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ZENON signs $10-m deals
Z E N O N  E nvironm ental 

Inc. has just inked roughly $10 
million in new orders from 
repeat customers in Alberta and 
the State of Washington.

The Oakville-based company 
has been contracted to build a 
new water treatment plant 
replacing an existing system for 
an independent power producer 
in Alberta. Construction for the 
project will commence later this 
summer with the new plant 
expected to be operational in 
March 2002.

In addition, ZENON will be 
supplying its technology to a 
second plant for the same cus
tomer. That facility will be oper
ational in the second quarter of 
next year.

“Growing worldwide power 
shortages are exerting signifi
cant pressure on the production 
of electrical power,” said 
Andrew Benedek, Chairman 
and CEO of ZENON. “This is 
creating the need for additional 
investments to be made in the 
power generation industry, and 
as water is a significant compo
nent in the production of electri
cal power, ZENON will benefit 
from the growth of this market.” 

The firm will be using its 
Zee Weed® technology to retro
fit an existing water treatment 
plant in Washington State. The 
plant is expected to be opera
tional by the end of this year and 
will produce high quality water 
for boiler feed.

Royal & Sun sells insurance arm
M aritim e L ife A ssurance  

Co. o f Halifax is buying the 
Oakville-based life insurance 
operations of B ritain-based 
R oyal  <£ Sun  A lliance  
In su ra n ce  G roup P LC  for 
$235-million.

In giving up^the life insur
ance component o f their busi
ness, Royal & Sun Alliance 
can now concentrate on its 
property and casualty insur
ance business in Canada. With 
premiums totalling $849-mil- 
lion (US) in this sector, Royal 
& Sun Alliance is the number 
four player in this segment of 
the in.surance industry.

M ost o f the Royal & 
Alliance’s 160 workers in the 
affected unit, work in the 
Oakville office and M aritime

Life officials say about two- 
thirds of those workers will 
likely be offered jobs.

M aritim e Life is a sub
sidiary of Boston-based John 
Hancock Financial Services 
Inc. Maritime Life purchased 
Aetna Canada from its U.S. 
parent in 1999.

The purchase of the Royal 
& Sun Alliance Canadian life 
insurance portfolio will boost 
M aritime Life’s premium rev
enue by about $ 133-million 
and give it a total of $ 13.5-bil
lion in assets under adm inis
tration.

Amalgamating the Royal & 
Sun Alliance employees into 
the M aritime Life is expected 
to take roughly 18 months.

Chiropractor markets 
all-natural bug repellent
David Phillips says 

product even safe to 
use on infants

An Oakville resident and chiro
practor has combined m egavit
amin therapy, herbal remedies 

and homeopathic medicine to create 
all-natural trip le protection against 
mosquitoes and black fly bites.

“With the heightened threat of the 
West Nile virus crossing the border 
into Canada, mosquito bites are no 
longer just an annoyance,” says chiro
practor Dr. David Phillips, who prac
tices in M ilton. “O ur M osquito 
R epellant Pack contains no DEET 
(diethyl toluamide) or other chemicals 

•that many people wish to avoid. The 
repellant is safe to use on young chil
dren, even infants.”

P h illip s’ trip le-protective rem edy 
starts with a megadose o f vitamin B l. 
“M osquitoes seem to love some people 
and avoid others. As I studied nutri
tion, I learned that a little-known ben
efit of vitamin B l is that when suffi
cient amounts are metabolized in your 
body, your skin or blood takes on an 
undetectable flavour that insects find 
unpleasant. W hen you take 100 mg of 
vitam in B l, the m osquitoes a ren ’t 
nearly as inclined to land or bite you.” 

Also known as thiamin, vitamin B l 
is considered a dietary essential for 
good nutrition and health. However,

the daily dose recom m ended by 
Phillips to make you unpalatable to 
insects is about a hundred times the 
Recom m ended Daily Intake and, 
therefore, it is unlikely your diet con
tains this am ount. A ccording to 
Phillips, this dose is safe for everyone 
but infants and sm all children. 
“Thiamin is a water soluble vitamin, 
so it doesn’t build up in your body. 
There are no known reports of prob
lems with too much thiam in.”

Level two protection  in this 
M osquito Repellant Pack is an herbal 
insect repellent you rub onto your skin. 
Made from a blend of oils extracted 
from eucalyptus, geranium, citronella, 
lemongrass and cloves, this pleasant 
smelling oil is safe for people o f all 
ages, even children.

“I have a cottage in C oboconk 
where the mosquitoes and black flies 
seem to be particularly vicious, so I 
asked herbalist Shelley C utrara to 
develop a rem edy for m e,” says 
Phillips. “I’ve been using this product 
for a year and I can guarantee it lasts a 
long time, usually, one application a 
day is all that’s needed.”

