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On behalf of the Ontario Library Association's 4,200 members we would like t 
the 2004 OLA Super Conference at the state-of-the-art Metro Toronto Conventio · 
2004. 

For more than one century the OLA Conference has provided OLA members and the Canadian library c mmunity 
with a forum. Delegates come to exchange ideas, provide leadership for the Association, network with each other, 
and from your perspective, to plan their purchases and keep up-to-date on the latest titles, services and technolo
gies available to libraries, their staff and the populations they serve. 

In spite of the challenges facing libraries the role OLA Super Conference has played is not expected to change in 
2004. The OLA Super Conference broke an all-time attendance record in 2003, with the spectre of ALA drawing peo
ple away, and already it is clear that the 3,000 plus Canadians that OLA attracts is still twice to three times as large 
as the Canadian contingent that is coming to ALA in June. This, we feel, is a testament to the importance of the OLA 
program to members and their belief in the value that the OLA Conference provides to them professionally. 

Our members have come to expect the best conference and we continue to provide it. Our membership continues 
to grow and the Association has taken some bold leadership positions again this year. OLA is simply leading the 
way in so many areas. Have a visit to http://www.accessola.com and explore the issues that OLA is involved with. 
These issues tend to be what shape our programs and the context in which this market works. 

The EXPO is important to OLA and we know it is important to your annual business plans. Attendees who come to 
Super Conference are important to you: * Over 90% are purchasers or influence purchases. * 40% will not attend another PD event this year and 81 % will not attend another PD event with a display. * Over 5 hours of no-conflict time exist for the EXPO. * 90% of evaluation forms indicate they found the EXPO to be 'highly useful' -a trend in recent years. 

OLA Super Conference represents an excellent value for delegates and exhibitors alike. * Delegates pay around $200CAN to attend OLA- a major reason we are able to keep growing. It represents a 
fair price for an outstanding event. * OLA believes in no-conflict exhibit time for vendors. OLA's attendance has been on a steady rise for six 
straight years now. More customers means more business opportunities for you and your firm. * The suppliers OLA engages for the EXPO are industry leaders in service and support and also have among 
the lowest prices. Compare OLA's Royal York or Crowne Plaza room rate with the 2003 CLA rate- $105 to $115Iess 
per night!! 

to et yo and to support your companies. We encourage our members to consider purchasing from supporters 
T e OLA's5mbers and those who attend the Super Conference are the people you want to meet and we want them 

of th sso tion first. 

~ jejse · he enclosed information which provides the information you require to make the commitment to 
~~> h~bi at the OLA Super Conference. 

J! If you have any questions, please feel free to call the OLA's Jefferson Gilbert at (416) 363-3388 ext. 25, or FAX at (416) 
941-9581. 
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SUPER CONFERENCE 2004 PRESENTS 
A BUSINESS OPPORTUNITY WITH 
UNPARALLELED OPPORTUNITY FOR 
VENDORS AND DELEGATES ALIKE. 

lll4~Q;£BsS~ftJ~I1) ~ A ll>£r tHJCR£0~£11' Eli OHfA\IEO 
The Ontario Library Association is a leader for the profession. This leadership role 
is one of the primary reasons that OLA Super Conference is the top attended library 
conference in this country and among the largest on the continent. Libraries. while 
pt'rennially under siege. need leadPrship in key areas- OL.\ provides this. Take 
some time to look at accessola.com and see the areas OLA operates in on behalf of 
our members. 

fUIJI lftOWI Ul 
mMIICIIMI.fl WAn 
fO IIMIUJ IIMIIMIII 
Bar none 'the trade show' 
the most cost effective way to 
meet face-to-face with so many 

INIIUCAJ 11001 fftM O&A 
Will COMIIUMCI II A &IAOII 
Super Conference is Canada's largest library and infor
mation conference. Some of the pertinent statistics if 
you have not attended an OLA event in the past, or as 
a reminder to those who will be returning in 2004: * 3,507 attendees in 2003; 3,425 attendees in 

2002; 3,068 attendees in 2001. 
* Over 210 workshop sessions and events 
* 250 expert speakers from within the library 

field and from outside the field * Among the lowest registration fees for delegates 
on the continent- one of the reasons they keep 
coming back. * More than 200 delegates from outside the 
province- all key decision-makers. * No conflict exhibit time- over 5 hours. This 
means the OLA dedicates this time to EXPO visits 
only. Also reasonable hours (1 0:00 to 5:30 and 
10:00 to 2:30) to maximize effort and avoid fatigue 
and slow periods. 

