10:00 a. m. Instruction. Cleaning
ice to skate, fishing thru the ice, fix-
ing the lines so that the big ones
would not get away, hunting, track-
«|ing, studying the home of the vari-
-lous animals as the mink, muskrat,
ete. Deknatal went skiing for a shy
hook. Hill was quiet for some time
as he put his tongue on the pump
handle and' heard the angels sing.

Council fire. Subject: “Our favor-
ite animal.,” In the same manner as

&' Murphy, “That's Jake.”
B Qo Whats the ueet”
./ DeWitt, “Hello Oscar.”™

& -'::.'I-
1=

‘i “‘Barmes, “Mess in five minutes.
¥’ Wash your face, comb your hair, and

% wash back of your ears and neck.

b Clean your teeth.”

& i The weatherman, “Fifteen below."”

‘. 9300 a. m. Mess is over and all

i 'the ils busy.

‘.« 980 a. m. Work is done.

Y 10:00 a .m. Instruction, “Safety

.- om the ice and how to rescue a per-
som in the water thru the ice. Ani-
mal study and woodcraft.”

00 p. m. Mess .

£:00 p. m. Games and out of doors
play. Skiing, Parkins skiis tip over
at the corner every time. Hunting.
DeWitt gets some squirrel. Mr.
Fleming calls at the camp and
" . " wmas of wolves. Several Scouts see
X them but on close observation they
' find saw bucks.

8:00 p .m. Council Fire in the
¢emt. Subject: “Our greatest man.”
Each Scout picked out his greatest
man and then they discussed the
qualities that made them great. Lin-
eoln was found to be the favorite.

11:00 p. m. All tum in.

Wednesday, 8:00 a. m

-

B |
i

>
&

See the

il

“TORCHY,” HERO
OF SEVEN BOOKS,
NOW ON SCREEN |

f “Torchy,” thie red-headed oifice boy
. -*"n_‘__ greation of Bewell Ford, the noted
& gathoi, |- probably teday the best

"o
44 kmown chrracter in all current Amer-

‘4 tiction. Alieady seven volumes
: rﬁariu about him have appeared MONEY?
and the eighth will be in the book
sbores within a few week:. FEvery That's
two weeks the Sewell Ford stories

appear in scores of newspapars,

Sewell Ford has taken a type thal
is familiar to people in the larger
¢ity, a boy- with just a degree of
freshness to be amusing, full of ac-
tion, ready of wit, but thoroughly

and homest. But “Torchy™ s
more than that. He may well be ¢ai-
Jed the super-office boy, for his quick
jhinking solves many a problem for
his bosa the head of the Corrugatel
Trust and numerous others.

Now “Torchy” is in motion pictures
i in two-reel comedies, which are
/ promised as different from anything
hat the sc~een has ever seen, ‘hor-
oughiy possibel stories with a strong
element of the farce running througn
it. The first of the series is named
simply “Torchy”, since it introduces
the character to the sereen. In it
Torehy lands his job with the Corru-
gated Trust and experiences an ad-
venture that i= said to be highly
amusing.

With “Torchy,” (followers of the |
atories will be introduced to “Old
Hickory." the younger “Mr. Ellins,”
Mr. Piddie and the other characters |
who have won a permanent |
plaee in the heais of millions of
readle s,

ID-hI"I Hine: , unae of the best hﬂﬂ"l‘ﬂ:
light comedians  of the legitimate |
stage, has lwen closen as “Torchy.” |
Hinez has appeaved in some of the
greatest New York succrs<es and on-
a leading rnu.itirﬂlr-
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That'’s
daily p

pect to live.

In the normal

other necessities of

Most peop

Most retailers spend a gr

in the fixing of
dreds of other ways, but they forg

| can be done in onl
' IN A PAPER WH
| . WOULD NATURALLY B
’ A PAPER IS THE REPORTER.

ople read the daily papers for

Most
i tain, they

of world events that they con
,r the advertisments in these papers, n

towns and cities away from '
nothing of interest except

and the prices, it is, there-

fore, harder to get people to read one of these.

A mail order catalog has
the descriptions of goods

is worth vastly more than
ress. A Community paper,
. ter, is printed for the people of one co

Downers Grove

found his favorite snimal to be the

Thursday, 8:00 a. m. The camp
gets under motion the same as be-
fore. Scoutmaster DeWitt left for
home and would not tell her name.
Assgistant Scoutmaster Prickett of
Troop No. 3 of Downers Grove ar-
rived in camp and set at work like
a veteran.

Instruction, 10:00 a. m.

Fishing, snaring of rabbits, hunt-
ing, tracking, skiing and woodcraft.
Mr. McGuire came to camp and waim-
ed about wolves and so the Scouts
did not want to go to town in the
evening. Strange that the wolves do
not come into the camp when we

the Scouts think there are uo wolves
but that they are trymg to get us
scared. Hill sees a wolf track and
all hear about it several times. Huls-
berg sees a cormorant.after French
has found it. Late at night the men
make the rounds of the snares and
find the rabbits.

Friday, same as other days until

110:00 a. m.

Instruction in marksmanship and
the use of firearms, We land several
fine pickerel in the fishing thru the
ice. A detail is sent to town for a
few supplies and they come back tell-
ing about the ride they had with in
the fine limousine with the “Girls
from Dartmouth.,” French tells a-

sachusetts.”
Zimmerman put on the famous squir-
rel dance of the Sioux.

