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• CAFE - gourmet coffee treats
• HOT & COLD FOOD • ICE CREAM
• LOCAL ARTISANS GIFTS
• LIVE MUSIC EVENTS • MUCH MORE

THIS FRI - Dinner Special: Chivito (Uruguayan Steak Sandwich)

THIS SAT - Live Music and Bar service @6pm. Ablett & Cooper

Corner of Trafalgar Rd N and 32 Sd Rd.
thehubballinafad@gmail.com

The HUB
(Formerly the Ballinafad

General Store)

KEEP IT LOCAL
• SHOP • EAT • ENTERTAIN • RELAX

4901 Wellington Road 24, Ballinafad

Join Us...

• Engineered Hardwood
• Cork
• Laminate
• Luxury LVT

• Vinyl
• Carpet
• Porcelain Tile

Exceptional Service, Products, Prices & Warranties

28 Main St. N. Acton
519-853-1190 www.atouchofclassacton.com

ShowroomHoursMon, Wed & Fri12-5pmTues, Thurs, Sat, Sun& Evenings by appt.

A Touch of Class
Flooring Kitchen & Bath

Serving your community for over 35 Years.
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and finance (A and F) committee. While no 
residents spoke at the meeting, two did take 
the time to write to the Region and express 
their opposition.

“There is nothing touristic about a shop-
ping centre,” wrote Al Cormier of Mississau-
ga, who went on to argue that, “There are no 
services in the outlet mall that are essential 
and need to be open on statutory holidays.”

A letter submitted by D. Long of Oakville 
shared similar sentiments and contended 
that “we should be encouraging people and 
families to take the opportunity to engage in 
non-commercial activities to widen the qual-
ity of their lives.”

The Region also received letters of support 
for granting the exemption from both the 
Halton Hills and Oakville chambers of com-
merce, with both highlighting the 12.5 mil-
lion visitors the TPO attracted last year.

“This statistic speaks to the value of this 
outlet as a tourist attraction that brings sig-
nificant economic activity to the Region,” 
wrote John Sawyer, president of the Oakville 
Chamber of Commerce. “The popularity of 
the centre is also an indication of the growing 
trend of shopping as a leisure activity.”

The representatives who spoke on behalf 
of TPO at the meeting echoed the chambers. 
Sandra Kaiser, vice-president of Corporate 
Affairs for SmartREIT, listed reasons why the 
TPO feel holiday openings will only do good 
for tourism in Halton.

“We believe the Toronto Premium Outlets 
attract visitors to region, which includes in-
creasing the number of international travel-
lers,” she said.

She added there’s also an opportunity for 
a hotel in the area, which would boost the lo-
cal economy even further if built. In addition, 

the TPO is considering partnership opportu-
nities and joint marketing efforts with other 
tourist destinations in the area. The Halton 
Hills Council members in attendance at the 
meeting encouraged their regional counter-
parts to support the holiday openings.

“It’s a no-brainer. The potential is tremen-
dous for the entire region,” said Wards 1 and 
2 Regional Councillor Clark Somerville. “We 
also have a great commitment from Toronto 
Premium Outlets to work with the Town in 
promoting tourism activities.”

For Halton Hills Mayor Rick Bonnette, 
the fact the TPO attracts millions of visitors 
speaks for itself. 

“If that’s not a tourist attraction, I don’t 
know what is,” he said. “There’s a lot of oppor-
tunity here. I think we can all benefit from it.”

The TPO will now be open on: New Year’s 
Day, Family Day, Good Friday, Easter Sun-
day, Victoria Day, Canada Day, Labour Day 
and Thanksgiving. 

The shopping centre opened on Aug. 1, 
2013 with 358,000 square feet and 85 outlet 
stores of luxury brand retailers. Forty-three 
per cent of its customers come from central 
Ontario, 35 per cent from Toronto and 12 per 
cent from western Ontario. 

Last year, 258 bus tours brought in shop-
pers from the U.S., China, Brazil and Ire-
land— already in 2015 to date that number 
has doubled, said Kaiser. There are daily 
buses from Union Station to the TPO bring-
ing Toronto hotel guests and residents. 

Toronto Premium Outlets is a 50/50 part-
nership between Simon Property Group 
and SmartREIT Inc. Simon Property Group 
owns, develops and manages retail proper-
ties across North America, Europe and Asia. 
SmartREIT Inc. owns and manages 151 retail 
centres in Canada. 
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