The OL.\ Conference is planned by professionals 
who work in the Ontario market -all leaders in their 
own right. Each year the committee draws on the 
needs and experience of their colleagues, fellow 
association leaders and others. The goal is to put 
together a continuing education program that has 
broad appeal to the Association membership and 
reflective of the changing face of the Ontario library 
community. 

qualified current and future customers. Even if your 
firm only sees 15 existing customers in the two days 
and meets and converts 5 more, where else would 
------, you be able to have 20 meetings in just 

O&A II fill IAICIIf IMIOIMAflfM two days. This is the country's largest 
IYIIIf 01 lfl IJIMO IM CMAM gathering. 

Super Conference is the biggest. Super Conference is the old
est event of its kind in Canada. Super Conference is recog
nized as the one-stop source for the best and latest the indus
try has to offer. It is cost effective for delegates, because it is 
during the 'quieter' time in most types of institutions and the 
program is so enticing that practitioners cannot afford not to 
attend. Look at 
our year over 
year attendance 
growth -not many 
industries or con
ferences can show 
this upward trend. 

r11m1 m1 ,,., llWUII cuu•u 
touM 101 r111 uauar '"""'' 
Super Conference is a meeting place for leaders, a place to 
learn, a place to network and the ultimate venue for the 
exchange of ideas that relate and affect the library and 
information profession. Super Conference attracts more 
than 3,500 attendees who come to Toronto to get the most 
for their education dollar. 

OLA believes that EXPO is an 
'--------; integral part of the education ScHOOL LIBRARY 38% 

YfA\BJ OVfBJ YtA\B) 
'JflNQP.'JN;C;f 
GJB,QWfft 
1999- 2.861 
2000- 3.037 
2001 - 3.06R 
2002- 3.425 
2003-3.507 
These numht>rs ure totul ullen
dance. including E\P() un/1· und 
special guests. 

PUBUC LIBRARY 

ACADEMIC LIBRARY 

SPECIAL LIBRARY 

OTHER 

44% 

-• 
process. It is an 
extension of 
what is taught in 
the workshops 
and at plenaries. 
We hope you 
agree. 
------1 Based on 2003, but typical of Super Conference 

pattern for the past five years. 

IC,04 
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IIOMOJI rOll 
MfiMMMCI 
OLA offers exhibitors many ways to pro
mote their attendance at the conference. 
Did you know that the most effective 
pre-show promotion techniques are: 
54%-Personal letter with product 

info and an invitation. 
42% -Personal FAX announcing 

exhibit participation and 
product deals. 

37% -Personal phone call from 
Sales Rep to schedule an 
appointment. 

This is important because according to 
the Centre for Exhibition Industry 
Research 76% of trade show attendees 
come to the event already decided on 
which booths to a visit. Let's work 
together. 
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Hall C I North Building 
METRO TORONTO 
CONVENTION CENTRE 
255 Front Street West 
http./ /www. mtccc. com 
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The Ol..A Super EXPO will continue to 
use the colours black and teal for 
drape and grey carpet in the aisles. 

c=J EJ EJ EJ 
I&ICfiiCiff AMI 
IMFIUB CIIU11Cflflfr 
The MTCC has an exclusive arrange
ment with ShowTech Electric to sup
ply power and lighting and their own 
Communications Department for tele
phone and internet connectivity in the 
building. Show Management does not 
provide electricity or internet access 
with any booth space; it must be 
ordered directly from the official sup
pliers. Order forms will be available 
in the Official Exhibitor Kit. 