8:00 p. m. Fish supper.

11:00 p. m. Midnight feast of pop-
corn, cakes, cocoa, apples and marsh-
mallows starts. It ends at the firing
of the great volley that equaled that
at Lexington. Then after cheers for
the New Year they all roll in.

Saturday, 6:00 a m.
dectk, etc” My how busy, get the
breakfast, take down the temts, bring
the large tables in to the mess hall,
close up all the doors, and make our
rolls for inspection. Then the sleigh

“Hit the;
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arrives.
10:00 a. m. We leave camp. A.lli

last week.

life.

what we want to talk about.

This is where Downers Grove business people
have the edge on Chicago stores and on the thou
sands of mail order houses whose catalogs flood the

homes of local buyers.

It is our firm belief that the business perpic of
Downers Grove can and do sell merchandise v hicli,
when quality and price are tak
re more than favorabl
the Jarge Chicago stores an
houses.

We know this to be true. You people in busi-
ness here know it to be true.
the BUYERS of the village know it? True, there
are more now than at this time last year and the

" proportion will be vastly increased by this time next
year if Downers Grove business men and women
will awake to the only way in which this truth can

be brought before the public.
How? The answer is simple—ADVERTISE!

the arrangement of

show for th: seroen. He is of the .

bowishe t3p- (hat Uw charaeter de- work is lost if after it is done they just sit back and

mands. | wait for customers to come to them. The modern
“Torchy”™ comes la the eke Thea- wa},’ thE ﬂnl}" Wﬂ}', iﬂ m gﬂ ﬂ“t after thﬂm_ And thlﬂ

one way.
CH IS READ

Chicago as

why advertising
like

-

ear Downers Grove

spend thousands of dollars for food, clothing and
They will spend other

thousands for semi-necessities and for luxuries.

WHERE WILL THEY SPEND ALI. THIS

le who have buying to do buy where
they can get the best quality at the lowest price.
They also take into consideration the reputation of
the firm with whom they are dealing.

en into consid«: ation,
with the offerings of
with that of the mail

But—how man

eat deal of time_ in
their merchandise,

their window displays, and
7o gt out that all thia

y ADVERTISING
BY THOSE WHO
E CUSTOMERS. SUCH

in a Community paper
in either a catalog or the

mparatively

Publishing Company

and goings

world.
people

verted t

A MESSAGE

for Those Who Do - and Those Who Should —
- Adpvertise in The Reporter

People of Downers Grove MUST eat if they ex-
In the natural course of events they
must buy clothing; they must replace their cooking
utensils, their crockery, their dishes, their bed
clothes, their garden tools and thousands of other
‘things when they wear out, are damaged or lost.

small district. Like a mirror it reflects the life of
that community; the daily, PERSONAL comin

, the births, marriages and deaths; it
holds something of interest to every resident every
week, not just once in a while. That is what makes
it the most valuable advertising medium in the

There is no one foolish enough to question the
statement that there is a golden flood of money
leaving this conmunity every month to the mail or- |
der houses sca
large del:artm nt stores of Chicago.

is fload from its natu
the stores‘of this community? There is but one

red all over the count

resting

answer and that is—ADVERTISING!

of

tors in every

in hun-

stores.

The Repor-
call.

By advertising we do not mean a sp
fort, a'once-in-a-while appeal to the buyers, a hit or
miss plan, but consistent, business
vertising where week after week t
people of Downers Grove 8
central theme. Not

Downers Grove merc
at the service of loca :
to help them in their advertising probl
are one of the merchants who want to a
don’t know how to go about it,
will call and explain our plans.

Just a word or two about the publication in
which we ask you to advertise your business.

little stories praising The Repo
people who are natural customers

If you are interested in a campai
vour business phone 188-]J and a repres

What local merchants are faced with is the pro-
blem of wimning back at least a small part of this
vanghed business. Again there is but one answer

and Ygain this answer is—ADVERTISING!

ulling,
e fact

great business success.

To overcome this factor we are subscribing to

an advertising service which
dealers. Contained

ads, a little copy and many cuts. o
way we will try to put over the 1921 advertising of
hants. Another is that we are

| business people at any time
ems.

dvertise and '
let us know and we -

*  The REPORTER is read every week by more
than THREE THOUSAND people
Downers Grove.
two other papers in the

It prints more NEWS

the news  tisments and the news are displayed in a way which

also read  make them easy to read and the entire paper 1s

ot so much in  fundamentally correct mechanically. This is prov-
in the city.  en by the fact that durinF the past six months trade
magazines with national circulations have printed

and to the
'hat has di-

asmodic ef-

hould buy at home is the
because they make their home
here but because they can buy here better than thru
a mail order house or in the department stores.

0 not
vital

cannot but help local

in the service are su
This 18

in and

county. Both the adver-

rter. It is read by
of Downers Grove

gn to increase
entative will

-

place in

real ad-
that the

Most retailers are poor advertisers, not so much
we believe because they do not value the printed
word_but because they do not put enough thought
on the preparation of their copy. They d
enough attention to this, one of the most

ay
ac-

gested 'Y
ut one _=

If you

arount
than any




