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Kresge _

Rows upon rows of hairping, scarves
and handkarchiafs. A huge ;:f! afgn,
“CUSHION COVERS FOR 778" writtan in
bright rad ink. Stacks of note paper, racks
of shirts and piles of fountain pens. A
spatioss glass countar litlad with moulh-
walering pasziries, cookies, pies snd cakes,
A littie boy sngaerfy waiting for hit triple
$co0p ice cream cone = his motherfor har
five cent cup of coffee. Store managers
busity checking the products and seiting up
window displays. And behind avery
counter, a friandly, smiling face.

For 50 vaars in Canads, Krasge has had
2 heartlalt rasponsibility to its customers to
provide everyday noeds at 8 reazonshie
price. Value-priced marchandise and good
18rvice are quaiities Krasge continues (o
honour.

Our stalf /s customer conscious.
People were the kay to our beginning as
they are to our growth. People who look
after their departments as carefully as they
do their own homaes.

Kresge hes siways been and will al-
ways be 8 friendly store, Wa were thefirst
to adopt the theme "Thank-you for sho
ping at Kresg®." itis known as tha TYFSAK
program and it is the besiz of Krazge
philcsophy.

We olffer personal service (o the cus-
tomer, Kresga's vatiely stgre sssorimaent
incfudes househoid necessities, bexuly
#ids, jeweiry, bedding, accessones, plants,
fuggape. wearing spparel, recordy and
more—ali displayed in pleasant surround-
ings and cared for by haipful staly,

Yois can also have a delicious mesl
without leaving the store. Most Kresge
stcres have ptand-up funth bars ma‘nur
farger stares have cafetarias with a wide
range of appuatiring foods. Krasge stores
with pastry and delicatessen counters pro-
vida an excellent vansty of deazarts, bread.
chisase dnd cold cuts.

And wiisn we sty we give you good
valve for your money —we mean it. Qur
buyers are knowledgsable and experi-
enced so they stay on top of the retail
manket. -

Fhe retail Dusiness ix constantly
changing snd Krasge changes withit. The
improvernents are technological, tha ad-
vancenait is in merchandising and mar-
keting. Butthe basic concepls are the same
today as they were when we started. What
X bolls down to is satisfaction slways. Our
responsibility continues after the saie be
Cals e va want the cusiomer (o come back.
And we know complete customar satisfac-
tion wilf sccomplish that. .
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_Fifty years of Kiasgo's fuendly, rehable
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Sebastian Kresge

Over 90 years ago, the founder of 5.5. Kreage Company got his first fob. At 19 years,
Sebastian Krasge taught school to help pay for his father's farm. But the fob that started him
on the road to retail businass came behind the counter of a little grocery store in Scranton, Pa.

Sebastian Krasge studied business in New York and went on to be a traveiing tinwere
safasman. After fiva years, he had saved encugh money to go into business for himselt.

As & salasman, Krasge had picked up valusbie knowfedge about the five and dime business.
With John McCrory sz partner and an 38,000 investmant, a store was opanad in Memphis, Tenn.
in March of 1857. Only two months later they opened snother store ip Detroit. In 1899 Mr. Krasge
tracled his interest in the Memphis store to his partner in return for full ownerahip of the Detroit
store.

After an eight-year partnership with Charies J. Wilson, his brother-in-law, Krasge nded
hiz operation and by 1912 had opened 85 storas. That year marked the birth of the 5.5. Kresge
Company and it was incorporated in Delsware.
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It started
in Kitchener

The Kitchengs communily was bub-
bhing with excitement. The new 27 King
Straat Wast iocation was ready for bus-
ness. On May 2nd, 1929 Kresge's firsl
Canadian store opened its doors, Over 45
people employed, 27 depariments hiled
with o wide assortmant ol 5, 10, v5, 25
cent merchandise and talk of Krosge
stores beng opancd in avary majod City In
Canada

In the Xitchener Daly Record,opening
day speacials were advertised. “"Come in
and soe Xitchanor's now store. Sea for
yourself tho amazing values.” ;

Have you avar wongdared what makas a hugo corporation hka K mart
uck? The angwaear s sSimgla. It's people. d

Paople are 1he power bohind éverything that haoppens in K mart.
Evaryone, inciudhing the Preswdent, s1artsn the stockroom, Sweeping
floots and learming the business from scratch.