IIWMC AI lfllll 1110 
The OLA does, and always has, 
encouraged companies to sell their 
products and services at the EXPO. 
There has been some confusion 
with other library and book shows 
that discourage this practice. 
There are no limits as long as sell
ing does not violate the EXPO Rules 
and Regulations and any laws. 

IIAVICII AfAI&AJ&I fO JMI lfOU 
Information is available on all of the below mentioned services in 
the Official Exhibitor Kit, distribute o exhibitors in November. 
* Free Lead · val 
* ~----~ 
* 
* * * * * 
NNI-IIIF 

--A;.lpose sessions 
is allows :A..ssociate 

members to share experience and ertise. These proposals, 
which are expected to offer a balanced view, are evaluated by the 
Conference Committee and approved for inclusion if they meet 
the following criteria: balanced, topical, include practitioners and 
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space is available. The sponsoring company is expected to cover 
all costs related to the speakers. OLA will provide stock AV equip
ment provided deadlines are maintained. 

Submit requests no later than August 8, 2004. A Session Proposal 
form can be found at http:/ /www.accessola.com/ 

OIIICIA£ Will CMIIIIMCI IIOfiU 
The OLA has negotiated special rates at the following hotels: 

Fairmont Royal York Hotel (two blocks east of MTCC) 
Rate: $132 single I $142 double Toll-free: 1-800-663-7229 

Renaissance Plaza @ SkyDome (one block west of MTCC) 
Rate: $130 single I $135 double Toll-free: 1-800-237-1512 

Crowne Plaza Toronto Centre (attached to the MTCC) 
Rate: $149 single I $155 double Toll-free: 1-800-422-7969 

SPACE IS UMITED SO BOOK EARLY. IDENTIFY YOURSELF AS AN OLA 
PARTICIPANT TO ENSURE YOU RECEIVE THE ABOVE RATE. 

SC'04 
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BEFORE OCTOBER 17 AFTER OCTOBER 17 

Single Booth- 100 sq. ft. $1 ,365 $1 ,545 

Double Booth -200 sq. ft. $2,460 $2,660 

Triple Booth -300 sq. ft. $3,550 $3,770 

Quadruple- 400 sq. ft. $4,490 $4,730 

More than 400 sq. ft. (not inc. aisle) $10.35 per sq. ft. $11.05 psf 

Corner Surcharge $110 per open corner 

Non-member Surcharge $190 $190 

Single -80 square ft. (if available) $975 $1,050 

Table Top- minimum 50 sq. ft $450 $500 

Not-for Profit/Charity Groups -related $450 $500 

All prices are subject to GST. 

The OL.A has a policy not to discount at the end of the sales period. However, Ol..A 
reserves the right to move firms who have purchased smaller spaces into larger spaces. 

US EXCHANGE: OLA will accept cheques in US dollars based on the exchange rate of 
$JCAN = $. 77US. Credit Card payments usually provide the prevailing rate. 

A $750 deposit per 100 square feet is required within three weeks of requesting space. 
Full payment is due no later than Dec. 19, 2003. 

WIIAr II IIOVI•I• 101 FOI'I Ill 
* Black and teal draped booth -8' back, 3' side rail. 
* Uncarpeted floor space 
* 24 hour security * Unlimited VIP Passes with which to invite clients * Aisle carpeting- dark grey. (7 1/2' wide) . * Wastepaper basket and chair- one chair per 100 sq. ft. , .... * Listing in EXPO Guide plus 4 subject entries \ $: ·' ' ·· ... * Inclusion in the AccessOLA virtual EXPO with a hyperli~k to~our web site * Up to 4 full conference passes for bonafide booth/comp~:' · . ,-

personnel. No practicing librarians, TL's, workers or trus eu 

, •• __~ .... c , •• ,..... I tl "'' 
TABLE TOP: A table-top display is restricted to those companies with annual rev
enues of less than $20,000 gross for their business dealings with the Ontario library 
community. 

