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FOODLAND ONTARIO

Good Things Grow In Ontario

(M Mg [ { A c )
cw [ood pron K. \
W N\
» Foodland Ontan .1 \
wencultural prod
: ng. I
| s L i n L
L i .
ng Unla A
ract form re
Juct Wl
i
o s
ND O™ :
LPOSE OF FOODLAND I A
neip inlorm the consumer
ip promole the signihcans I the aj i
I L]
help the -‘!ur;\[\r dentify product | () ()
i encourage the purchase of CUnita X
the next twelve months food | ]
Jdueed in Ontano will receive advert
i promotion from OMAF. Further \
by the Ministry will provide plar !
dance W the Board ind ¢
| he aim s 1o increase the efl
iual promotions |
w of the fact that FW . LO. appoimnt 1 ¢ ()
this dection, it 1s up to cach Wl n : t !
better mformed and back “Foodland |
r Sectuon has an active progral ! [
] assstance (o consumers which
ween the food industry - the Minwts \
ind Food - and consumers. It
mportant 0 INCrease CoONsSuImer awar ‘ N } M ) M
) vancty of ;wr-d:uf‘ grown and pros " H \ ' .
The whole purpose of the Consumer 5



