up alogether., But
remember this: credit cards
- or rather, the sbuse of
them -+ is by far the Jargest
single cause of personal
brnkrupicies in  Canada,
and those are spiralling out
of sight, Also, credit card
inlerest  rates always
severe -« have now risen to
a8 much ns 2 per cent per
month, or 24 per cent per
annum, en overdue
amounts, That's a high
price to pay for conven-
tence.,

Are you really financially
responsible when it comes

Dollar  Sense  offers
general financial advice hy
-members of The Inatitute
of Chartered Accountants
of Ointarde,

=

to buying on credit and
managing a credil account?
If you are not sure, here is
how you can be, First -- and
most tmponant -- never use
a credit card 10 buy any-
thing you can't afford to
pay for a1 the end of the
month. Convenience is the
only justification for having
the card, and you must
avoid the interes! penalties.
If you have to borrow 1o
buy, borrow from & bank --
you'll pay much less in
interest.,
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Next, plan your expendit-
ures, This goes leyond
merely net  buying on
impulse. It means druwing
up a realistic budget that
allows for a certain amount
of impulse-spending. You
can’t resist it forever, su
plan for it. Never, ever
throw awey a credit receipt
or z monthly statement.
You should know st all
times exactly how much
you owe. Don't wait for the
monthly bill to remind you
of that late-night dinner
you couldn’t even remem-
ber the next morning.

Every six months, do an
analysis of your spending
on credit. Nothing fancy -
just 5o much for clothes, so
much flor enterteinment,
and so on. You might be
surprised 10. learn where
your money went,

- .When it comes 10 paying
your credit bills consider
paying on the last day
hefore the payment is due.
This may seem like surpris.
ing advice, but why should-
n't you gain interest on
your money (especially if it
s v a daily-interest
account) for as long as you
can without penalty. Do you
have a desk calendar, or g
calendar on the kiichen
wall? The day you receive g
credit bill, make a note 10
pay it on the day before it
(alls due -- and don't
forget. ;

Finally, paying the bill at
the bank is simply the
safest route, because your
receipt is date-sitamped and
the psyment goes directly
to your account, whereas
mail can go astray.,

The most vyitel key,
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however, s to know pre-
cisely how much money you
owe at all times. If you lone
track of that, you're in
trouble -- and that's ghout

as plain as [ can put i,

Mr. Gunn is with Deloitte
Haskine & Sells, Chartered
Acunhnh. Torouto,
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X Health Conditions
- cause closure of
store

. EVERYTHING
- MUST GO!

ayna jad/zfam

11 Main SL. S. Acton
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T.13th

PAINT & WALLPAPER SALE

Famous SM[]OTH

SPRED |
SATIN SCRUBBABLE

* Glves your room s
soft, beautiful finlsh

tor kitchen and bathroom

walla, cellings and Irim

* Abraezeloapply

wilh brush o roljer
* Choosa from aimost

Compare,to
124,95

On special occasions like Christmas, Easter &

Thanksgiving, we like to have specials to offer to our

customers as a way of showing our appreciation for their
patronage.
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3,000 decorator colors

95

GALLON

ALL EVERGREENS
0 |

2 0 A) OFF

ALL GRASS SEED

10% orF

THERE'S STILL TIME TO PUT DOWN GRASS SEED. AT
MEADOWLANDS YOU WILL FIND THE FINEST PROVEN MIX-—
TURES FOR SUN & SHARE.

SPECIAL BUYS:
PUMPKINS: vourcuolce 50¢

PEPPER SQUASH gy
4 for 99¢ *5» A BUSHEL /7T

ALL TREES & SHRUBS

1/3 OFF

Glidden’s BEST > S _ b=
Latex Semi-Gloss ~ ALL CONCRETE FOUNTAINS
Enamel | PLANTERS, TABLES AND BENCHES

* Roslats grease, dirt, 20 % OFF

FREE 500 G. BOTTLE
OF PLANT AIDE

quickly

= Matches Sprad Salin
colors

WITH THE PURCHASE OF ARY

EVEROREENS VALUED AT

$30.00 OAMORE.

ALL LAWN
FERTILIZERS

79 95
20% oFr

Compare to Compare to
MEADOWLANDS

SAVE 30% on WALLPAPER
Linrep.

(Selected Books, Avaliable till Sat. Oct. 11th Only)
- Sale ends Satorday October 11, 1980
7370 MISSISSAUGA RD.
R.R. 3 MISSISSAUGA

GEORGETOWN
DECORATING CENTRE [ 1RE==
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CLEARANCE —
Glidden’s BEST

Flat Latex Exterior
House Paint

* Quick drying, duratle {lat finlsh
“ Healats biisters, peeling, cracking
* Easy water clean-up
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FREE COFFEE

Come In to vlall and enjoy » hot
cup of coflsa while you broweo
around our giit shop,

OPEN 7 DAYS
A WEEK

HOURS

Mon. to Frl.- 8:00 am 4t dusk
Saturday-0:00 am til} 8:00 pm
Sundny-!!:;’m- 5:30 pm

Meadowlands
Nursery