NOT-FOR-PROm: The Ol..A annually receives requests from dozens of organizations 
wishing space in the EXPO. Rather than making decisions on the suitability of each 
the Ol..A has decided on a NFP rate. 

The OL.A will not assign space to NFP's & Table-tops until the sales period is finished in 
mid-January. The Ol..A will guarantee space no smaller than 50 sq. ft. A 6' table is 
included in the listed price for these groups. 

IC,04 
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MOVE-IN 

Tues., January 27 
• • Early access is for compani 
or more -no exceptions. 
Wed., January 28 
Thurs., January 29 

SHow HoURS 
Thurs., January 29 
Fri., January 30 

TEAR DOWN 

10 am to 5:30 pm 
10 am to 2:30pm 

Fri., January 30 3 pm to 10 pm 
Times are subject to change. Watch final conference pro
gram and Official Exhibitors Kit for official times. 

lfA_,., Jtll fl I ._,. 
a1,.,.,,. "'••• 

In an effort to provide all member companies with an 
equal opportunity at EXPO space, the OLA is continuing 
its space allocation policy. This is particularly impor
tant since the show is perennially a sell-out. Member 
companies who occupied space in 2003 have first right 
of refusal to the same space in 2004. Some exceptions. 

For the 2004 EXPO, the order and preferred timing in 
which space will be sold is as follows. 
1. OLA Associate Members - requests due 

by August 29, 2003. 
2. Non-members' companies who were 

S er Conference 2003 Sponsors -
re uests by September 5, 2003. 

ompani will be notified of their space within fifteen 
':;. s of·.~ · end of the preferred period. 

Th ·main g groups are eligible to book space after 
9, 2003 preferred booking period. 

Either of the above groups who missed the 
deadlines. * Non-member companies who exhibited in 2002 
or 2003. * General sales. The Ol..A has a library suppliers' 
database of 200+ companies who have expressed 
an interest in receiving EXPO materials. 

The Ol..A reserves the right to make the final determina
tion on all booth allocations. 

Members have the right to 'upgrade' their 2003 space 
to that of a non-member provided they apply before the 
August 29, 2003 deadline. This is on a first request 
basis. 

SUP&R CONF&R.&He& l004 / fORONfO 
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SHOW MANAGEMENT -The Ontario Library Association INSTALLATION, EXHIBIT HOURS AND DISMANTUNG -
(OLA) and its authorized representatives are hereinafter Dates and hours for installation, exhibiting and disman-
relerred to as Show Management•. tffng wfli be specf(fed by Show Mana~ement. GMd Hl! lfi~ 
PAYMENT AND RERJNDS -Full payment for booth space delivered directly to the exposition must be received by a 
must be made no later than December 19, 2003. Show representative of the exhibiting firm or their designate. 
Management reserves the right to refuse a company entry Exhibits shall be staffed at all times when the EXPO is offi-
who has not paid in full by this date. A minimum of $750 cially open. No exhibitor will be able to commence dis-
per 100 square feet. TheOLA will hold booth space for up mantling any portion of the exhibit whatsoever, to com-
to three weeks while a company arranges for a deposit mence packing crates or cartons or to abandon his display 
cheque. After three weeks the OLA will release the spa e prior to the official closing. Failure to comply with the reg-
for reallocation if another firm requests that s 1fi laf on will resultin the exhibitor being barred from future 
space. OLA is not responsible for notifying company ~ \sho and events sponsored by Show Management. Afl 
that is beyond the three week period or fails t pay in ful " 4~xhibit ust be removed by 10 pm on January 30, 2004, 
by December 19, 2003. 1 1 and all torage and handling charges for failure to remove 

All applications submitted after Decem r 19 ~ t(1} exhibit erial by that time shall be the responsibility of 
include payment IN FULL for the space rental eli g~~ the ibitor. Show Management reserves the right, 