T:aining is based an indvidual capabiities Through every step of the
program thére 1s guidance from top notch experts. From the stockroom,
the traineg movos onto the sales floar and gradually 1akgs on vanous
co-ordinating and managing respensibdives. Being the manager of a siore
15 mandatery before anyone feachas an executve lovel Atthis paint they
ara extramely knowledgeable about evary phaso of retail busingss
because they have dona it all.

You may ask, why should anybody care? We all know thatin a largo
corporalon you must work for years before there 15 a chance of
promotan. WRONG! At K marnt prametion s based on talent. It doesn't
maiter how long you have worked for the company -l you'te good — we
cara. Talent s valuable and 1115 rewarded wath rapid advancement

Harty B. Cunmingham, President ol K mart Corporation in the United
States from 1959 to 1970,rose through the management training program
to become the mostwmpariant nnovalol and world leader in retal
Cunningham and i3 management team tad the groundwork for the
move inie the new and unproven business of dscount department
51Cres

This s our secret. Whan aur amployees succaed, than K mart
progresses. Qur strengthis people, That's the pohCy which makes us 3
teader in our field!

“Not interested,” was _
~ Carl Hehn's reaction to a job
opening at Kresge.
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that when | compliels my
aducation | should join the
company. Butldida’t
want (0. At the time

I was havling dishes

in the store’s kitchen
and{ hated it

i wag just there

{ogarm some

money for

gchool”,

aarvice. That's really semeathing 1o shout
about.

Ripby Birchdoy KRESGEL

Twenty-four years tater, the same man s Director of Sales and
Genesal Merchandise Manager for K mart.

Mz Hahn sees K mart as a pegple onented company. In fact, he says
one ol the reasons he joned the company was because of a very helpful
ang concerned store Manager.

“1 chdn't know what retal was all about and he 100k several hours
eaplinmng it 10 me.

“In each o the stofes across the country there are SO Many people
who are completaly deckcated ‘o the busingss, They do not mund

EOWARD “EDDIE” PROULX'S

phifosophy is simple. "When people

Iike thair jobs, they're happy. If they're
happy. they smile at customers."’
And who should know bettar than

the man who has opened avery K mari

store in Conada.

“Wea are lortunate to have an in-
terested, ioyal organitation and this is
tha reason for our success.”’

You could say Mr. Proulx started
atthe top. His first assignment at
Kresge, 42 yoars ago, was to shovel
snow from a store roof,

“Like everyona eise | worked in
the stockroom. Than i became Assis-
tant Mansger, Manager and /ater Ois-
trict Manager.

In 1963l was sppointed
District Manager for K mart openings.
Those wers exciting and chalienging
times. Anc except forone yearas a
buyer, 've been involved with K mart
aversince.”

Forthelast 12 years Mr. Proulx
has been the Directorof K mart
slores. ’

His responsibilities ara to see that
the storas sre producliveand *
astablithed principles ara followead.

“Iam avary happy person be-
causa | enfoy my work. | like to believe
that somewherg along the fine l have
contributed a fictla to the success of
the peoplel have associatad with.”

Cheerful,
Interesting
and

Hardworking

Heraare justa
few of our

long term employees
who have contributed

to the success
of K mart
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“Whean achallanga is
resoivad, | fael a tarrific
sanse of achievernent.”
In hear 35 years at Kregge,
and now as Advertising
Co-ordinstor, Anna
Berratt has conquered
many challenges.
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. |[DALUCK dossn’t attributa har

40 years with K mart to fuck. It has
baan aiot of hard work, But it has
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alxo been very gratifying.

