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exceptional tone and qultelg reserve OFf Yolume.- It ha@-theﬁ 4
feature of being portable, With its bﬂllt-ln aerlal rit bécame
a by-word in the radio fieid."fj?;- ' f,; ! S e ; 13 btaec.d
In 1947 General Motors of Chnada put bu%—tendér-requasts for. c&r
radios for automobiles made in Canada. Stewart-Warner Canada
successfully bid and, secured the busiress’ for &ll ‘Chevrolets ()
while another firm built the radios for Buicks ghd- PohtEags i ivay
The big volume at that time was’ on the ‘Chevrolet ling. By 1950,
nearly-every second car was being’ purchased éither with ia radio’
in it, or one bought and 1nstalled latler-’ Stewart—warner Canada
build the Chevrolet radios- untll 1952, producang “‘several thousand
each year. These were made to exabtlng specifications “laid down
by G. M.'s eng;neerlng g o that year, ‘General’ Motors. “themselves '
set up a plant in St. Catharines Eo make all radios for c:ars"--'-r
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sold in Canada. = T q f "y Ao i
. ; - ol et gliad "BETErS

In 1947 Stewart-Warner had engineered and made prototypes of a 10"
T tisat. Stewart-Warner ‘Canada had access to' these U. .S. ‘designs
and rede51gned the unit for a Canadlan 12 1/2" console ‘model.
TQgse were produced later that year o i 1 the Belleville Plant.
These Canadian-made sets were some of the First, i¥ not the first,
T.V.'s made in Canada.. In the course of the next nine years,
Stewart-Warner Canada designed special Canadian models, but' also
used. and rede51gned some very advanced Stewart—Warner g.s.-lab
models. - One of the purely Canadian sets was a 17" upright -
portable unit made particularly for portability and lower cost

to the consumer. Black-and-white televisions of that day, in
console cabinet style, cost nearly as much’' as® coloured tele-
visions do now. One of the most unique and presentable models
was a 19" console, the cabinet, of which had full-length closing
front doors.

In 1955, Stewart-Warner U.S.A. had decided, for economic reasons,
to go out of the radio and television business. Merchandising
was then costly, there were no exclusive dealers any longer,

and competition became’ particularly keen, with a large number
of. companies which had gone into the trade -- most producing
companies were selling merchandise at a loss. Dealers often

had two, three and four lines of sets in their stores at the
same time; Service was minimal; warehousing costs had escalated;
the cost of tooling new models each year was prohibitive.
Stewart-Warner Canada continued until 1956 and then brought to

a close the most interesting phase of Belleville's operation.