Cancellations made prior to September 15 w· ive th gh its official carrier, to remove any exhibit not 
a refund of payments made, less a 25% cancellation f . removed by the conclusion of the exhibition and charge 
After September 15 and before December I the company the expense to the exhibitor. 
will forfeit the entire amount of the deposit -$750 per 100 FlRE REGULATIONS - Afl exhibitors must comply with 
square feet. After December I there are no refunds for local fire regulations. Only fireproof material may be used 
space. in displays and wiring must conform to CSA or UL specifi-

ln case the EXPO shall not be held for any reason cations. All exits and aisles must be kept clear at times. 
whatsoever, then and thereupon the rental and lease of The exhibitor assumes full responsibility for enJ ·ng ha 
space to the exhibitor shall end. In such case the limit exhibits meet these standards. Show Mana · 
claim for damage and/or compensation by the exhibitor 
shall be the return of the amount already paid for space 
for this specific event. 
SPACE RENTAL -The application for exhibit space, when 
signed by the exhibiting firm and/or deposit cheque 
cashed, or credit card processed, by Show Management, 
shall constitute a valid contract between the parties. The 
contract is null and void if the exhibiting firm fails to make 
either a deposit within three weeks of the space being all~ 
cated, or the final payment at the prescribed time. Show 
Management reserves the right to re-assign the space to 
another applicant. 
USE OF SPACE RESTRICTIONS -The space contracted for 
is to be used solely by the exhibitor whose name appears 
on the application, as agreed to by both parties, and only 
products and/or services of the exhibitor may be exhibit
ed. Any promotion of other products or services is strict-
ly prohibited. No exhibit will be permitted which inter
feres with the exhibits of other exhibitors or obstructs the 
visibility of other exhibits. Exhibits must be confined to 
the exact space allocated, and where an exhibitor's dis
play is built beyond limitations set forth in this contract 
and explained in detail in the Exhibitor's Manual, Show 
Management reserves the right to correct such violati~ 
by having the exhibitor alter, remove or rearrange an~~ 
all of the display so that it will comply with the regulations 
or, if the exhibitor is not available, to mak such correc
tions at the exhibitor's expense. Show nagement 
reserves the right to restrict exhibits which, ll use of 
noise, operation of equipm~creation of safety h ds 
or any other reason, become jectionable or otherw 
distract from neighbourlttg exh1 it . No representation 
the exhibitor, his products or servi may b~rie 
in the aisles, corridors, feat~e areas r o~signated 
common areas of the Convention Ce e. 

hare the space all~ 
cated with another busines unless approval has 
been obtained in writing from Show Management. 

plan. Show Management reserves the right to change the 
location depending upon directives from the Fire Marshall 
ELECTRICAL SAFETY CODE REQUIREMENTS - AI 
exhibitors must comply with the Electrical Safety Code 
Requirements in place at the time of the event. The 
exhibitor assumes full responsibility for ensuring that 
exhibits meet these standards. 
DAMAGE TO PROPERTY - Exhibitors are liable for all 
damage caused by them or their representatives or con
tractors to the exhibit facility, booth equipment or to 
other exhibitors' property and shall indemnify the facility 
management, Show Management and/or Official Service 
Contractor against, and hold them harmless from any 
complaints, suits or liabilities resulting from negligence of 
the exhibitor in connection with the exhibitor's use of 
exhibit space. Full regulations for property care are in the 
Official Exhibitor's Kit. 
CARE OF 1HE BUIIDING - Painting, nailing or drilling of 
floors , walls, ceilings or any part of the building is not 
permitted. ibitors laying any floor covering must use 

adhesive tli will not damage the floor. No signs or 
o r articles ar be fastened to the ceiling, walls, pipes 

rica! featur . 
-Show agement will employ a professional 

guard ser for the uration of the exhibition and will 
take reasona rec ons to safeguard exhibitors' prop-
erty. ~owev ow anagement assumes no liability for 

' da ge, howsoever caused, of goods, exhibits or 
r materials owned, rented or leased by the exhibitor. 
D AND/OR BEVERAms - The preparation and/or 

serving of food or beverages of any kind without the writ
ten permission of Show Management and/or the facility is 
prohibited. Exhibitors wishing to serve samples must 
complete a request form that can be obtained from Show 
Management. This is submitted to the facility for permis-
sion. 

