
cyberspace 
-by Gloria Loree 

Mecca or Black Hole for the Arts 

A l l the buzz about the Internet has made some people feel anxious they 
are missing the boat. Others are skeptical. Are there huge opportunities for 
artists and arts consumers on the Internet? Or is it time to cry out, "The 
emperor has no clothes!" and challenge the net-heads of the world? 

F r o b l e m : it 's hard to say w h o , exact ly, is naked when 

you ' re t a lk ing about vir tual reality. 

In t ime we w i l l see i f the Internet becomes the mainstay 

o f commun ica t i on , or. w i l l it be as b ig a f lop as Vancouver ' s 

first french-fry machine franchise. 

In the meant ime, there is a constant amount o f informat ion 

about the arts and for artists be ing put up on the Internet. 

Vancouver is the base for more than 4 0 web sites for 

bands, eight sites for i nd iv idua l performers and a host o f 

grouped sites for record labels, venues, gal ler ies and net 

magazines . A r t s A l i v e looks at some o f these sites in an 

attempt to see what is useful for artists and what is jus t 

unseen instal la t ion art about to come d o w n . 

MAGAZINES 
There are a g r o w i n g number o f magazines, or 

"z ines , " avai lable for Net users. U s i n g Netscape soft­

ware to browse the W o r l d W i d e Web ( W W W ) is one 

good w ay to surf around and find what appeals to y o u . 

Vancouver ' s first Internet server, W i m s e y Information 

Services Inc. has a M a g a z i n e Shop H o m e Page 

(h t tp : / /Avww.wis .ne t /Magazine_shop/ ) w h i c h lists The 

A r t s ; Genera l Publ ica t ions , ranging from travel pub l i ca ­

tions to art icles for vampires; and on- l ine newspapers, 

i n c l u d i n g the K a m l o o p s D a i l y N e w s and the B r i t i s h 

D a i l y Telegraph. 

N i n e sites are l is ted under The Ar t s sect ion. Here 

are some highl ights . 

E u p h o n y M a g a z i n e , w h i c h lists i tself as the 

gateway to arts and entertainment in the Pac i f i c N o r t h 

West , has a rapidly g r o w i n g readership. R O C K 104 F M 

in F l o r i d a descr ibed Euphony as "setting the standards 

o f on- l ine enter ta inment . . . a must see i f y o u are inter­

ested in the future o f media . " 

The magazine does not exist i n print. It launches a 

new issue each week (Fr iday morn ing around 9 am). 

Interactive feature art icles inc lude profi les o f such 

cul tural figures as A r t Be rgmann , D i a n n a A t k i n s o n , 

b i l l bissett, the Barenaked Lad ies , Ma t thew Sweet 

and Joe Jackson . 

There is also photography and v i sua l art essays, 

spoken w o r d , poetry and prose and hard news; artists 

promot ions featuring graphics , v ideo and text and 

audio instal lat ions; and an extensive database o f event 

and n ightc lub l is t ings . 

One coo l feature on their site is the free (honest) real-time interactive classif ied ads (they also have paid ads that are much sexier). 

Euphony is becoming l i n k e d e lec t ron ica l ly to the A r t s C o m m u n i t y . They were a med ia sponsor for the Jazz and C o m e d y 

Fest ivals des ign ing web pages for both events. 

http://Avww.wis.net/Magazine_shop/

