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that the

Academy
Theatre six is “out of the red”
and is backed by an Endow-
ment Fund and now that the
theatre has undergone a com-
plete “face lifting,” the pow-
ers that he” might consider

Now

installing an~ art gallery
by adorning the walls in an
thistorical manner with
the pictures of such people
as William Reonigk and Hi
Meehan who were pio-
neers in theatricals and re-
building, pictures of Lindsay’s
famous Pepper Twins and pic-
ture of Mae Edwards the
Lindsay actress who establish-
ed a name for herself in the
State of Maine. The Pepper
Twins who won International
fame and John Meehan, the
Lindsay actor, won success in
the leading role of “The Man
on the Box.” There are pro-
bably others. This is one way
to chronicle historical events
in the old Academy Theatre.
One way to perpetuate the
the Academy is by establish-
ing photographic records.

* On The
Main Street
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For the second time the
Lindsay Boys Band will be
guests at an international fa-
mous western event. What a
great advertisement for the
Town of Lindsay!

Thanks for the establish-

should include the name of

and others. Definite thanks
should go to the parents of
boys in the past, as well as
the present. Parents sacrificed
time and money hut they ac-
complished a great deal and

the present and success to the
band in the coming tremend-
ous competition,

1t is seldom heralded in-the
headlines but it is a fact that
Lindsay has one of the best
lock system and “harbors” on
the Trent Canal system. Nor

Lindsay harbor is visited many
times by crafts from many
distant points. Voyagers on
the Trent system have discov-
ered that Lindsay is a fine
town to visit and they spend
{many shekels in Lindsay’s
§ fine stores.

ment of this ‘popuiar band|

bandmasters Shunk, Chenhall, |

still do. Orchids to the parents |
of bandsmen of the past and |,

is it generally known that the |’

Lindsay’s fine stores, tourist
accommodation and theatre
are widely known. It is to be

hoped that business men and
places frequented by tourists
will recognize this fact and
will be fair in selling commo-
dities and not “kill” the goose
that lays the golden egg.”




