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SPECIAL! CHOICE

WE RESERVE THE RIGHT TO LiMIT QUAHTITIH 'I'!‘J RIASOHAEL! FAH'ILT HIQUIR!H!HT!
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STEAK S or

SIRLOIN,
WING or

BONELESS
ROUND

BOTTOM or FULL SLICE

99¢
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SPECIAL! SWIFT'S SUGAR PLUM FULLY SKINNED, MINIMUM FAT, SHANK OFF

COOKED SMOKED HAMS "

SPECIAL!

SWIFT'S Premium Qven Reasting
Corned Beef Brisket vs. 95¢
SPECIAL! J LITTLE PIG

Pork SAUSAGE 32.7%% 650-

PETITES TOURTIERE

SPECIALT VANCOUYEIR BRAND
SUPER GARLIC

SPECIAL? HYGRADE STEAK, CHICKEN ar

SAUSAGE mves  *c2, 89

SPECIALT SIENA BRAND

MEAT PIES 222 310 99 MORTADELLAcuuss e S

SPECIAL! OCEAN MAID BRAND
INDJYIDUALLY FROZEN

“SOLE FILLETS 2t 08¢

FROM ARIZONA! NO. 1 GRADE! CRISP TENDER! LARGE 24's

LETTUCE

NEW .CROP! FROM ISRAEL! GOOD SIZE! JAFFA

fROM TEXAS LARGE SiZH!

msuw SPEEM[T FRESHLY GPI}UHD PRIDE OF ARABIA
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LOBLAW SPECIAL! GARDEN CREAMS, P.F. ASSORTED, BOURBOX OR FRUIT CREMES

PEEK FREAN9) ...
BISCUITS V" 00

LOBLAW SPECIAL! TASTER'S CHOICE FREEZE- DRIED

, E { 0I. JAR ’ 09
LOBLAW SPECIAL! HUNT'S

omm 9. 39

LOBLAW SPECIAL! GERERAL MILLS
15 01, PKG. M

LOBLAW SPECIAL! BORDEN'S 2% PARTLY SKIMMED

CEREAL
%ux W4 2 7¢

t0BLAW FEATURE! CANADA HIRST ORADE

| 6

LOBLAW SPECIAL! MOKARCH HOKY'D BRAM, CORM OR DARK

. MIXEs T+

EACH 34¢

SPECIALT IMPORTED

SMOKED KIPPERS 1. 43¢

SPECIAL! FRESH

HADDOCK FILLETS = 99

7

OKTARIO GROWN! FANCY GRADE! McINTOSH

FOUR
QUART
m BASKET
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A MESSAGE FROM THE
CONSUMERS’ASSOCIATION
OF CANADA —

FOR CONSUMER WEEK

The Consumers’ Association of Canada 4 ¥
: is delightod to be invited to toll its
story in this, the vary first guest column,
Mare is evidance that consumers and retailars can and do
dovelop constructive contacts. This kind of co-operation,
during Consumor Waeek in Canado, March 1st-7th, is very
encouraging, and we hopa the day will soon come whon
similar exchanges with Governments, producers, troda and
industry will be the rule.
We in the Consumers’ Association of Canada exist to inform
and represent you, the Consumer. In so doing wa try to
point up your responsibiilty to the economy as a whole. We
plso examina consumar problems and make recommandations

~ {or their solution whorever and whensvar the nead arises.

In addition, we have an oxcallont Consumar Information
Program which is availablo te Canadlians evarywhere. .
Our Association is non-political, non-sectarian and non- *
profit. If you would like to learn more about us, please write
for a frea brochure to CAC, 100 Gloucester St., Ottawa 4
Ontario. ;

Memberships are welcome, Sorving Canadians for 23 years.
CONSUMERS COUNT WITH CAC!

Dr. H. E. English, Act/ng Prasident,
Cansumers’ Association of Cannda.