IC'Ot 
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OFFlCIAL EXHIBITORS KIT - Each exhibitor will be pr~ 
vided an Official Exhibitor's Kit. The Exhibitor's Kit 
d erilit! tk@ twe 5.trd ~mtrgl!ml!nt af eKhibit gpaet! and 
the standard equipment provided by Show Management. 
In the kit are all the necessary forms for Show contractors 
and other rules and regulations. Afl booth space and 
activity must be arranged in accordance with those out
lined in the kit. If in the sole opinion of Show Mgmt, any 
exhibit fails to conform to the Exhibitor's Kit guidelines, or 
the provisions set forth herein, such exhibit will be pr~ 
hibited from at any time during the exposition. 

OLA will send an Exhibitor's Kit to each company reg
istered with a deposit made. However, if a kit has not been 
received by Nov. 25 it is the responsibility of the compa
ny to contact OLA. After Dec. 15 there will be a $15 deliv
ery charge for kits that are sent by overnight courier. Lost 
kits or second kits can be replaced/provided for a fee of 
$25 plus delivery. 
LIABILITY AND INSURANCE -Neither Show Management 
nor any of its officers, directors, employees or agents, nor 
the owners, employees or representatives of the exhibit 
facility will be responsible for any injury or damage that 
may occur to the exhibitor or the exhibitor's employees or 
property from any cause whatsoever prior, during or sulr 
sequent to the period covered by the exhibit contract. 
The exhibitor, on signing this contract, expressly releases 
he foregoing parties, individuals and firms from, and 

agr s to indemnify same against, any and all claims for 
u h lo , damage or injury. Exhibitors are advised to 

r i surjl e on their exhibits and its contents; howev
er IS ID e aken at their own expense. 

SHOW -Show Management reserves the 
right t e y d i n to any visitor, exhibitor, or 
exhibit ' e ll ·:,; e Sh Management reserves the 
right to final & e !i\a space assignments in the 
best interest of the ex 1ti 
LABOUR -Exhibitor us bserve all contracts in effect 
between Show Management, service contractors, 
Convention Centre and labour organizations involved. 
MEMBERSHIP STATIJS -Rates paid for exhibit space are 
based on the membership status of the company at the 
time of the actual display. It is the exhibiting company's 
responsibility to either pay non-member rates or to have a 
current Associate Membership in the Ontario Library 
Association at the time of the event. Show Management 
reserves the right to withhold a firm's ability to set-up if 
their membership status changes between time of pay
ment and the event. 
SELUNG AT THE EXPO -The OLA strongly supports and 
encourages vendors to sell on the floor of the Super 
Conference EXPO. Show Management encourages 
exhibitors to inform them of any special deals they plan to 
offer and they will be promoted in the on-site EXPO 
Directory at no additional expense. 
OTHER REGULATIONS - Any and all other matters not 
specifically covered by the preceding General Rules and 
Regulations shall be subject solely to the decision of Show 
Management. The Show Management shall have full 
power to interpret, amend, and enforce these rules and 
regulations, provided and amendments, when made, are 
brought to the notice of exhibitors. Each Exhibitor, for 
himself, and his employees, agrees to abide by the foreg~ 
ing Rules and Regulations and by any Amendments or 
additions thereto in conformance with the preceding sen
tence. 
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THIS SPACE APPLICATION NEEDS TO BE USED TO BOOK SPACE AT SUPER CONFERENCE EXPO 2004. UPON CONflR

MATION OF SPACE AND WITH THE ExHIBITOR KIT THERE IS A SUBSEQUENT FORM THAT NEEDS TO BE COMPLETED 

WITH INFORMATION FOR INCLUSION IN THE 0Ff1CIAL CONFERENCE PROGRAM AND ON ACCESSOLA.COM. 

