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0 Mitsubishi announces new Canadian partnerships to test electric vehicle

Metroland Media
Carguide Magazine

Mitsubishi Motors Sales of Canada
Inc. (MMSCAN) has announced three
new partnerships to further real-world
testing of its all-electric, zero-emission
i-MiEV passenger vehicle in Canada

over the next three years.
A first for Canada, four European

production model i-MiEVs will hit the
road in Toronto, Calgary and Burlington
in time to celebrate Canadian
Environment Week (June 5-11, 2011). 

As Mitsubishi prepares for the intro-
duction of the i-MiEV to the Canadian

marketplace in the late fall, these new
alliances help ensure the success of this
launch.

Mitsubishi is testing and evaluating
zero-emission i-MiEVs across Canada
through strategic alliances with vari-
ous partners including Hydro Quebec,
B.C. Hydro, the City of Vancouver,

Saanich, Town of Qualicum, City of Montreal and the
Province of Manitoba.

The i-MiEV, which stands for Mitsubishi Innovative
Electric Vehicle, is an all-electric, highway-capable,
charge-at-home commuter car. 

Because the battery, the motor and other items
are mounted beneath the floor, out of the way, the i
MiEV seats four adults and offers surprising interior
room and cargo space. Other i-MiEV features include
excellent low-speed acceleration, which is a charac-
teristic of electric motors, and a very low centre of 
gravity, which contributes to superior handling and
stability.

Mitsubishi Canada has announced three partnerships involv-
ing real world testing of the i-MiEV all electric car. 

Uncover the innovative spirit 
of a nation with Japan

Metroland Media
Carguide Magazine

Subaru Canada, Inc. has become the presenting spon-
sor of a major exhibition exploring the historical roots of 
cutting-edge Japanese technology and design, opening at
the Canadian Museum of Civilization on May 20, 2011.

JAPAN: Tradition. Innovation. will include as an arti-
fact the Subaru 360, which became a milestone in the
history of Japan's automotive industry and established
Subaru as a builder of small, affordable yet technologi-
cally advanced cars.

The exhibition is the product of years of close collabora-
tion between the Canadian Museum of Civilization and the
National Museum of Japanese History in Sakura, Japan. 

JAPAN: Tradition. Innovation. celebrates a centuries
long Japanese tradition of innovation. Canadians may
be surprised to discover that items that have put Japan
on the leading edge of contemporary design - namely,
its revolutionary robotics, edgy art and trend-setting
fashion - echo earlier Japanese innovations that date
back as far as the early 1600s. 

"Japanese-designed products are certainly a part of 
Canadian life and in many cases they have been an
engine for innovation in Canada and around the world,"
said Dr. Victor Rabinovitch, President and CEO of the
Canadian Museum of Civilization Corporation. 

"Subaru is a company known here and internationally
for its innovation and design, and we are pleased to have
Subaru as the Presenting Sponsor of our new exhibition." 

JAPAN: Tradition. Innovation. will be presented from
May 20 to October 10, 2011 at the Canadian Museum of 
Civilization in Gatineau, Quebec.


