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Amﬁ-hthaﬂ-khnpfﬁaﬂhm
e vecrssled to uotify My, W. G. Marshall,
Chisf of Polics, Gaorgitown, so that the
veediast casa may be asalgnad to tham, snd
80 halp thoss who sesd rellef mosd.
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- GOOD
RINTING

is a Good
‘Salesman

Raesisinber when you send out a clreulay, bioadilde,
pamiphlat, latlorbaad, bisboses card o¢ in fact any plecs

1,/ of Printing, that it stands for YOU. You can't maks
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excuses for it. 1 it's in bad taste, if s fare ba disty,
8o to speak, bacause it ks pooely printed, your sdverties-
miand will be a debrbaant rather than e help. Good
Priptiag ia & good saleiman—sos that it Is good by haw-
ing & dome huse and you will gt satiifactory vesulta
svpiy tine—at s fale price. o

AUOTION AATN RITIS
POSTERD Al kinds)
OCADER FORMS
VIAITING CARDS
WEDDING STATIONERY
BOOKS

WINDOW CARDS
PURBAAL BSTAYIONEAY
CIEQUE BOOES
CHURGH RESORTS
BOBOOK, PATR WRINTING
MUNIONPAL PRINTING
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MASTER OF HELIUM

tarbions You-lnlemessble Cad sl Ul

Weow chiplers o 1hs Wosdesr-Bosk
of Selenre sre of wore ahbasrbing lu-
tléremt thin thoes ‘bleh bave boan
comliributod Ly Professsr J. €. Mol
B, Degs of the zbhaol of Oriduils

tHudism, Prolessy of Paycles, and Di-
ratlior of the Phyilai! Likarilory,
who reronily redlgned frobo the sla¥
ef the Ualverilly of Torceld il
srvica of Torly yeldind.
Ia the popular mind kls wimia,
Piobably, ls wosl elowaly llhikad with
1he wir-tlee stbhevitopt of pirodes
lsg the myslevipus ballum gis im
almbiertla) goabtitleda 1 wes the
eed of the Hritkh Admbriliy fer &
son-lafamimable hydrogia thil -lad
Yroleeor MiLsabsm, I 1918, o4 u
Duiminion-wide
w1 i@ tbe slabllabmial of g plist ln
Calgary whith sooa Wwid producing
liarge quEstitice of billum fTrom the
Mileirk) gis of the Bow Wivir Valley.
Al ths pro-war prided., tha bhallum
eitapiag fTrem ke sloved wsd Py
Wibted of Cilpiry wid erlimitlsd al
TE0.840.000 & ¥. " THe Giaw plial
radusad (bhe prits frimd §1.009 & vybla

fusd Lo T cale.

Lig0ulastios of kallum Wah siblove -

&4 8l 1L vulveridly Libonilorias by
Prolesiny Selsanan, 18 seessistios
whik 0. M EBhres | =

prrianss, are the riauites of Proleaidy
Helsssas's rednirihies 1p relitieg L@
the upper alosbhard, Gajiildlhy
thaia protaadisg Troe b sidsila-
stice of tha spirdm of Lk RuFGie
Lorvialise MHalluw il 8 Gd-botdud-

DAaved, caullsy thid (o KEsllaw ke
klaba’y camvilure Hikw thil 1@
Eike 15alr way 15l spiid

HBora la Isgeraall ta 1587, sily &
low weabs before 15 Deslailos oF
Cuiiiis ciss lilo balag. J. O
man his 5 his eradilt 8 retoid

soalfawsds srhilsvaaisat Py
allal with that of (ks M"ﬁfa.u

A BUMAN WolLF . BOUND

tragiar sl hLGlad

wis his kol eSi-

la getilag =

wrpirinsats woikar ul
tha fndusirial X-ray Labordtary foakd
Seidled or Blas Iln bayulsshs wilh

-l bl
Lacthing & hayetarky on e pras-
liad, oRe warlior hid o n s bala
Lkd gvenrd)

Ansther worker, with spachi! X-riy

squipssnt. feund the pia Hive min-
ttdd laler. A aborl axpiasire of X-
Ay fls Mol two anglea oa ths
révedled ita exast and ko dug
it sut within a how mlantes,

A PREACE RIVER CARNAON.