PLEASE TYPE OR CLEARLY PRINT. COMPLETE ALL SECTIONS. INCOMPLETE OR ILLEGIBLE 

APPLICATIONS WILL NOT BE ACCEPTED. SiGN AND RETURN THE APPLICATION WITH 

DEPOSIT IN THE ENVELOPE ENCLOSED. PLEASE READ PROSPECTUS & REVERSE BEFORE 

SIGNING BELOW. 

Firm Name 

Key Marketing Contact Name Title 

Address (for official exhibitor kit mailing- no RR's or PO Boxes) 

City Prov./State Postal Code/Zip 

Phone FAX 

E-mail 

WWW (if you wish it published in the on-site Directory) 

SEE MAIN PROSPECTUS FOR PRICING AND OTHER DETAILS. 

SIZE OF BOOTH REQUIRED FOR SUPER CONFERENCE 2004. 

D Single- 10 x 10 D Double- 10 x 20 

D Triple - 10 x 30 D Quad - 20 x 20 
D Other _____ D 80 Square Foot - if any 

D Not-for-Profit D Table Top 

PREFERRED BOOTH SELECTIONS -

PLEASE LIST IN ORDER OF PREFERENCE 

DOD 
Non:: All TilE BoolllS IMMEDIATELY AT TilE ENTRANCE ARE UKFl.Y TO BE RE·BOOKED BY MEMBERS Wml 

PRIORITY. P!i.ASE BE REAIJSI1C IN BOOTil SELECTION OR CAlL TO DISCUSS PLACEMENT. 

0 Current 0 Lapsed 
Date Rec'd @ OLA Associate Member Status 

2003 Booth Placement Expiry Date 

PRICE FOR PREFERRED BOOTH • SEE PAGE 5 

OPEN CORNER PREMIUM - D $110 PER OPEN CORNER 

NON-MEMBER PREMIUM· $190 

ExTRA BASIC LisTING IN DIRECTORY • $30 EACH 

ExTRA BUYER'S GUIDE LisTINGS· $7.50 EACH 

LoGO - 0 $30 AS TIFF flLE 0 $50 IF SCAN NEEDED 

50 WD DESC. • 0 $30 IF E-MAIL 0 $50 IF TYPE 

ADD 7% GST 

SUBTOTAL 

MEMBERSHIP 0 RENEWAL 0 NEW IF NECESSARY- $195 

TOTAL 

D Cheque -payable to the ONTARIO LIBRARY ASSOCIATION 
D Invoice- (payable on receipt) PO: _______ _ 

D Visa D MasterCard D Full Amt. D Deposit only 
If deposit is not checked above the full amount will be charged on receipt. 

DDDDDDDDDDDDDDDD 

Expiry date Credit Card Signature 

By signing below, or submitting this form, the authorized signatory has read and 
agrees to abide by the rules and regulations outlined on page 6 of this contract. 

Date Contract Signature 

INFORMATION/FORMS REGARDING OFFICIAL PROGRAM LISTINGS WILL BE SENT AT A LATER DATE - WITH OFFICIAL ExHIBITOR KIT. 
RETURN TO: Ontario Ubrary Association 

FAX: 416/941-9581 or 1-800-387-1181 
MAIL: 100 Lombard Street, Suite 303, Toronto, ON M5C 1M3 CANADA 

E-MAIL: jgilbert@accessola.com 

IC,04 
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COM~JJJfMIMf fO fll COfMfiF'I MOif IICIIIICAMf UIWF MAUJf 
2003 OLA Corporate Sponsors, Our "STARS", are denoted by bold type and capital letters. 