“I romambar my first day in the
Brantford store. | had to wash dishes.
iwas going to lesve, but the store
managar asked meto baincharge
of the lunch countar. From then an
floved it"'

Miss Luck has managed food
deparimeants in Toronto, Petor-
borough, London, Windsor and
Montreal. When 8 new slora opoans,
she pazists with the' preparations.

“t have helped open 83 food
departments and that 13 where |
hava gained the most experignce.”

Now as Associate Food Buyer
partolf hear responsibifity is to keep
vo with changing trends.

“Naturally our food aroas hava
grown in sire, but the biggest
changahas been in the type of foad
servad. Convanience foods domi-
nate the menu. There is something
for averyone. Youcan grab a quick
Inack at & lunch counter or have s
fuifcourse meatin one of our large
Richmond Room caferarias.”

Foride Luck, working at K mart
iz like being part of g large family.

“You know, it's like having &
baby, looking after him and caring
for hit futura. It's wondarful.™
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Travor Tessier, Auto-
maobiie Accessories Buyer
began his careerina
Montreal Kresgo store

40 yaars ago. Ha has
managed many atores
and is proud ol having

managead four K martsin
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Manry YOUMANS once tsid,
“Whanlusedto think of 1373 18
ssemed like the end of the world.”
You see, Mrs. Youmans is raticing &t
tha and of this month, after 50 yosrs
of asrvice. '
Remembasring het first ﬂ‘.lg: ]
sales clerk in Krasgs, she admits, "l
was scared to daath of operating the
cash register. Luckily { didn't have [o.
Coca Colawas having & specisl and
alithad o do was take off the boftle
tops and put in 8 straw.” i
After graduating from s busl-

- nesscourse in Shaw College, Mrs.

Youmans was given 8 job in the
office. Howevar, the mangper asked
hearto keep working in the sfore on
Saturdays.

K mart will always be a part of
heride "I have worked with good
people, and I've really enjoysd it.”

Forthe last 30 years, Mrs. !
Youmans has been secratary 10 many |
el thacompany'’s Vice Prasidents.

in 1948 the new Cariton Street
offica was opaned. "The corner :
office of the Presidant was phofo- |
graphed s office of the yesr. It was e |
gorgeous building and it hps been  §
my home for 30 years.  havan't been §
anywhers alte.’ And that's our good
fortune.

Peopla iike Mary Youmans are
the backbone of thecompany.

“What can | say?
There's no life like it,”
oxclaims Lorne Nancskivell
after 39 years of service.
Fortha last seven yoars
ke has bean Buyer of
Home Entertainmant,
Major and Small
Appliances,

teaching othess [ owe a lol 1o these employees because thoy Cared
enough to take the tma to help.” L

Mr. Hahin s a successiul graduate of X mart's training program. Atier
tus $1:n1in e kitchen, he moved quickly through many depariments and
stores pciung up valuable knawledge slong the way. Belocebeing
promoted 10 his preasnt pORLOO, he has baen a Management Traun:ng
Co-orenator, Buyer and Dnvs:onst Merchandise Manager.

“Peopis are the key 10 our growth and tha final goal of our stails the
customer Everything we 0o retates ta findng ways to maks shappng
easier ancd more enpiryabile.”

William Towle says
he is proud to be part of
an aggressiveieam, He
has bean Buyer of Haalth
snd Besuty Aids, Candy
and Jewualry for the lsst
12 ol hin 33 years with ths
company.

Jameas Kagnan
has managed Kresge
stores scross Canada.
inhis 31 years with the
company, Mr. Kesnan
has worked in New
Wastrninstar, B.C.,

in his search for good
values, Guy Trepaner,
Buyer of Ladies’ Apparsl,
has made 17 trips 1o
Europe and the Oriant,
“I'wo bean with the

“Eyeryonainiha
organization has some-
thing to offar. in my 32
yvears, I've learned 3 great
deal from the people |
have worked with,”” 13ys ‘
ey A B0 . Fontovetover mne. Madicne i Al
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