Marketing:

“relevant
and flexible”

If two words can best describe Sheridan College's
School of Business and Secretarial Studies Marketlng
they are 'relevancy” and “flexibility”.
Students ent Sheridan gms may have a

progr
varying degree of wiledge in basic marketing,
Rsather than thess students to material with

or exermnptlon introductory course.
am;;*ﬂrﬂe pre-tasts on designated days prioe
to the official start of each semester. Thia allows the
college to extend full or partlal exemption where

applicable, . .
&m%thﬂrﬁmdmtnrymw is based on a
highly tndividualistic approach to learmning.
The student is provided with epecific learning
mplgmthl'la”mu mw:d]a wha
e course, ¢ t Is
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5 . These courses a
degres of ﬂaﬂgli“?rtuuch student. When tasks have
been learnad, enta write tests at a time and day
best zuited to them.
Naturaily, certain time guldelines are provided,
but students can set their own pace and may even
before the end of the semester.

. Once studenta have achieved the basic knowledge
described they may pursue their interests in a
and varied number of marketing or marketing-

related subjects,
Many students wish to
with a

marketing major are granted, This diploma

recognition for demonstrated akills in marketing such

mﬂ mmEE:nt. advﬂuﬂnma
n, mar management, :
merchandising and real estate,

Shetidan courses streas a ‘getting involved”

rather than & purely traditional classroom
spproach. An of such involvernent s the
oourse in marketing research. Here, students conduct
actual marketing research for community
businessmen who face same marketing problem. When
the resulis of this research are known, a presentation Is
b&'& ﬁ&mﬂ “; e speakers lnmg
COUT 503 use of guest |
seminsrs, case study work, ete.

In order to ensure that courses are relevant to
today’s business world and that students in marketing
may be valuable employees in business once

uated, a very active Marketing Advisory

has been established, The committee is
composed of members of the business who
are currently involved in the field of \
Members of Sheridan's facully meet with the
comymittee on & regular bagis to evaluate courses and
programs and provide advice and recommendations
that will make courses relevant and graduates
nowiedgeable.

Personnel Optim

Peramne] Administration has been offered as un
optiona) subject to Business students st Sheridan since
the College in 1987, From time to time Sheridan
has offering a more detalled program in

arisnted with students

All work and no play makes for a dail business student.

Finance hits

« g®
big time

 Today, more than ever before, the fissancial officer
of a is a8 » member of the

corporation tmportant
: his In
oxparate hierardiy &t anyone decislons, %
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recognition strong
- qualified students in this most bmportant area.
- Al business students »t Sheridan’s School of
Business and Secretarial Studies are offered courses in
Al of

investments,

real-life financis] cases

| opporiunity to “'put th

Instructor has
plan for more jobs

George Freeman [eels Sheridan College can
increase employment in Canada. ‘

Freeman, who teaches the new Applied Sales
Techniques course on a partdtime basis to two-yecar
business students, claims that by training more and
better gutside salespersons to sell Canadian manu-
factured products, Sheridan could increase sig-

nificantly the number of employed Canadians,

With the objective in mind, in January, Freeman
began teaching a class of 36 students how to become
better salespersons, Training includes all areas ol
sales from prospecting to closing the sale. During the
semester, salesmen, sales personnel and purchasing
agents from local firms visit the college and talk to
students.

‘““This way, they hear both the buyer's and seller’s
side of the story,” sald Freeman, who also teaches

chasing, credit and collections in the School of

iness and Secretarial Studies. .

A part-time management consultant, Freeman has
headed six corporations and one division, following
extensive university training in all areas of marketing
and sales,

He said industry is sadly lacking in tralned sales
personnel. Throughout his business career, he said
there was no source where he could go for university or
college trained personne} — which means industry has
to dm;lelop its g&w;l BHll\mlnlng school. i

“Industry ne espersons — geod salespersons,
said Freeman. And the : IiedumSaIes Tedmlqu::
course 13 designed to provide just that — highly-train
personnei %:rlguutside sales and marketing Eoslﬂma.

Freeman said he anticipates no problem In plac
Sheridan graduates tn positions related to their college
t-l'ﬂi.l'llﬂ . Ty ;

"Stlfldmts are now being interviewed on and off
campus by prospective employers. As a result some
already have sales Jobs to go to aRer graduation in
hia}r“ll :

¥

Investments pay off

A subject called Investiments, offered o students
in the Sheridan School of Business and Secretarial
Studles {and taught by Rudy Zabel, Dean of the Schdol)
is once again an outstanding success.

The course covers the analyzis of such financial
instriv ents as bonds, preferred stock, common stock,

warrau, rights, puts, calls, straddles, cornmodities
and mutual funds. Other topics such as analysis of the
economy, evaluation of management, technical
analysis, portfolic management, cost of capital are

also studied in depth.
However, most Im t, the students have the
hands in the dough®'. Dm-rl.ﬁ
the ootrse, the students actually invest tnoney in
investment situstions. So far, all investments have
been profitable. In {act, in one investent the students

- doubled their money.

‘“The experience has been both educational and
financially rewarding,” one student observed. :

Public tax'seruice

A tax-consulting service was held for so0le
tors, individuals and small buxiness concerns
the first week of April.

The objective of this free consulting service was to
help individuals prepare their own tax returns under
the new tax reform legislation. Special attention was
iven to investment income, capital galns and income
mhninm activities and property rentals.
In most cases students did nol prepare the tax
returns themselves but mﬂhm: and
assisted in the process of the 's own
prepuration. Many learned how to the struc-
ture of their affairs to reduce tax in futitre

years.
The College did not assane responsibility for the
perticipanta’ own work inprmnumul thelr tax
returns and emphasized that consuiting service
was not & substitute for professional tax consaltation.
The tax-conmilting service is offered snnually.




