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I_ ﬂ SAY "l never read nd\;t:rhnm' ents” would be much like:
saying, "l .never use scap,” or “l never read newspapers,” or “No one
can teach me uﬂ;rt‘hiq\g," or '] know everything.” '
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Many good—but not very wise—persons seem to think that
all advertisements are just the vainglorious braggingas of those who
publish them——designed to part fools and their money. The truth
is that most advertisements are incitements to their readers to do or
be or buy or use soniething fér their immediate or prospective advan-
tage. Advertisers, to be successful and to live long, have to offer
something of value or of desipe—something really wanted or needed
by the public. Advertisers, to live long, must not cheat the expecta-
ﬁl:II.'III or confidence of those who buy what they offer or propose.
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Here are some questions to be answered by those who say
“l never read advertisements"— .

* |. What alarm clock would you buy if you needed one?

2. What camera would you buy, for your own use, or to give
to a son or daughter?

| JOB PRINTING -a SPGCiﬂlity 3. What motor car possesses your favor?
i - -4. What fnnnl:n':um or shaving soap or cream, or tooth paste

. . : S - I _ did you use to-day? .

| -lricgble Crming._Do NotAnchm.ll 5. What laundry socap (or flakes) is in your kitchen right
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" now? s

6. Does the breakfast bacon which you like best have a brand
mname? ' . )

7. The watch’on your wrist—what name does it bear?

8. Your shoes—who made them? s

9. Your life insurance policy—what mn;pnn]r ivmd it -
H). The ginger ale which you serve to guests—what brand is it?
11, The tea which you buy regularly—what brand is it?
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" |12. The soup and ed beans and the tomato &uth now t:ﬂ

your-pantry shelves—what brands are they?
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You see, whether or not you consciously ur Ih.ﬂﬁ_t‘un“'_l,r tead
.. advertisements, you buy, by preference, what advertisements have
recommended to your confidence and what experience has proven to

e satisfactory. ) .
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) The-things which we don’t buy, and wh:;:h hnvl a sickish Iifu. :
are those which arenot advertised, and 'which try, to ride into public
favor on the backs of well-advertised products. A :
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