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Molid-Masters’ techniques
In demand around wo

Mold-Masters Ltd.
Armatrong Avenue, won
international  acclaim,
and director, Jobat Gell-
ett was chosen Man of
the Year, in 1977, by the
soclety  of  Ploatics
Industries in Conada,

Here, in thelr own
backyard, llttle {3 known
about the thrlving com-
pany, cmploying eng-
ineers, designers, mach-
Inists, mold makers, and
logl-makers.

Liecognitlon has come
to Mlold-Masters through
the development of a
highly refined and tech-
nologically advanced hot
runner molding system
which |8 incorporated
into  injection molds
which hus coptured a
large slice of the export
markel.

A chart on the wall
shows jobs with com-
panics in Sweden, Belg-
ium, Holland, Germany,
Switzerland, United
States, Talwan, Israel,
France and Canada. In
ihe export market, the
drop In the Canadian dol-
lar has certainly boen an
asset, sald Mr. Gellert,

The patented tech-
niques and components
which makes mold mok-
ing for Industry more
profitable is in demand
afl  over the world.
Patenla are not new to
this lnnovative company,
where more than 11 pat-
enls are registered,

The cornponents for the
injection molds, can be
applled to any meld and
can produce anything as
long as it is plastic. Thelr
system cuts waste, an
accepled cost factor unti]
now and speeds up the
whole process,

Mold-Masiers s con-
ceplrating more and
more on supplying the
mold making Industry,
with thelr speclalized
techniques and com-
ponents,

Representatives of the
company, where team
work [s the theme, attend
all major trade shows,
and fecl that's where the
contacis are made that
drum up Internationgl
trade for the company
and for Canada,

Mr. Gellert zald,
"Getting the buslness [s
no problem, but getting
reliable workers is much
more  difficult.” He
slated he Is always on the
lockout for steady hard-
working people.

While most of the em-
loyees are highly ekl
ed, he sald they will tr-

ain intelligent people wha

~ore really interested, He

atresscs he has to stay
competitive in the world
marketl, and has to cover
cosls of research, which
ut the company in the
arefront. The emphasls
on research 18 shown by
the fact the rallo of
engineering to  prod-
uction personnel Is one to
one,

Mr. Gillert claims the
apprenticeship syatem fn
Canada is not working,
and clted an examplo of
guldance teacher who did
not know what a mold
maker 13. He describes
the occupation as “one of
the 1ast remalning creat-
ive artista In industry.”
He paints out in Europe a
moid-moker s highly
regarded.

The company is-also
custom mold makers and
molders of thelr own
products. Among same of
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Jobst Gellert of Mold-Moaters Lid. was
Soclety of Plastics Industries In Canada.

L.

bringing hlm and Mold-Masters to Georgetown,

the products are cassette
holders, beauty kit cases,
and tall lights for Fords
made in Europe.

The tall lights are
made by a breakithrough
process developed here
where three colors red,
ambet and white, are
molded in one machine,
resulting in the turning
out of a completn set of
tail lights, both left and
right, every 42 geconds.

How did thls vigorous,
rmgreulve company
and in Georgetown?

Much of the credlt goes
to Baz Culter of Baz Mot-
ora, Baz and Mr. Gellert
knew each other in
Downsview, where the
company was located at

Ilecent visitors to Mold-Mosters were edltors o
and the Uniled Stales, The lour was part of a ]
and the Ontaro Governmenl,

the time, and where Mr.
Kuller was sclling cars.

When Boz opened his
agency here in town, he
tatked Mr. Gellert (nto
looking over the George-

town arean.

Going farther, Mr.
Kutter contacted the
mayor, and the industrinl
comniasion to line up
space for the 42,000
square  foot  plant.
"“There's no doubt Baz
got us into Georgetown,”
commented Mr. Gellert,

In this highly technical
company Walitraud Ge)-
lert, Jobst Gellert's wife,
plays on important role.
She had extensive bank-

Ing experience, and
keeps her eye on the bank

s -
il

chosen Man of the Year In 1977 by the
He credlis Baz Culler of Baz Motors for

balance here, low,
"Without her I could
never have done this,"
says her husband,

Postat  strikes hamp-
ered the buslness, says
the director. He clalms
the European business
could be doubled If the
postal service was better.
He says they rely maindy
on telex and telecoplers
(o conduct their inter-
nattonal business now.

Summing up the com-
pany's philosophy Mr.
(rellerts saye, “‘Never
seltle for the medlocre,
aim much higher.”

The company’s success
attests to the truth of the
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[ plastics magazines from Europe
olnt effort by the plastics Industry




