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ge heard from buslness
people is that the press
has an antl-business bias,
The complaint normally
arises when a newspaper
Feports a story that casts
an indusiry or 2 company
Or an executive in a bad
light, Stories of consumer
fraud, labor trouble,
unethical practices,
shoddy products, exec-
utlve infighting ond the
sort are likely to be cited
23 evidence that the
newspaper  publishing
them is antibusiness,

I think this perception
of antl-busineas blas
stems from a misunder-
standing of what the
lournalist is dolng, and
hiz motives for dolng it
The buslnessman looks at
a story and focuses on Its
effects; lg thls story good
for my business, or bad
for my buslnesa? If it is
harmful to his buslness,
the business person tends
to assume that the mot-
ivation to do damage
must be there—other-
wise, why run the story?

But, in my experlence
at least, that isn't the
why journalists think,
and it is not the way they
evaluate stories. Repart-
ers and editors tend to
think of the story as an
end in Itself, not a means
ta the end.

A story is not judged by
whal effect it might have
on  business—good or
bad—but on its inirinsic
qualilies; is it int-
cresting? is it sig-
nilicant? do many people
th our community have
some slake in this sit-
uation -——a job or lncome
or somne other pocketbook
{actor?

Journalists don't tend
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to ask whether this story
is good or bad for XY2
Company. We nsk wh-
cther a story contains
Iresh or interesting infor-
matlon or Insight into a
siluntion many people
care aboui,

- Youmay say we should
look at the presumed ef-
fect before publishing the
story. After all, don't we
care about the con-
sequences of our work?
Yes, we do care, hut our
gonl is not to have ope ef-
feet or the ather. but
merely Lo guhlish in-
formation and analyze its
menning, and then let the
chips fali where they
may.

If you think about it, I
don't think vou'd want
newspapers (0 operate
with any other goal,

The honest, neutral
fewspaperman  cannot
make judgments based
on projected effects of hls
siory. Publishing a
‘negalive’’ news story
about business does not
establish an anti-bus-
Iness blas on the part of
the ncwspaper. The
journallst s coming at
the story wlth an entirely
different mental frame-
work, and different goals
than the businessman
wolld—and I [ear that
{ew people in business el-
ther percelve or under-
stand this radically dif-
lerenl perspective.

A second and related
cormplaint is that the
press  concentrates ex-
cessively on negative
storles about husiness,
This, in foct, is the age-
old lament nbout news in
general: too much of it s
bad news abgul murder,
mayhem, dlsaster, war,
rape, and pillage. For

need not be at odds. . .

business, that translates
into oo much stress on
{raud, scandal, strikes,
business failure, conflict
of interest.
What they remember
Much of the news is
negative, In the sense
that it examines socicty's
troubles and woes rather
than qulet trjumphs or
bland normalcy. Ve rep-
ori the one airplane that
goes down killing B0 peo-
ple, not about the thous.
and others that land siafe-
Iy every day. If we ran a
story every dny =ayin
that 50 airplanes land
sufely at Des Moines alr-
port yesterday, how lang
would it be befare you
quit reading that story?
S0 it Is inevitable that
news will deal heavily
with the surprising, the
unusual, the threatenlng
and the ourageous asp-
ects of human affairs,
including business. Those
storics tend to be the anes
remembered by business
people, especlally those
pained by them, but they
are not by any means the
total agenda of our bus-
iness news coverage. We
are just as interested in
business success atories
and more posltlye news—
Il you build a betler
mouselrap you may dis.
cover newspapermen
aren't such rats after all,
In my view, there Is
one, major overrlding
problem that unfavorab-
Iy shapes the relatlonship
of the press and buslness,
And the fact Is that the
most businessmen don't
want o have anything to

do with a reporter. They-

do not make themselves
available to the press and
yel later complaln (hat
the press does not under-

stand or reflect their side
of the story.

Many businessmen are
just plain afrald of rep-
orters. They are airaid
reporters won't under-
stand the complexities of
their  business,  won't
quote them accurately,
or will take what they say
oul of context. They pre-
fer to do what thot coal
industry official who cal-
led me wants to do: that
is hide.

But hiding doesn't
work. The press will we-
ite about your company
or your industry whether
or not you declde to talk
to & reporter. There are
plenty of other sources of
informatlan.

If you let outside sour-
ces ahape the atory, you
can't very well complain
about the outcome.

Different ganls
Business and the press
do not share the same

goals, but our differing
gonls are not mutually
exclusive, The purpose of
business 18 to make g
prefit by providing some
wunted product or Ber-

vice. If you do that hon- |}

estly, within the law and
within the bounds of eth-
[cs, you have nothlng to
npologize for, and no
reason to be afrald to
deal with the press,

The purpose of the
press is to inform and tg
enlighten people on mat-
ters that are important to
their lives. We have a
right and an obligation,
to do that with vigor, to
the best of our abllity.

Mr. Gannon Is executlye
edltar of the Des Molnes
Heglster and Tribune,
This artlcle Is g con-
dencntion of sn address
he Pgave at Drake
Unlvernlty In
Molnes, Iowa, on Oclober
24, 1978,

Three women

run it all
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nte another smaoller
warehouse for their book
distribution. It is a 14,000
square foot bulldlng also
on Armstrong Avenue
where  John Elllott
started the business In
1964, while he was station
agent for the CNR and a
licenced custom broker
since 1958

The twe daughlers
realize the hard work
dernianded of their father
and molher when thoey
launched the fledgllng

buslness, and through the
years {rom the time
Norma became manager
for Fawcett Pulitications,
then Avon, and became
well-known in the book
business  leading  its
present position as sole
supplier In Canada for eix
big publishers.

The female threesome
are modest about their
achievement, butl there's
a suppressed glee In their
eyes as they obvigusly
have a ball making it in n
man’s world.
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