THE GEORGETOWN HERALD

[Tells Editors Role of Weekly

; Wednesday Eveniig, Sept. 25, 1957
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SURPRISE

/ SEE US AT Gmhumwu FALL FAIR FOR ALL THE LATEST
IN MODERN mcmﬁrw AND EQUIPMENT

- Archdekin & Moloy

|

A YOUR lmmu*nuum HARVESTER DEALERS
{ 24 Wesleyan Strest
|

& 1p 73640

FARM EQUIPMENT AND REFRIGERATION

L

.,Newspapéfs' Needs Promotioni™

Inéreased efforts -16 obtain nat-

% lional advertising and a- ap-ec:ill

program to inform the public ' of

| [the power and importance of the

weekly newspapers wefe called for
last week at the amnual convention
of the Canadnian W_Eekly Newspa-
pers Association.

Some 400 weekly newspaper pu-
Blishers, their wives, families and
guesis attended the convention
held at Banff Springs Hotel.

Bichn of the Herald,
G. A. Dills of the Acton Free Press |
and Milton Chamnpion, Bill Cotton
{of the Oakville - Trafa}gar ~Journal
{and .Bert Smith of the Fﬂrt Drr.'dll
Weekly. -

Spedial guests were 18 Ertiish ed-
itors of weekly and provincial daily

the members of the newspaper soc-
iety speng the entire time of ' the
convention at Banff. After asttend-
ing many of the basiness meetings,
Kenneth Bfo 41[vm leader of the Bri-
tish group, “remarked that *‘your:
problems in Canada are identical
with those in .Britain."”
‘ The Job Ahead -

In his opening address. to
convenlion, President William
Draayer of Wetaskiwin, Alberta,
told the delegates that a full scale
job confronts them.

‘“We have a case for weekly
ncwspnpers — a strang case —"
he said. “But we must do more
to bring it to the attention of pot-
ential customers. We have many
good friends in industrial ranks :
but the competition for advertising’
is getling stiffer and will be step—
pid up even more in the coming

Beauty Lounge

EXCLUSIVE HARPER METHOD

Specialist in Skin and Scalp Treatments

PERSONALIZED HAIR STYLING

Tinting, Bleaching, Cold Waves, Facials, Manicures

NEW STORE HOURS

9.00 AM. TO 6.00 P.M.
YTUESDAY TO SATURDAY
plus TUESDAY and FRIDAY NIGHTS UNTRL 9 P.M.

. TR. 7-3651 33 Main St. S.
TR
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CREDIT VALLEY
}SAND -y | -

SPHALT PAVING CO'I—7

GCEORGE TOWNP' T

ROCK ( \

) SOD

) GRAVEL

PARKING LOTS
TENNIS COURTS
ROAD. WORK SERVICE STATIONS
SIDEWALKS CONCRETE CURBS

IF YOU NEED ANY ASPHALT PAVING DONE

.Call TRiangle 7-4651

FREE ESTIMATES i J. W. LAWR

MOTELS
DRIVEWAYS

Years.
“We must develop an eflective .
campaign that will keep the weekly -

for the Canadian industrial adver-

Special Committes

At Mr. Draayer’s urging, a mot-
ion was passed which calls for the
formatiop of a special
which will explore advertising and
sales technigues which might be
used to advantage by the associa-
tion. The motion calls for the dir-
ectors of the association to name
the committee at as early

'|as is possible.

The call for

to membership by
managing difrector
land secrelary - manager of the
CWHA Mr. Telfer noted that
‘two small projects undertaken by
.the association this yecar may re-
‘sult in an operating deficil.

| It follows"™ the report contin-
ued, *““that before any new assocla-
‘tion activities arce taken, ways and
means of financing must be cons:-
dered.”

i DI‘.
.Enterprise suggested that suppliers
| — mainly the printing equipment
|and related com panies — would be
'glad to help in the financing of an
advertising campaign.

“We needn’t consider that such
help would be merely a gift)” he |
suggested. “These suppliers stand |
to gain substantially as the various
weekly newpapers prosper.  Their
help could be considered an invest-
men! rather than a gift.”

Other meThcrs suggested how-
ever that the weeklies should stand
on their own feet to prove their
own aggressive ideas'and responsi-
bility.

One inexpensive and eflective
method of weekly promotion was
suggesled to the meeting.

Local Intrest

“Nearly every small town across
Canada has a 'local boy who - has
made good,' said Syd Stevens of
the Shaunavon (Sask.) Standard.
“Perhaps he is on the board of dir-
ectors in a large -corporation or in
some other position of authority.
|That man should continue |lo rec-
cive complimentary copies of his
home town newspaper. He will
probahly read it himsell and the
value of the weekly newspaper will
be demonstmated.” :

Various melhods of advertising
ithe importance of weceklies  were
suggested. Recommended media
ran:..e»:l from billboards lo Iull
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Notice to Creditors

IN THE ESTATE OF Florerce Bm-
ily Newton, married woman,
deceared.

All persons having claims ag-
ains! the cstate of Florence Emily
Newton, late of the Town of Geor-
getown, in the County of Halton,
martied woman, who died on -or
ahout the 25th day of July, 1857,
are hereby notified to send particu-
lars of same to the undersigned on
or before the 12th-day of October,
A.D. 1957, after which date the
estale will be distribuled with re-
gard only to the claims of which
the undersigned shall them have
notice, and the undersigned will
not be liable to any rzon of
whaose claim he shall noj then have
notice.

DATED at Gl:ﬂrhctnwn this 10th
day of September, A.D. 1057.