Albarts 12 sald to have hﬂ;‘“
ths supsredbbage, walg 49
pouRds and msastiriag ey fedd
around (ke balt. Wo earrel. us tup
alp, sol evan an [daks patats, kas
vaslured (o assume anythlag ke
osciots spent e Youns "eSiepe:
. . yoURE &4
hood in t warsd ssil of tha Ful;
Hiver ecuniry. and upos altalsing
full stature reamaved (o Edooalom,
whare apatialiste lalmsd it to ba
a worlh scion of s disilagulansd
family. Baaring (he Rams of Copiid-
hagen, It hap sst u
for vegpelabls dav ant aud bas
sacauraied & ballsf that the tled
ma np:“lr far I'H'III"H whea hw.
and p«i D cAB grown tha
yard.—Christlan Belance Monlior,

WITH ONNH FiRN &7 YRAHA
with oce Arsa s
parbaps the oldaat
woerker in Moatreal

rd, who commanssd kis -

Usia &5 an Apprentios al the age of
17 yadra wilh s uove company. My.
Sploard wis hanored st twe agscta)
“loay sarvics™ fonsiiana, oid am AR-
alvenaary eomtiemoritiag &8 yaare
and Lhe othar 80 years of falibhful
sérvica At 34 years of age ks ke
sow basd relirdd al hils ows regusst.

Sofhpounds
ladentry L & Tilrly subatantia) ¢aas in
Canada. Thare are OF entadilak-
maanls is it with & capital
inveatwsaint of $10.340.718, eamploy-
ing 1.448 parecns. ‘The talal anuusl
sutlput of the varioup i
sver 510,080,880 .
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IMPERIAL CONFERENCES

o4 ha ; 18,040 648

byt Hr.ilt ia, tha rg-

V0.5 000 iszluds ¥1N.-

Ballve rires of 1nidily
IRTITRIT

JI0.800.000 Misdus:

, -l-l-ilrﬁg 0.6 -

of whith 67,084,669
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&4 depoalt, whick s reporiad ta he

la opaning up at Whits Shore Lake
BAAr ar, some 1 wdal

luhw. "ﬂl- d My o
af Whits HBhore Lake are

al nadriy 30,080,000 tons

Fisiiv Mads Prois Pelalsca
Appronliaataly 170.000 bushkals of

all by threa Prines Kdward Island
miils at Husisr Hivar Mu Har-
:-::- and Bt. Palare. The B

willy tor sluing.

Counter Check Books
 Get. y*nlur | uuﬁpljr c;f ‘COUNTER
| CHECK BOOKS
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" PARING OF COPY.,

|__The Georgetown He

Show in the Arena, Friday, June 23x

By Edscia R. Waite, Shawnee, Oklahoma

William Linton Andrews, editor of The Leada (Enlli.ad_]. Mﬂm:wy:
_ says: -

. l"ﬂo.mtimu

plans, | want to get up and remind the speaker that market simply

psople. Same of the euperts get entangled in qu nualfr:lmuhs.

Thay ought to make it their job to get right through to the people.

"Those who make goods are shost-sighted if they look upon
thhuﬂnumm&whvn&mﬂﬂmmmw
of a wholesdler or upon ths shelves of a retailer. No article is truly
mldunt:luhuuulmltluhnndsuflhammnrwnmwhnumﬂy
intends to usa it. - )

"The manufacturer, in order to sell the vight people the right
asticle at tha right price in the right place at the right time, muﬂﬂgtl
leave his marketing to the haphazard channels by which so many ex-
cellant commodities today reach ths consumer. Marketing must ad-
vance step by step with making. The methods employed must sell
goods at leas cost to informed customers who damand them.

“The modern factor in this business whith alons can secure
the co-operation of distributors, can find markets, can inform cus-
tomers, and can reduce the cost of the whols operation, is advartising.

*The United States was the firet ‘cnunh']r to discover thkt sall-
inlg is made easier by the creation of ‘pull’ from the customer than by
the exclusive uss of ‘push’ from the manufacturer.

- A Universal Habit -
bnen sy e flects of the advance of populs education ha

turn has built up the very large aggregate sales of nawspapars today,

and has placed at the dispoaal of advertisers the most - economical
producer of ‘pull’ so far discovered. .

~ “"Markets, | say, are only people,
is demonstyatably the moat certain and economical and tha simpleast
method of placing a sales message bafore the paople. As an English-
man | take off my hat to thoss Americans who have led the way in
sales publicity. We in Britain are benefitting by their example. We

* try to get right through to the peopls.”

.

when [ liten to windy talk about marketing

and newspaper advertising -

' LOCAL ADVERTISING HAS THE JUMP ON ADVERTIS.

ING THAT COMES FROM THE OUTSIDE, BUT YOU, MR.
MERCHANT, HAVE TO KEEP THAT LEAD BY PROPERLY

SISTENTLY AND WITH CAREFUL ATTENTION TO THE PRE.
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STOP 1o THINK ?
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