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LDBLAW SURVEY SHOWS MDST CUSTOMERS WANT .
NATURAL-AGED RED AND BLUE BRAND BEEF

That's what you'll find at all Loblaw meat counters plus
ready, willing and able butchers who will cuf your favourite
steak or roast if you don’t find the cut you want in our

‘counters,
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RED or BLUE BRAND BEEF :  SPECIALI SHOPSY'S SLICED '$PECIAL! SLICED

BURNS BOLOGNA
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SPECIAL! BURNS RINDLESS _ SPEEIAI.' CAMPFIRE & SUPER VALUE SPECIAL! SWIFYS PREMIUM

SEE OUR DISPLAY OF
FRESH HADDOCK FILLETS,
FRESH SOLE FILLETS,
FRESH OCEAN PERCH FILLETS,
AND-FRESH-WHITEEISH~
ALL ATTRACTIVELY PRICED
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'BRAND 3 Hilda's Column is a new weekly feature in Loblaw ads. Hilda Wilson heads up

e — iy : | 116, A8 L. our Lohlaw consumer affairs department. v
SIDE : ] LB FKG* SID HIHHLESS ¢ : PKG. : P I_l" you haie a shopping problem, & sugpestion or a complaint Jildn wonts toheor ——— )
VAC PAE 1 LB. PKG. VAC ; jfrom you. Write-to her at Lublaw Groceterias Co., Limited, 545 Lake Shore Blud.

Blcou nco “ VAL PAC | PAC : West, Toronto Zb.
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ONTARIO GROWN! CANADA NO. | GRADE! GOOD VALUE! HILDA’S (_JOJJUh/lN

.7 2 - " Now thal we can forget about sltampa for all
E ! time, I am expecting bigger and better barpaing
" : Y : here at Loblaws—and I'm sure you are, too.
- 25 LB. BAG 5 : Just this week, the grocery, Truit, meat and
| '1 - ' . * yion-fond departments held a full-scale mecbmg
; to review iheir progreas, It turns out that al-

" thouph ﬂu-y have made a considerable number of improvements already

FROM CﬁLl-FﬂRNIh! NO.1 GRADE! .SUGAH“SWEET_! _ | i (lower prices, beller specinls, more variely,.bigger selection, friendlier

v,

| JUMBO . ; staff) and there are still many more changes that have been appro
: ; SI17E ' but not yel implemented. ‘There just haven't been enough hours in tho
; - - day to do all the Lhm[:u they have planned for you.
| ? : 36'S . When I asked for a “for inslance,” they snid.muny more prices nead
! ‘ - ' ' " changing, some stores need renovafing, trucks neod & coat of pamndt,
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customers need a wider selection of brands..
CegTor RIGHT THERE!™ T said—ns | pulled oul my letiers from

you about the lack of choice m KIS -'ll:f and diet hread,

ONTARIO GROWN! NO. | GRA z - - .-
i i) oR1awe EFDWH! SR ONTARIO GROWN! NO.1 GRADE! That was the end of the “review’ r.nu_lmr—ﬂmn then on, 1t wan
“full apeed ahead" all the way.
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EACH § 9 N it .S, Tho lobters are pouring in and my answers are pouring out o you.

""._t.: wnt

TORIERVIPT: RS 1T N L PRt

g .= L i
y #lr-&::.‘i-:;.ﬁaﬁ'ﬁ' s

: F.a; . ,
R ey : e 2
i P SR b ou w

I i =

LA
Fus # Red w

MA!.{!HQ .I!E.w LQQ!! PE!!.E.S

|

AT




