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Your sharéi of today's business?,Mr>. Advertser. -Arc you igetting it?

Many are flot and tbey:are having a pretty baird time keeping their
licads above water.. Thiis is cspecially truc if yous- prodiiot appeals -tO
a discriniinating class. Discrimitnating classes have woefully shrunk
and sbrunk andl sbrunk.

It burts like fury to see your business dropping off. Territories that
answered advertising immediately a couple of years ago aren't doing
it today.

Today the advertiser who is coniing out on top and is enjoying
his share of the existing business bas solved bis probleins of readjust-

Sucb territories must possess "IT»'... and tbat ineans buying powtr
above the average.

The eigbt publications of -the Chicago Suburban Quality Group
reach sueb a market. It is a quality market and deserves to be spotted
in red on every sales map in every office. It bas "IT" . . . and should
be first in con sideration ... last and always.

GLENCOE NEWS TL

U" lim

EVANSTONTALK


