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FIREMEN'S CONVENTION AT GEORGETOWN
JULY 29th, 30th, 31it and AUGUST 1st
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Are You Among Those

Who Say - “1 never’/’read

Addertisements’’
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TIME TESTED before
it leaves the MILL

It gives you
satisfaction
through years
of hardest
wastleer wenr.

“OJIBWAY"

COPPER BEARING  ZINC INSULATED
Here are some que.:utiunla to be answered by those who say

- FARM FENCE vl T x

.. Zimc Insulated *“OJIBWAY™ . ' _ | :i.- .
Copper Bearing Steel Farm _ o |. What alarm clock would you buy if you needed one?
Fence, Full No. 9 Gange Gal- : __ | 2. What camera would you buy, for your own use, or to give
vanized Wire thm“ghm"t: will _ : ' to & son or daughter?
?m iﬂgieﬁtﬂfiiﬁ ' _ . What motor car possesses your favor?
Test—the severest test of zinc
galvanizing known to science.
That’s why.you know “OJIB-
WAY™ Farm Fence will giv

lifetime service. :
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1 O SAY °'l never read advertiserments’ wuult.;l be much like
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saying, | never use soap,” or "'l never read newspapers,” or "No one
can teach me anything,” or *'| know everything.”
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Many gobd—but not very wise—persons seem to think that
all advertisements are just the vainglorious braggings of those who
publish them—designed to part fools and their money. The truth
is that most advertisements are incitements to their readers to do or
be or buy or use something for their inmediate or prospective advan-
tage. Advertisers, to be successful and to live long, have to offer
something of value or of desire—something really wanted or needed
by the public. Advertisers, to live long, must not cheat the expecta-
tions or confidence of those who buy what they offer or propose.
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. What face cream or shaving soap or cream, or tooth paste

did you use to-day?

. What laundry scap (or flakes) is in your kitchen right
now ? '

. Does the breaskfast bacon which you like best have a brand
name ?
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For economy and endurance | |
erect “OJIBWAY” Earm _ ! | N Tha iy S s SriSb b naiie doci i beasd
Fence on “BANNER"/ Steel + : : 1] "
Posts—built like a railroad . | |

. rail. Large Slit Wing Anchor
Plate locks the post perman-
ently into the ground. Dirt
Set End and Corner Posts—no
cement—no post hole digging.
Easy® to haul and drive. Ask’
your Degler about the “OJIB- .
WAY” Guarantee of Service.
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. Your shoes—who médde them? ' -

|

9. Your life insurance policy—what company issued it?
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_10. The ginger ale which you serve to guéats—what brand is it?

£

11. The tea which you buy regularly—what brand is it?
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12. The soup and baked beans and the tomato catsup now on
your pantry shelves—what brands are they?
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1l You see, whether or not you consciqusly or habitually read
No Shovelling required H| | advertisements, you buy, by preference, what advertisements have
Automatically Screened EIE recommended to your confidence and what experience has proven to

and Loaded | i , be satisfactory. *
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“It is to one's discredit to smy, “l never read
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