“These are all common plants and 
even the base is a mineral oil that is 
gentle on your skin. Still as a routine 
precaution against allergic reactions, I 
always recommend trying on a small 
drop first.”

If you forget to use remedies one 
and two and are bitten, Phillips has a 
final solution in his kit —  Skeeter Bite 
—  a homeopathic combination of plant

David Phillips: ready for the insects

extracts and minerals. Homeopathy is 
based on the principle of “like cures 
like.” Therefore, this remedy contains 
very minute amounts of many sub
stances known to cause itching, 
swelling and/or skin irritation in order 
to stimulate the body’s own innate 
healing abilities. You simply spray a 
couple of drops under your tongue or 
you can also apply it directly on the 
bite. People with known allergies to 
bees or wasps should consult their 
physician before using this product.

Homeopathic remedies are designed 
to stimulate your own innate healing 
abilities, says Phillips. Since they are 
intentionally very dilute, they cannot 
cause side effects.

The all-natural M osquito Repellant 
Pack contains a sum m er’s supply of all 
three remedies. It can be purchased for 
$29.95 from
www.naturalbenefits.com.
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Tara Hodgins and Scott Brouse of Oakville MuscleMag 
store.

MuscleMag store catering to 
people serious about fitness

You didn’t have to be at the beach recently to witness a 
great display o f ’six packs”, bulging biceps and tight abs.

In fact, the biggest display of muscle and toned bodies 
was being paraded right here in Oakville recently as 
MuscleMag International held the grand opening of its 
new store on Winston Park Drive, just off Upper Middle 
Road.

Several of the biggest names in bodybuilding—  all 
made guest appearances to help launch MuscleMag’s huge 
new retail store.

With successful superstores already up and running in 
Toronto and Scarborough, MuscleMag founder Robert 
Kennedy felt it was time to bring his “one-stop fitness 
shop” to Oakville. Kennedy opened his first bodybuilding 
and fitness store in Canada in 1974 and has watched his 
business grow steadily as the trend toward greater personal 
fitness and “b u ff’ bodies has taken hold.

The new Oakville store, with 7,350 sq. ft. of merchan
dising space, is designed to meet all the needs of the fitness 
enthusiast, from state of the art gym equipment to clothing, 
supplements and the latest fitness information.

Store manager Tara Hodgins said people are generally 
living longer, healthier lives which puts an increased 
emphasis on fitness to help maintain that quality of life. 
She said MuscleMaG attracts a wide range of customers, 
from the bodybuilder to those just interested in achieving 
or maintaining an overall level of fitness. She’s even had 
customers who have been sent in by their doctors who are 
in need of advice on how to get started on a fitness pro
gram.

Terry Frendo, director of advertising and marketing for 
MuscleMag International, said the MuscleMag superstores 
are unlike anything he has seen in Canada or the U.S. and 
the company plans on building its retail presence through
out North America.

Frendo said MuscleMag has taken its experience as the 
number one bodybuidling magazine in the world and used 
the connections and knowledge to put together something 
unique in the retail sector.

•OFFER ENDS AUGUST 15. 2001. VALID FOR NEW CUSTOMERS ONLY (DISCONNECT >  90 DAYS). CABLE MODEM RENTAL CREDITED FOR COGECO CABLE CUSTOMERS. REGULAR PRICE OF 
$49.95/MONTH FOR NON-BASIC CABLE CUSTOMERS ($39,95/MONTH AN0 $10/MONTH CABLE MODEM RENTAL). RESIDENTIAL SERVICE ONLY. BUSINESS SERVICE ALSO AVAILABLE. FULL INSTALLATION 
CHARGE FOR LAPTOP COMPUTERS. ADDITIONAL CHARGES WILL APPLY FOR NON STANDARD INSTALLATIONS. NOT AVAILABLE IN ALL AREAS. SOME RESTRICTIONS MAY APPLY.

IT 'L L  BE LOVE AT FIR ST D O W N L O A D  
W IT H  C O G E C O @ H O M E .

Hook up with COGECO@Home this summer and you'll be gushing. It's so lightning fast, 
you'll be able to watch video in real time and download file attachments, MP3s and 
upgrades in seconds. Get optional Home Networking and you'll be able to link up to 
three computers so you can share peripherals, pius access the Internet, all for one low 
monthly cost of $39.95 (one-time costs may apply).

Take as long as you want to explore the Net, because with C0GEC0@Home you have 
unlimited connect time. With our advanced DOCSIS cable modem, you'll always feel 
safe and secure. And with excite for COGECO@Home you can customize your browser 
with all the things you love, like news, sports, stock updates, and more.

MAKE YOUR HEART SWOON THIS SUMMER. 
CALL 1-877-8-ATHOME OR VISIT www.cogeco.com TODAY.

http://www.naturalbenefits.com
http://www.cogeco.com