_. James Costigan, Executor of
the Estite of Florence Emily
Newton, - By his Salicitors,
Dale and Bennett, G&matm
ﬂ:ltlrin.

rnual report
William Telfer,
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District publishers attending in-|¥
— | cluded Waller

newspapers. On a tour of Canada,|

pige ads in Time, Newsweek and
other mational magarines and full-
scale advertising in such trade pu-
blication as t.he Chlnatlian Adverti-
ser.

“The weeklies keep. tlﬂhng th'ELr
customers about the values of ad-
vertising,” suggested one member.
“I's time we did a bit of advertis-
ing ourselves.”

“I can recall we attempted ad-
vertising and promotion a few
ears ago with very little sucvess,”
saild L. E. Barber of the Chilli-’
rwache, [BC} Progress. "Are we
Iik&l:r to have -any mere SuUCCess
this lime"" :

_ Liﬂl'f Sessions

“While thefladues were wsitmg.
Lake Louise, courtesy of the Can-
adian Life Officers’ Associalion, on
the opening day.of the convention,
the men attended 1wo of the mest
lively business seéssions nf the con-
vention.

‘W. H. Cranston of the Midland

v

i "1 ves several hundred hints and de-
el

newspaper in a proper perspective
cormmittee

a dale!

increased adveértis-
ing and public relations activity by’
ithe wecklies was echoed in the an- |

Sam Wynn of the ¥Yorkton,
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(Ont.) Free Press Hérald reviewed
the recently published “ABC’s of
‘more productive advertising,” Pro-
Educed by the CWNA, the book gi-

.monslrations of how te achieve sue-
| Cess in advertising copy, art and
]n}uul

Copies of the book are to be mai-
led to all CWNA members in  the
| near future and further copies will
tbe available on request.
! Second itlem on the business ses-
sion agenda was a chalk talk by
|Edmund C. Arnold, editor of Lino-
type News, Mr. Arnold, who would

ve made a successful profession-
.al comedian if he had not entered
the newspaper business, kept his
|audience in rapt attention while
he demonsirated better methods of
newspaper make-up.  Success of
his talk was shown when delegates
‘refused to leave the meeting when
- his scheduled time was mmpleu-d
'Mr _Arnold was kept busy in an

ing.

Recommendations t.h:t '}oﬂ: h&
gin 1mm¢dlll$ to secure mere na-
tiomal election advertising were
made on the floor of the general
meeting and in the refort of ‘the
advertising committee. This sug-
gestion was madé in view of the iln-
minence 'of 3 new federal election.
Mr. Telfer, in ‘his managimg direc-
tor’s report, told of receiving var-
ied information as to the allocation
of advertising funds by th€ major
parties. Although national head-
quarters of the parties indicated
that allopdations would be .made
through provincial organizations,

to.
recnrnmendnd as the only way to
receive more advertising 'during

the nmext election. 2

tl'ns policy was mnol ‘strictly adhered !
Harder work at, all levels was.

Constructlon

HI‘HIHEE’EMESIIINE

TR. 7-3480

@ INDUSTRIAL REQUIREMENTS
RENOVATIONS -
BUILDING SUPPLIES ~

HOMES
GARAGES
CONCRETE WORK

EVERY _BUILDING NEED

~

-

impromptu round-table discussion
of his subject, .

“Bunx Sessions” !
v The fnlluwmg day, during the
morning “hurz sessions,” Mr. Arn-
'old attracted another large crowd
'as he continued his discourse on
the subject.

The “buzz sessions™ a new feat-
yure at this year's CWNA conven-
tion, were inlended as a formal’
approach to the discussions that
all editlors enpgage in at the con-
vention. From 12 to 15 delegates
|Jmnﬂi in each session and the top-
ics discussed ranged from photo-
graph}’ 1o circulation to advertis

" THEY PAY
"NO TAXES

A 'CORPORATION TAX is not a tax on the corporahon,
but is, rather, a tax on the customers who buy the goods
or services it produces.

Taxes are a cost of doing business., They must be in-
cluded in the price siructure along with wages, and the
cost of nw materials and supplies.

MONTREAL  GARANOQUE

1

\ .

An increase in corporation taxes, or in any other taxes,
is an increase in costs. which must v
ted in prices. Hence,
other taxes would ease the upward pressuere on costs
and prices. ’

uitimately be refloc-
a decrease_in corporation or .

THE

STEEL COMPANY OF CANADA

LIMITED

HAMILTON  BRANTFORD . TORONTO
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FRIDAY

SATURDAY _

.
and

" The Biggest Annual Attraction

Georgetown Fall Fair

sponsored by the Esquesing Agnculturul Society

October 4-5
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LADIES’ WORK
FLOWERS' -
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Hamess’' Racing

228 AND FREE-FOR ALL — PURSE $550
- O - - - -

- MAGNIFICENT

" HALL EXHIBIT

— featurjng —.

DOMESTIC SCIENCE
INSTITUTE DISPLAYS

SCHOOL WORK
_

Poumw LAwn SHOW

L e |

Midway in Full Swmg Frlday Night -

~ Also Exhibit | Hall, 7-10 p.m. - Admission 25c¢

Georgetown Brass & Reed Band

Vince Mourlﬂ‘ord mmier—of—mremmms

GRAND

HORSE SHOW

FEATURING SOME OF ONTARIO'S
FINEST HEAVY AND LIGHT HORSES. _—

-. . OUTSTANDING

‘Livestock -Exhibit

BG"I'S' AND GIRLS" COMMERCIAL
DAIRY AND BEEF CLASSES - . -
2 WATCHES GIVEN FOR SHDWMHIF -

K:ng Mll:l\vdy Sl‘lows

SPENICER WIL.SON,
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P. W. CLEAVE, .
Thresturer

nwmmu.m
*‘s.u-t-y Phone TR. 7-2827
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