3M Canada Company @ A-G Canada Ltd. @ ALA Graphics @ Alexandria/COMPanion Corporation @ Another Story Bookshop @ Audio Vision 
Canada @ Barron's Publishing @ Betacom Corporation @ Between the Lines @ BIBLIOC NTRE, THE @ BiblioMondo Inc. @ Biblioteca/Bob 
Dougan @ Bio One @ Blackwell's Book Services @ Book and Periodical Council @ BookS~ @ BRODART @ Business Gateway- Industry 
Canada @ Campbell Bros. Movers Ltd. @ Canada Health Network @ Canadi Library Association @ Carr McLean @ cdromstore.com I The CD-
ROM Store @ CEDROM-Sni @ Centre AlphaPlus Centre @ Checkpoint Canada . @ Library for t Blind @ Colleges of Ontario -
Technicians @ Commonwealth Imaging @ Computers for Schools Ontario @ Coutts · rary Service Crabtree P blishing @ CVS INC. @ 

Docucom Imaging @ Dorling Kindersley- OK @ Duncan System Specialists @ DYNIX 0 CA DA LIMIT @ EDU REFERENCE 
DISTRIBUTION @ Education Safety Association of Ontario @ Electric Library Canada @ Els · r ience @ Environ ntal Commissioner of 
Ontario @ EPIXTECH, INC. @ Ex Libris Association @ Firefly Books @ First Nation Library We @ 'tzhenry & iteside @ Follett 
International @ Fortres Grand Corp @ Franklin Book Company, Inc. @ Friends of Canadian Librari ~esens orporati @ Georgetown 
Publications Inc. @ Gibby and the Bear Communications @ Gibson Library Connections @ Golden Oak- ul iteracy ok Club @ 

Goodminds.com @ Groundwood Books @ Harper Collins Canada @ HB Fenn and Company @ Highsmith Pr s/UR rt Books @ ID Security 
Systems @ ImagiNet Resources Corp @ Industry Canada @ Innovative Interfaces Canada Inc. @ Insignia Soft r @ International Binding & 
Laminating Systems Inc. @ International Reading Association @ Jim Clifford Moving Service @ John Wiley + Sons @ Kate Walker & Company @ 

Kids Can Press @ LANsca~es Network Management @ L'atelier Grigorian @ Lexis Nexis @ Libraries Unlimited @ Library Bound Inc. @ Library 
Services Centre (LSC) h worth Publishing @ Literary Press Group @ Lobster Press @ Login Brothers @ Lorraine Kimsa Theatre for Young 
People @ a i n ern Communicatio s @ McArthur & Company @ McClelland & Stewart Ltd. @ McGraw-Hill Ryerson @ MICROMEDIA 
PROQUEST NATIONAL B 9K ERVICE @ National Film Board of Canada @ National Institute for Genealogical Studies @ National Library of 
Canada @ Na ural Heritage/N'atura History @ Neal-Schuman Publishers @ OCLC @ OCR Concepts @ OLA Press, The @ Optical Solutions @ 

Orca Book lishers @ Ox o ~mversity Press @ Palmieri Furniture @ Pathfinder Press @ Perma Bound Books @ Poor Yorick Shakespeare 
Catalo Profess·~n I ·ng Centre, <>ulty of Information Studies, University of Toronto @ Public Works and Government Services Canada 
@ Publishers G up Ca da Random H use of Canada @ Recorded Books, LLC @ Red Maple Reading Program @ ResourceMate cfo Jaywil 
Software @ RR wk S & B Books @ SAUNDERS BOOK COMPANY @ Scholar's Choice Moyer @ Scholastic Book @ School Book Fairs 
Limited @ Scie (;e ana ealth:wtth K-ey. o the Scriptures @ SF-Systems @ Silver Birch Award @ Simon and Schuster @ Sirsi @ Smith Falls 
Bookbinding Ltd @ Spec al Libraries Cataloguing @ Stricker Books @ Swet's Blackwell @ Teacher Librarian Journal @ The Gale Group @ 

Thomas Allen and Sons @ Thomson 1 lSI @ Thorndike Large Print Press @ TV Ontario @ Ulverscroft Large Print (Canada) Ltd. @ University of 
Toronto Press, Journals Division @ Vanwell Publishing Limited @ Vauve Press @ Ven-Rez Products Ltd. @ Virtual Reference Library @ 

Wallaceburg Bookbinding Co. Ltd. @ Whitecap Books @ WHITEHOTS LIBRARY PROGRAMME @ World Almanac Education @ World Book 
Educational Products of Canada 
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